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Consumer Brochure 2025 VISIT
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This 62-page magazine style brochure introduce consumers to the multitude of vibrant tourism offerings found in South Africa. Highlighting our 6 user-centric pillars:
wildlife safari, active adventure, scenic outdoors, city lifestyle, coastal beach, cultural roots; this is an informative guide to all things South Africa.
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UNFORGETTABLE PEOPLE & CULTURE * VI BRA KT CITIES * ULTIMATE ADVENTURES • EXPERT ITINERARIES
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Geographic Map 2025 VISIT
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GEOGRAPHIC MAP. ENTRY REQUIREMENTS. WHEN TO GO. PACKING CHE (X UST
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Tipped inside the cover of the consumer brochure, but also available as a standalone piece, this fold out map highlights South Africa's nine provinces and major 
cities. Includes a distance table, as well as a guide to flying times to SA. The inside spread features FAQs including: visa requirements, time differences, currency, 
suggested packing lists and more.
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Illustrated Experience Map 2025 VISIT
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This map includes an artist's depiction of many of the 'must-see' places and 'can't miss' activities offered throughout South Africa. Also includes suggested activities/ 
experiences (and locations) for each of our 6 user-centric traveler pillars: wildlife safari, active adventure, scenic outdoors, city lifestyle, coastal beach, cultural roots.
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VISIT

Clear all 483 assets found on 10 pages for safari
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SOUTH AFRICAN TOURISM

WHAT IS

I SA SPECIALIST?lV*
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Ki,

I active adventure 

(city lifestyle

| coastal beach 

(cultural roots 

(scenic outdoors 

(wildlife plus

*

f.

SA Specialist is an interactive online learning programme 
that will improve your knowledge of South Africa

It will equip you with the skills to better sell South Africa as a 

tourist destination.

There are two courses:

SA Specialist: Essentials | SA Specialist: Experiences

J

"' ’ ii 

(IS

A'

The digital asset library provides access to free information, images, and video footage that aids in exciting people about travel to South Africa. 
http://digitalassets.southafrica.net/

SA Specialist is an interactive online learning program that helps those travel professionals interested in South Africa improve their knowledge of South Africa as a 
tourist destination, https://saspecialist.southafrica.net/us/en
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Digital Assets (Images & Videos) + SA Specialist 
Training Course 2025

£ SA Specialist
The official specialist programme
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Localized marketing campaigns to drive demand VISIT

WBGO 2025 Trip to South Africa

5®1
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eiSOUND

SO'S 2025 TRIP TO SOUTH AFRICA
Yks

'J9 A A
1 of 9

Cape Town - Safari in Pilanesberg National Park 2d> >i J

Johannesburg and the Joy Of Jazz Festival ©£ □
September 21 - October 1, 2025

- -> ri

Write a comment..'A-’’.?. il
@ © ® O

Q Q V»

immersion journeysWr*e»o»■ ■ W»^1O' 
S/South
11! Africa

Africa

©rrrwsi
Add a comment...

>•» aJxwilw

Landing Page

Social Posts

E-Newsletter

As part of our localized marketing campaigns to drive demand, SAT North America is working with WBGO Radio to inspire their audience to "travel now" by driving
them to bespoke value-for-money packages offered by local tour operators. The campaign includes audio spots across WBGO 88.3 FM and streaming, features in the
WBGO Jazz E-Newsletter, and display and social ads. The campaign was paused in December and resumed in January. Reporting was only made available in February
and, as such, is captured in this report.

• High level KPI WBGO - 257x :30 Radio Spots, SAT Landing Page: 24K, Streaming Impressions: 86K, Social Impressions: 2.IK, Email Impressions: 131K, Banner
Impressions: 76K SOUTH AFRICAN TOURISM
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Info

II

A special WBGO Members Discount is available Click here for more 
information the complete trip itinerary, and to reserve your tripl

SOUTH
AFRI A

We hope you will join us on this memorable trip with Lezlie, Wayne and Stefon 
Space is limited: we encourage you to make your reservation by reserving 

online

join wbuu most Lezlie Harrison and Wayne Winborne Executive Director of 

The Institute of Jazz Studies at Rutgers University and WBGO’s Jazz

Ambassador, vibraphonist and four-time Grammy nominee Stefon Harris on an
adventure to South Africa and the Joy of Jazz Festival

Audio/ radio campaigns with relevant partners continues 
Media Buy with WBGO Radio - January 2025

&

Your trip commences in Cape Town. There you’ll visit the Cape of Good Hope, savor the wines 
in Stellenbosch, take a cable car to the top of Table Mountain and enjoy the local Cape Malay 
cuisine. You’ll have a private jazz concert headlined by Stefon Harris, accompanied by 
leading South African musicians.

Heritage and Wildlife of the Rainbow Nation
Plus the Joy of Jazz Festival

In Johannesburg experience the vibrant commercial capital with a thriving arts and music 
scene. You’ll walk the streets of Soweto • an incubator of the civil rights movement in South 
Africa, from where Nelson Mandela began his quest for freedom. Enjoy two nights at the
2025 Joy of Jazz Festival featuring renowned South African and international jazz musicians.

11 likes

January 24

A Safari in Pilanesberg National Park - Johannesburg 
September 21-October 1, 2025

wbgojazz 3w

Experience the soul of South Africa 

with WBGO! za

Join WBGO Host Lezlie Harrison and Wayne Winborne. Executive Director of The Institute of 
Jazz Studies st Rutgers University and WBGO’s Jszz Ambassador and vibraphonist and four­
time Grammy nominee Stefon Harris, on an adventure to South Africa and to attend the Joy 
of Jazz Festival.

The Soul of South Africa

The Music, Heritage and Wildlife of the Rainbow Nation

Explore South Africa's rich heritage, 

music, and wildlife on this exclusive 

trip, including visits to Soweto, 

Stellenbosch wine country, and the 

Cape of Good Hope. Space is limited— 

secure your spot now!

Exp'ore South Africa’s rich heritage, music, and 

wildlife on this exclusive trip, including visits to 

Soweto, Stellenbosch wine country, and the ... 

See more

Archbishop Desmond Tutu dubbed his beloved South Africa "the rainbow nation" because of 
its political, historical and ethnic diversity. WBGO’s Trip to South Africa will connect you with 
what Archbishop Tutu found so very compelling.

-*—-t WBGO

Twyti January 24 at 11:46 AM 0 

Experience the soul of South Africa with WBGO!

*7

wbgojazz • Follow

South Africa

»- -- >

X- ~ ry 2t|

9.££.

Join host Lezlie Harrison, jazz 

ambassador Wayne Winborne, and 

four-time Grammy nominee Stefon 

Harris on an unforgettable journey to 

the Rainbow Nation—from the Joy of 

Jazz Festival in Johannesburg to a 

private concert in Cape Town and a 

luxury safari in Pilanesberg Game 
Reserve. Q

Rosemary Gerber Dawson 
When will the 2026 trips be 

announced?

6d Like Reply

Join host Lezlie Harrison, jazz ambassador 

Wayne Winborne, and four-time Grammy 

rominee Stefon Harris on an unforgettable 

journey to the Rainbow Nation—from the Joy of 

Jazz Festival in Johannesburg to a private concert 

in Cape Towr and a luxury safari in Pilanesberg 

Game Reserve. Q

I Wines of
South

•re'sbnjo-fneys

Jazz E-News Sign Up 

Get the latest from WBGO right to 
your inbox. music. articles, events, 

dftcouits and mere.

WBGO 2025 TRIP TO SOUTH AFRICA
SEPTEMBER 21 - OCTOBER 1

WBGO 2025 TRIP TO
SOUTH AFRICA
SEPTEMBER 21 - OCTOBER 1

HP

“KSTJir- j,',

' sT;. -i5-? **•

INSTITUTE !■■■ 
°UAZzn
STUDIES IMINSTITUTE ■■ 

oUAZZIPH

STUDIES HM

*5*.^ *

You’ll experience a few nights in the famous Pilanesberg Game Reserve in a luxury lodge. 
While there you’ll have the opportunity to encounter the 'Big 5' (lion, buffalo, elephant,

, +AlS<re«n.
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VISITLocalized marketing campaigns to drive demand
s UTH

Digital campaigns with relevant partners continues AFRI A
Media Buy with Expedia - January 2025

71 Expedia

Search stays* Expedia Shop travel- Trip*  Sign InExpedia »•»*■  Sgnlo © English@ English • Got the App Support• Get the app list your propartylist your property Trips
o

1:54pm --- •— 7:40pm
tVa.Hngfcxi ' - oMr-ni">o i '■

Whereto’ —
” Johannesburg. South Africa (JN...

$2,029!3h • 1 slop •— ^tsssssr-9 9 0 0S UTH2 travelers. 1 Ideas for your next trip-b 10:15 PM —11:40 PM CA $1,19924n 25m • 1 stop
iMO' " Choose departing flight > Choose returning flight > Renew your trip 

’ Share . - Price Tracking
10:15 AM11:30 AM CA $1,526

5Expedia Trips Q •^1 8:25am --- •— 5:45pm' $2,096© EnglishShop travel - • Get the app Support Sign in DiMO.nr TUrkr,*
71 Expedia Snoptrs..l» '■W S English• Get the app Support Sign In•nglm CUD? - .’n'um«Uvj IJNB) lift your property

■b 10:15 PM CA $1,199Roundtrip - 2 travoid -

o $2,251JSh Sm • > Mop09 Recommended stays for you
9 9-b 2:25 PM10:15 PM CA $3,082

£Chooaa departing flight > Choose returning flight > Review your trip 
$1,620Price Tracking Choose departing flight > Choose returning flight > Review your tnp 

7,.: Price Tracking11.601 CA $1,26418h 18m • 2 stops I$1,067
A 9:50am - $2,25127h 50m • 1 stop

(SB     

 Recommended a_.(. c1Filter by 
SI,083 Filter by Explore stays in trending destinations

^Expedia $ix>Pir...i- Tnp. Q• Inglah UM your prepert.
Stops $1,076
O 1 stop (1) CA $2,091

Nairot». I 0^2Neirote. Kenya (NBO-Jcmo Kerr, *p< 20 - Apr 26 S 10:45 AM 3:15 PM 21h 30m • 2 stopsten u. how .  2- stops (80) CA $1,874
> improve our .It.

©$1,654 Share feedback
UVr/xi .Gatth.«»

Share feodback

El• z’ CA $2,102

rtii3 $1,928
j Go further with the Expedia app $1,076

© Ji

$2,186 Tips for Booking a Hotel with Expedia 

$966Search by property name
Q. eg Marriott al ♦ Get the app

$1,076lol 11 Search hotelsFilter by
.. o0£,CA $2,134 Apr 13 Apr 19$1,0769:35am’ $683 & 25h 10m • 1 stoptrxluo.

LET S GO ►
Q ExceptionalifueptMcnat

Featured travel$170. >;■Carry-on rxluceo$1,621 $1,470a CA $2,135 
13h 15m • 1 stop

Go from iI from B-c Kenyatta W> '.WJI Go from desk to discovery
$1,567 S1.267

. IDET B

$784

■s
$1,522 ... $1,220 ■ :I 5 of 5 rooms

CA $2,256•oral i-ourJa. taiCany-on VKhiOeO

$1,270 All-Inclusive Resorts
3 Get Moe fan; foi less Buck.

$1,752 UVr/fO Help Mytnps Sign m
Contact ho.t

CA $2,490  

o$1,223 9 &$1,746 Accra (and vicinity). Accra Region. Ghana
Rooms & beds

- Compare proposes (x^CA $2,629
$2,0963 bedrooms ($iew$ 6)$1,746 SO Q Search when I move map

Share feedbackT.ll ui now we can ir-jtto.. our >IU
CA $2,628

Share feedback$2,086 $2,096

I \ >4i «>s3 bathrooms
Go further with the Expedia app

$1,829 Go further with the Expedia app

Spaces$2,186 Free cancellation unt* Mar 9
oCA $2,657  Q Exceptional

a © S$1,829

mat i©
3 bathroom.

About this property
Free canceliabon uni* Mar 9 (y,r

Artsy oasis in chilled Parkhurst - Johannesburg, South Africa
E3

Display BannersE3
<s> Add a place or address

hoe canceliotxm unU Mar 9

As part of our localized marketing campaigns to drive demand, SAT North America is working with Expedia to reach their expansive traveler audience as they are
close to point of purchase and provide value-for-money options to drive direct booking. The campaign includes flight search results banners, vacation rental search
banners, hotel search banners, ROS search results banners, ROS search results native marquee card and ROS search results partner gallery - mobile app. Reporting
was only made available in February and, as such, is captured in this report.

• High level KPI -> Expedia - Overall: 2.7M Impressions, 2.9K Clicks, 0.11% CTR, Revenue: $6.8M, ROAS: 78.4; January: 857K Impressions, 968K Clicks, 0.11% CTR,
3.5K Room Nights, 156 Vacation Rental Nights, 1.9K Air Tickets, 4.2K Travelers, Revenue: $2.9M, ROAS: 107.5; ExpediaPlus Canada: 207K Impressions, 111
Clicks, 0.05% CTR (vs. 0.10% BM), Revenue: $309K, ROAS: 43.0; Expedia.Plus US: 561K Impressions, 731 Clicks, 0.13% CTR (vs. 0.11% BM), Revenue: $2.6M,
ROAS: 156.5; VRBO: 89K Impressions, 126 Clicks, 0.14% CTR (vs. 0.16% BM), Revenue: $30K, ROAS: 8.7

SOUTH AFRICAN TOURISM

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

Go from desk

Go from desk
Save with

Join me."

® 71. EM

•i Go from desk

0D
W'

c av.vW.tKAF'4.
'aVixUeMKAfex.

n-i:■14? t7 Jan2025 03 04 PM ESI•V.ticSouthAfrica

tr«e*xity © Enqfah I you' property•Vl.itSouChAfr.ca
Signal

Sovo withWYNDHAM

DC

Thousand.

i-lSFol
¥ 17 Jan 2025 03 04 PM EST17 Jan-2925 0304 PM EST Tha Maaa THiu Company caww I

■w

mowMf ~w -*>>

$98

$83

EQ

u»$79

m-

VISIT
so
A

 ©

Flying to 
Zanzibar (ZNZ-Zanzibar Inti.)

VISIT

AFRI A

SAVE UP 

TO 15%

Book a 
package
and save
a bundle

Book a 
package
and save
a bundle

DISCOVER
JAPAN

THIS WINTER

Bloc Hotel Birmingham
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Z

I I Section Takeover
&News j:ruary 7.2325

News jcruarv 7.2325
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Appointments Jbi-l3<v7

January 7.2025
News loiuary 7.2325

Sunwing's Tropical Resolutions Sale is on nowfromThree TTAND ager
Black Pineapple A

ICAHN K'OHL

^imwino Vacation*; i< aivino Trawpl arivknrc pvpn/thino rhov noori tn fulfill all rhpir

TC Scrolling Banner TP.com Skyscraper Banner TP.com Square Banner

As part of our localized marketing campaigns to drive demand, SAT North America is working with Baxter Media, a trusted travel news and information source in
Canada, to provide relevant and compelling SA content inspiring consumers to book a value-for-money package on offer from local Toronto based tour operator
Goway . The campaign also impacts travel advisors and includes social, e-newsletters, special offer newsletters, display banners, and section takeovers.

• High level KPI -> Homepage Skyscraper Banner: 8.1K Impressions | 266 Clicks | 3.28% CTR (vs. 2.64% BM), Homepage Square Banner: 6K Impressions | 138
Clicks | 2.30% CTR (vs. 2.64% BM), Section Takeover: 31.9K Impressions | 706 Clicks | 2.21% CTR (vs. 2.67% BM), Middle Leaderboard: 187K Impressions | 8.7K
Clicks | 4.67% CTR (vs. 1.37% BM) | 45.6% Opened, Large Scrolling Banner: 7.1K Impressions | 228 Clicks | 3.21% CTR (vs. 2.50% BM), Homepage Leaderboard

SOUTH AFRICAN TOURISM
Banner: 6.5K Impressions | 162 Clicks | 2.50% CTR (vs. 2.50% BM)
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Awards

VISIT

SO
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Virgin Atlantic picks Stephen Goulding as Canada 

Country Manager

Destination Toronto hires Kellyjacksor as 
VP. destination development

VISIT 
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A

Let the buyer beware when it comes to 
cheapest fares’ Air Canada's plan to toughen

Virgin Atlantic has named Stephen Goulding as its Country Manager for Canada. 

Goulding, who took on the role on Jan. 6, will support rhe airline's strategic 

growth n Canada, most immediately with the aunch of its dai y serv ce between 

Toronto and I ondon Heathrow and in connecting markets across the world. 

Goulding has driven growth and revenue...

The British Virgin Islandsappoints 
Natasha Chaiwell deputy director of 
tourism

G Adventures' G-Normous agent incentive 
Is back!

Save oil a Sunlit 
Africa Odyssey.

Digital campaigns with relevant partners continues 
Media Buy with Baxter Media - January 2025

Save on
a St null Africa Odyssey

l nTurgeilabk athenlure awaits

Sunwing's Tropical Resolutions Sale is on now 
Sunwing Vacations is giving travel advisors everything they need to fulfill all their 
clients' travel goals with Its Tropical Resolutions Sale. From Jan. 6 until Jan....

Save on 
a South Africa Odyssey

I nfiRTgclUibk- ;mJ\ viiltirv awaits.

*
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TravelBrands during
Boxing Week sale

December 27. 2024 
Rewards, savings fro» 
TravelBrands during
Boxing Week sale
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___________________________
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Get certified and inspire veu- clients to ^VisitSouthAfrica Lean More7. I lete's When Cadi Cruise bn> Pa>s Travel Adv sees Their

Website Banners Training Tuesday

As part of our localized marketing campaigns to drive demand, SAT North America is working with Travel Market Report to gain exposure across their large audience
of travel advisors that can influence their clients' decision making to further promote destination South Africa. The campaign includes social, e-newsletter banners
and sponsorships, QuadPlay banners, This Week article, homepage tab takeovers, Training Tuesday inclusions and search bar sponsorship banners. Reporting was
only made available in February and, as such, is captured in this report.

• High level KPI -> TMR - 728x90 E-Newsletter Banners: 69K Impressions | 10 Clicks | 0.01% CTR (vs. 0.01% BM) | 728x90 Destination Spotlight Banner/Native
Content: 13K Impressions | 23 Clicks | 0.03% CTR (vs. 0.03% BM), 728x90,300x50,300x600,320x50 Website Banners: 39K Impressions, 728x90 Search
Banner/Logo: 84K Impressions | 3 Clicks [ 0.02% CTR (vs. 0.03% BM), 728x90,300x50,300x600,320x50 HPTO Banners: 23K Impressions,
728x90,300x50,300x600, 728x90 Training Tuesday Banner/Native Content: 8K Impressions | 9 Clicks | 0.04% CTR (vs. 0.1% BM) - Search Sponsorship Banners

SOUTH AFRICAN TOURISM

exceeded TMR benchmarks by 30K+ impressions
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South Africa is blessed '/villi breathtaking scenic beauty, an incredible diversity cf 

wildlife, a melting pot of cultures, and a plethora of unique travel experiences that 

cannot be found elsewhere. All of this, combined with some of the warmest and 

friendliest people on Earth, inspires visitors from all walks of life to visit South 
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As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In January, we

conducted a B2B banner campaign on Insider Travel Report's homepage and newsletter to promote brand awareness and drive traffic to our destination portal

where trade can engage with recent news, destination information and travel advisor sales and marketing resources.

SOUTH AFRICAN TOURISM

• High level KPI 593,034 agent views; 176 agent clicks
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New York Travel & Adventure Show Features Expanded Lineup

• ••

w

tecbon Ml

’1to

I > CH

JOIN US < VIRTUAL ROADSHOWSVISIT
SELLING SOUTH AFRICA BPS' 
IPUAOY 20- 00 21" 2025

<OpC " AvJiOfl rtcTtorOs fwn4 MC
doubted down S UTH

AP^I A

rz» nX Insider Hotels: What’s New or Updated at Hotels Around
iw
tv-' \

<• rw S| ■<

SHOW
*3WN0HO (p5 MJtQje sleeper c

a

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In January, we

conducted a B2B banner campaign on Insider Travel Report's homepage and newsletter to promote our virtual road show taking place in February and drive traffic to

the registration landing page.

SOUTH AFRICAN TOURISM

• High level KPI 585,693 agent views; 1,763 agent clicks
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As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In January, we

conducted a B2B banner campaign on Insider Travel Report's homepage and newsletter to promote brand awareness and drive traffic to our destination portal

where trade can engage with recent news, destination information and travel advisor sales and marketing resources.

SOUTH AFRICAN TOURISM

• High level KPI 52,447 agent views; 656 agent clicks

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

aromco

J

Wil visit our insider travel portal for exclusive resources

Africa

iena

SOUTH
AFRI A

HOTELS Park Hyatt has appointed Suzanne Shalaby (pictured above) as 

director of business development (or Park Hyatt-Ameri Read More

□
□©

' _ a M ** > "

InsiderTravelReport <yournews@insidertravelreport.com>

To heatherCtravelretationscom

What Are AAA’s Top Spring Break Destinations This March? 

Spnng Break season spans several weeks, starting in March and ending mid- 

April AAA booking data shows most travelers are Read More

#1 Weekly Readership

Insider People: Who's Moving in Hotels, Destinations and 

Travel Advisors

Trade & stakeholder always-on comms
Insider Travel Report: Banner Campaign/ Portal Promotions - February 2025

VISIT

EfiEjP* Discover Destination txpefiences

——

one f in a’lijeiime

MOMI-XTS

Seabou

Shipbo<

INSIDER TRAVEL
-R E P O R T----------------

...Vre your

I 
I

S

O'- 
c

VISIT OUR INSIDER TRAVEL PORTAL FOR EXCLUSIVE RESOURCES 

News - Resource Directory | y(Sn ^"1 
• Direct Line to Trade Contacts L_ —■

-

•••

»*-*0^



Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

Localized marketing campaigns to drive demand VISIT

Road Show Promotion - February 2025
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As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In February, we

conducted a B2B banner campaign on Insider Travel Report's homepage and newsletter to promote our virtual road show taking place 19-21 February and drive

traffic to the registration landing page.

SOUTH AFRICAN TOURISM

• High level KPI 913,112 agent views; 1,940 agent clicks
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Why It Was Explora Times Two in PortMiami on Valentine’s 
Day
important s>nce you Specialize tn Luxury Europe

Seabourn Debuts Northern Europe Season with “Route of 
the Vikings"

Walaa Badour. cruise director. Egyptologist and tour director on AmaLHia. talks with 

Alan Fine of insider Travel Report a Read More

SOUTH
AFRI A

Insider video: Oscover Another Great Way to Explore 

Antarctica

Trade & stakeholder always-on comms 
Insider Travel Report: Banner Campaign/ Virtual

Explora Journeys marked a significant occasion as Explora I and Explora II. sister 

ships of MSC Group s luxury Irfes Read More
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SOUTH AFRICAN TOURISM

Qpowered by taOOhNECT
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Vacations in South Africa offer impressive value for time and money at any budget. -» Trevor Noah for South Africa

South African Tourism provides the following resources for travel trade partners: n fo)

RESOURCE DIRECTORY

LATEST NEWS

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In January, we

promoted our destination portal with an emailer to new agents not in SAT's current database to pique their interest and drive trade visits to our page listing recent

>5news, destination information and travel advisor sales and marketing resources.

SOUTH AFRICAN TOURISM

• High level KPI -> Sent to 51,920 advisors; 58.2% open rate, 39.7% unique open rate, 5.5% clicked rate
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VISIT NOW

South African Tourism is the tourism marketing arm of the South African government responsible for 

promoting the country domestically and internationally for leisure, business and events tourism.

November Travel Trade U...

Read More

SOUTH
AFRI A

South Africa is a country like no other. It's a place with an unparalleled natural beauty and diversity of 

experiences where visitors can choose from a wide range of affordable luxury options.

Trade & stakeholder always-on comms
Insider Travel Report: Portal Promotions Emailer - January 2025

In partnership with Insider Travel Report (ITR), we've developed a dedicated 

South African Tourism portal (microsite) to provide the latest news, 

inspirational content, and resources to equip travel advisors and tour operators 

to confidently package and sell South Africa as a preferred holiday destination.

Travelers to South Africa enjoy connecting with our warm, welcoming and authentic people and leave 

feeling inspired, enriched and rejuvenated.

Our destination offers travelers a wide variety of experiences in close proximity 

including exhilarating wildlife safaris, 19 vast national parks, nine UNESCO world heritage sites, 

breathtaking landscapes and scenery, vibrant metropolitan cities, nearly 2,000 miles of pristine 

coastline, inspiring heritage and cultural immersions, and active pursuits for adventurers.

Explore South African Tourism's travel trade resources and inspire your clients 

to #VisitSouthAfrica

Get certified with SA Specialist

South Africa e-Brochure

South Africa Experience Map

Find images:Digital Asset Library

View our videos: YouTube Channel

Visit our website

Find travel trade updates here and follow ©SAtraveltrade on Twitter 

Access research, analytics and insights

♦
*

a

F - 1
S UTH

AFRI AJ

VISIT OUR INSIDER TRAVEL PORTAL 
FOR EXCLUSIVE RESOURCES

Travel professionals can discover the destination's unique offerings, access 

our travel advisor toolkit, engage with our local tourism execution team, 

and explore our searchable database of South African products, services and 

experiences.
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ICAN TOURISM Virtual roadshows
< SELLING SOUTH AFRICA

SOUTH AFRICAN TOURISM

• / JU 1

Virtual Roadshow - Selling South Africa are three consecutive daily events, Wednesday - Friday, for three hours per day.

Attend the Virtual Roadshow in your preferred time zone and connect directly with South African companies.

REGISTER TO ATTEND

PLEASE REGISTER IN YOUR PREFERRED TIME ZONE

PACIFIC/MOUNTAIN CENTRAL EASTERN

February 19, 2025 February 20, 2025 February 21, 2025

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In January, we

promoted our virtual road show taking place in February with an emailer to both agents within SAT's current database and new agents not in the database to pique

their interest and the drive traffic to the registration landing page.

SOUTH AFRICAN TOURISM

VIRTUAL
SELLING SOUTH AFRICA

i

Attend 1 day - February 19, 20 or 21

RSVP for PST RSVP for CST RSVP for EST

SOUTH
AFRI A

Trade & stakeholder always-on comms
Insider Travel Report: Virtual Road Show Promotions Emailer - January 2025

HOPE WE SEE YOU THERE! 
GOOD LUCK ON WINNING!

• Attend this 1-day virtual show in YOUR preferred time zone!
• Connect virtually with local Business Development Managers!
• Watch sessions on South African Travel Trends & Opportunities!
• Enter to WIN multiple PRIZES!II

• Exhibit Hall: 11am - 2pm (local time)
• 1:1 Meetings: 11am - 2pm (local time)
• Educational Panel Sessions on South African Travel Trends & Opportunities: On-Demand (30-Days) 
. Enter to WIN multiple PRIZES!!

• High level KPI Within SAT database - Sent to 1,651 advisors; 37.7% open rate, 24.5% unique open rate, 28.7% clicked rate
• New agents not within SAT database - Sent to 98,946 advisors; 56.1% open rate, 39.2% unique open rate, 7.6% clicked rate
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PICK 1 DAY THAT WORKS FOR YOU! 
RSVP February 19th from 11am - 2pm PT 

RSVP February 20th from 11am - 2pm CT 

RSVP February 21 st from 11am - 2pm ET
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11am - 2pm
Pacific Time 

(PST)

11am - 2pm 
Central Time 

(CST)

11am - 2pm 
Eastern Time 

(EST)
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SOUTH AFRICAN TOURISM

Qpowered by taOOhNECT
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■

Vacations in South Africa offer impressive value for time and money at any budget. -» Trevor Noah for South Africa

South African Tourism provides the following resources for travel trade partners: n fo)

RESOURCE DIRECTORY

LATEST NEWS

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In February, we

promoted our destination portal with an emailer to new agents not in SAT's current database to pique their interest and drive trade visits to our page listing recent

>5news, destination information and travel advisor sales and marketing resources.

SOUTH AFRICAN TOURISM

• High level KPI -> Sent to 55,926 advisors; 45.3% open rate, 33.9% unique open rate, 2.7% clicked rate
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VISIT NOW

South African Tourism is the tourism marketing arm of the South African government responsible for 

promoting the country domestically and internationally for leisure, business and events tourism.

November Travel Trade U...

Read More

SOUTH
AFRI A

South Africa is a country like no other. It's a place with an unparalleled natural beauty and diversity of 

experiences where visitors can choose from a wide range of affordable luxury options.

Trade & stakeholder always-on comms
Insider Travel Report: Portal Promotions Emailer - February 2025

In partnership with Insider Travel Report (ITR), we've developed a dedicated 

South African Tourism portal (microsite) to provide the latest news, 

inspirational content, and resources to equip travel advisors and tour operators 

to confidently package and sell South Africa as a preferred holiday destination.

Travelers to South Africa enjoy connecting with our warm, welcoming and authentic people and leave 

feeling inspired, enriched and rejuvenated.

Our destination offers travelers a wide variety of experiences in close proximity 

including exhilarating wildlife safaris, 19 vast national parks, nine UNESCO world heritage sites, 

breathtaking landscapes and scenery, vibrant metropolitan cities, nearly 2,000 miles of pristine 

coastline, inspiring heritage and cultural immersions, and active pursuits for adventurers.

Explore South African Tourism's travel trade resources and inspire your clients 

to #VisitSouthAfrica

Get certified with SA Specialist

South Africa e-Brochure

South Africa Experience Map

Find images:Digital Asset Library

View our videos: YouTube Channel

Visit our website

Find travel trade updates here and follow ©SAtraveltrade on Twitter 

Access research, analytics and insights
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VISIT OUR INSIDER TRAVEL PORTAL 
FOR EXCLUSIVE RESOURCES

Travel professionals can discover the destination's unique offerings, access 

our travel advisor toolkit, engage with our local tourism execution team, 

and explore our searchable database of South African products, services and 

experiences.

ny golf in Sou

■5*-d

Sb Jill tfH£M TCUfllSW■ ^Mli M W

Africa

VISIT

S UTH; 
AFRI A

th Africa

3Go from desk 
to discovery

INSIDER TRAVEL
------------- R E P O R T---------------

Where your news comes first

FT ►

r 2 x



Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

Localized marketing campaigns to drive demand VISIT

ICAN TOURISM Virtual roadshows
< SELLING SOUTH AFRICA

SOUTH AFRICAN TOURISM

• / JU 1

Virtual Roadshow - Selling South Africa are three consecutive daily events, Wednesday - Friday, for three hours per day.

Attend the Virtual Roadshow in your preferred time zone and connect directly with South African companies.

REGISTER TO ATTEND

PLEASE REGISTER IN YOUR PREFERRED TIME ZONE

PACIFIC/MOUNTAIN CENTRAL EASTERN

February 19, 2025 February 20, 2025 February 21, 2025

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In February, we

promoted our virtual road show taking place 19-21 February with an emailer to new agents not currently in the SAT database to pique their interest and the drive

traffic to the registration landing page.

SOUTH AFRICAN TOURISM

• High level KPI New agents not within SAT database - Sent to 249,176 advisors; 60% open rate, 35.5% unique open rate, 8.6% clicked rate
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Attend 1 day - February 19, 20 or 21

RSVP for PST RSVP for CST RSVP for EST

SOUTH
AFRI A

Trade & stakeholder always-on comms
Insider Travel Report: Virtual Road Show Promotions Emailer - February 2025

HOPE WE SEE YOU THERE! 
GOOD LUCK ON WINNING!

• Attend this 1-day virtual show in YOUR preferred time zone!
• Connect virtually with local Business Development Managers!
• Watch sessions on South African Travel Trends & Opportunities!
• Enter to WIN multiple PRIZES!II

• Exhibit Hall: 11am - 2pm (local time)
• 1:1 Meetings: 11am - 2pm (local time)
• Educational Panel Sessions on South African Travel Trends & Opportunities: On-Demand (30-Days) 
. Enter to WIN multiple PRIZES!!

JOIN US @ VIRTUAL ROADSHOWS

SELLING SOUTH AFRICA
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PICK 1 DAY THAT WORKS FOR YOU! 
RSVP February 19th from 11am - 2pm PT 

RSVP February 20th from 11am - 2pm CT 

RSVP February 21 st from 11am - 2pm ET
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SOUTH AFRICAN TOURISM

Qpowered by taOOhNECT

Vacations in South Africa offer impressive value for time and money at any budget. -» Trevor Noah for South Africa

South African Tourism provides the following resources for travel trade partners: n fo)

RESOURCE DIRECTORY

LATEST NEWS

ii.

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In February, we

promoted our destination portal with an emailer to new agents not in SAT's current database to pique their interest and drive trade visits to our page listing recent

>5news, destination information and travel advisor sales and marketing resources.

SOUTH AFRICAN TOURISM

• High level KPI -> Sent to 52,377 advisors; 46.7% open rate, 35.1% unique open rate, 9.2% clicked rate
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South African Tourism is the tourism marketing arm of the South African government responsible for 

promoting the country domestically and internationally for leisure, business and events tourism.

November Travel Trade U...

Read More

SOUTH
AFRI A

South Africa is a country like no other. It's a place with an unparalleled natural beauty and diversity of 

experiences where visitors can choose from a wide range of affordable luxury options.

VISIT OUR INSIDER TRAVEL PORTAL 
FOR EXCLUSIVE RESOURCES

Trade & stakeholder always-on comms
Insider Travel Report: Portal Promotions Emailer - March 2025

Travelers to South Africa enjoy connecting with our warm, welcoming and authentic people and leave 

feeling inspired, enriched and rejuvenated.

Our destination offers travelers a wide variety of experiences in close proximity 

including exhilarating wildlife safaris, 19 vast national parks, nine UNESCO world heritage sites, 

breathtaking landscapes and scenery, vibrant metropolitan cities, nearly 2,000 miles of pristine 

coastline, inspiring heritage and cultural immersions, and active pursuits for adventurers.
In partnership with Insider Travel Report (ITR). we've developed a dedicated 

South African Tourism portal (microsite) to provide the latest news, 

inspirational content, and resources Io equip travel advisors and tour operators 

to confidently package and sell South Africa as a preferred holiday destination.

Explore South African Tourism's travel trade resources and inspire your clients 

Io #VisitSouthAfrica

Get certified with SA Specialist

South Africa e-Brochure

South Africa Experience Map

Find images:Digital Asset Library

View our videos: YouTube Channel

Visit our website

Find travel trade updates here and follow ©SAtraveltrade on Twitter 

Access research, analytics and insights

♦
*

*

Travel professionals can discover the destination's unique offerings, access 

our travel advisor toolkit engage with our local tourism execution team, and 

explore our searchable database of South African products services and 
experiences
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Dear colleagues,

wine estate

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity and facilitating market access, SAT North America

maintained active comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour

operators. In February, we launched our new Resource Directory with an emailer to both agents within SAT's current database and new agents not in the database to

pique their interest and the drive traffic to the searchable database that features a curated selection of DMCs, tour operators, hotels, lodges, and unique experiences

across South Africa.

SOUTH AFRICAN TOURISM

• High level KPI -> Within SAT database - Sent to 16,705 advisors; 45.9% open rate, 31.2% unique open rate, 25.6% clicked rate
• New agents not within SAT database - Sent to 55,926 ^^licked rate

4

40/

Kind regards.
South African Tourism North America

SOUTH
AFRI A

We’re confident this will streamline your planning process and help you offer even more exciting, tailor- 

made options for your clients.

As a key partner in driving North American arrivals and spend for South African Tourism, your role is 

invaluable. We're excited to introduce a new tool that will help you connect -with essentia industry contacts 

and elevate your South Africa offerings: The South Africa Resource Directory.

Fee: free to explore the directory today and start leveraging these valuable resources as your plan your 
clients' next South Africa trip.

This searchable database, now available on the South Africa perta on InsiderTravelReport.com, features a 
curated selection of DMCs, tour operators, hotels, lodges, and unique experiences across South Africa. 

Whether you're crafting bespoke itineraries or looking to enrich your client's journey, the Resource Directory 
will be your go-to tool to easily find and connect with trusted suppliers.
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Holden manz
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S UTH 
AFRI A

Holden Manz Wine Estate
Website: https://holdenmanz.com

Affiliations:

Types: Hotel

Experiences: Active Adventure, Cultural Roots, Scenic Outdoors 

Locations: Western Cape

A five star country house and spa located on the Holden Mara Wine 

Estate in the stunningly beautiful Frarechhoek Wine Valley.

Glam ping Adventures

Website: wvw/.glamping-adventures.co.za

Affiliations: SATSA & ASATA

Types: DMC, Tour Operator

Experiences: Active Adventure, City Lifestyle, Coastal Beaches, Cultural 

Roots, Scenic Outdoors, Wildlife Safari, OTHER

Locations: Eastern Cape, Free State, Gauteng, KwaZulu-Natal, Limpopo, 

Mpumalanga, North West, Northern Cape, Western Cape, OTHER

Glamping Adventures, organises bespoke glamping experiences, 

retreats and unique stays around South Africa. This unique travel 

offering involves the management of itineraries, ground handling & 

transfers that expose guests to some of unique stays and experiences 

in South Africa and the region. Our team has extensive knowledge of 

glamping establishments and perfect retreats and adventure activities 

in South Africa.

Trade & stakeholder always-on comms
Insider Travel Report: Resource Directory Promotions Emailer - February 2025

Glen Carlou Vineyards

Website: www.glencarlou.com

Affiliations:

Types:

Experiences: OTHER

Locations: Western Cape

Glen Carlou Wine Estate - Nestled amidst the rolling hills of 

Simonsberg-Paarl in South Africa's Western Cape lies our home, Glen 

Carlou. For years, our vineyards have flourished on these storied 

slopes, nurtured by a rich terror unique to this region. Our estate, 

surrounded by views of delicate fynbos and mountain crags, has 

become a premier destination for wine, cuisine, and art. Since 1988, 

we have garnered a reputation as specialists in Chardonnay and 

Cabernet Sauvignon and were among the first producers of 

Chardonnay in the Cape.

4/

GLEN W
CARLOU
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As part of amplifying localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America co-created a sponsored
editorial on Insider Travel Report that highlighted South Africa as the ultimate adventure destination with world-class thrills, hiking and trekking in spectacular
landscapes, adventures on two wheels, water sports, high flying adventures, and scenic drives and trails supported by a diverse array of other leisure experiences that
offer impressive value-for-money. adventure opportunities aren't confined to just the outdoors.

• High level KPI Article distributed to 54,487 travel trade; opened 23,721 (43.5%); 1,628 clicks SOUTH AFRICAN TOURISM
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Sponsored Editorial: Why South Africa Is the Ultimate Ad­
venture Travel Destination

SOUTH
AFRI A

ALG Vacations Offers Fun in the Sun Savings on Air, Land 
and Hotel

Sponsored Editorial: Why South Africa Is the Ultimate 

Adventure Travel Destination

important since you Specie in Luxury. Advent ur&Soft AdviExpe&oon. Europe. Asa. Afnca/Md- 

die East

emve 

u bongs*

Quark Expeditions announced a new program ‘Snow Hill lo the Peninsula Shack- 
lelons Emperors." an expedi Read More
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To Luxury Shaun

South Africa is pure adventure—a land of endless thnlls, varied landscapes, and 
unforgettable experiences For Amer Read More
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Dear Scott.

SOUTH AFRICAN TOURISM

As part of our localized marketing campaigns to drive demand, and in service of building global brand affinity, SAT North America maintained active comms with the

travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In March, we

leveraged taCONNECT's Expanded Reach tool, to distribute an emailer encouraging travel agents with under 10 years experience, not in our current database, to

enroll in our SA Specialist course to equip them to better create South African itineraries for their clients and issued a call to action to share the popular TBCSA/

TOMSA produced Trevor Noah video with their clients to increase awareness of the destination's variety of experiences.

SOUTH AFRICAN TOURISM

■
A

Is South Africa fun

Can I meet the

h Afr»c j ’l n

►
Become a Specialist Today!

Watch Now

SOUTH
AFRI A

Invite your clients to come experience this country filled with rich, authentic, unfiltered 

experiences by sharing our latest brand video where Trevor Noah answers frequently asked 

questions about his homeland of South Africa. Brought to you by TBCSA with TOMSA

From breath-taking beauty to sun-soaked coasts; from wildlife to active adventure; from 

vibrant urban energy to the incredible warmth and cultural diversity of our people - South 
Africa is a traveler’s dream.

Let South African Tourism equip you with the knowledge to plan customized South Africa 
itineraries by getting certified as an SA Specialist. SA Specialist is an interactive online 
teaming program that will improve your knowledge of South Africa and deliver you the skills 
to better sell and market travel to South Africa to your clients. After getting certified, you will 
receive an SA Specialist logo to use on your website and email signature to let your clients 
know you are ready to start planning their dream trip to South Africa.

CERTIFIED

SOUTH

□ kno*

• High level KPI -> Sent to 30,154 advisors; 49.5% open rate, 37.3% unique open rate, 2.6% clicked rate
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Trade & stakeholder always-on comms 
Travel Agent Email Campaign- March 2025
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EXPERIENCE THE&

NORTHERN CAPE

y

»

Official Welcome to the South
Explore the Gauteng Province Experience the Northern Cape I

African Tourism North America
Province

/irtual Road Show
v

some

SOUTH AFRICAN TOURISM NORTH AMERICA'S

FIRST-EVER VIRTUAL ROADSHOW RECAP & NEW

RESOURCE TOOL!
LEARN MORE

gl

I LEARN MORE

LEARN MORE

aj"

video businessnew

opportunities. O © © oL
If you m.ssed the event that's not a problem. We also introduced 4vujia

Mogicaf. Ziii'u Kingdom.

k

Nestled in the southeastern corner of South Africa, the Eastern SOUTH AFRICAN TOURISM

Get to Know the KwaZulu-Natal
Eastern CapeProvince

Our partners from the Provincial tourism authorities developed 

LEARN MORE
LEARN MORE

LEARN MORE
LEARN MORE

As part of our localized marketing campaigns to drive demand, and in service of building brand affinity, SAT North America maintained active comms with the travel

trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In March, we followed up

our successful virtual roadshow by distributing a newsletter to both agents within SAT's current database and new agents not in the database (using taCONNECT's

Expanded Reach tool) to share a recap of the show and promote the Resources Directory, with a selection of DMCs, tour operators, hotels, lodges, and unique

experiences across South Africa. The newsletter also shared links to the Provincial destination training sessions (and SAT COO welcome video).

SOUTH AFRICAN TOURISM

High level KPI ->Within SAT database - Sent to 14,362 advisors; 56.8% open rate, 37.1% unique open rate, 35.5% clicked rate
New agents not within SAT database - Sent to 78,495 advisors;\37b4%/Qpen[rate<38K9%iUnique openTate, 3v4%>Gl|icked rate

Explore GauteN'SOUTH AFRICAN TOURISM NORTH AMERICA

*

►
♦

Welcome to

Cape Town & the

Western Cape

NORTH AMERICAN 
TRADE

SOUTH
AFRI A

highly rated destination training sessions that were a hit with 

advisors at the virtual show We wanted io share these sessions 

toot to keep the momentum going. The South Africa

Resource Directory Th>s searchable database, now available on 

a new

Cape province beckons with a mesmerizing blend of natural 

splendour, rich history, and vibrant cultural heritage. As a region 

that encapsulates the nation's past, present, and future, the 

Eastern Cape stands as a testament to the diverse tapestry of 

South African identity. From the rugged coastline of the Wild 

Coast to the rolling landscapes of the Karoo, and from the storied 

history of Nelson Mandela to the traditions of the Xhosa people, 

this province encapsulates a captivating narrative that speaks to 

the heart of the nation's soul.

the South Africa portal al InsidcrTravelReport.cam, is your 

ultimate guide to finding trusted industry partners. From DMCs 

and tour operators to one of-a-krnd hotels and unique South

with you below, so you can enhance your destination knowledge 

and better serve your clients

Discover Cape Town and the 

Western Cape

South African Tourism North America recently hasted its inaugural 

Virtual roadshow, connecting hundreds of American and Canadian 

travel advisors with some of South Africa's top DMCs, tour 

operators, hotels, lodges, and unique experiences. Over three 

dynamic days, advisors were able to engage in personalized one 

on one meetings, as well as real lime interactions via chat and 

creating meaningful connections and

Welcome to the big city region, the place where the vibe doesn't 

stop, business never sleeps and neither dees the party. H's the 

financial hub of South Africa with the Sandton city skyscraper 

buildings lighting up the sky by nighl and welcoming people from 

every corner to join in the hustle. It’s where no matter what 

life-style you chouse to lead, there's something for everyone. 

Where you can stand in the steps of giants who came before- us 

and travel back into Lime at the homes of Nelson Mandela and

L:

Getting Out & About in the 

Eastern Cape: Explore theAfrican experiences, this resource will streamline your planning 

process and help you offer even more exciting, tailor made 

options for your clients. Start exploring the directory today.

Archbishop Desmond Tutu, while being surrounded by the 

colourful, vibrant and soul awakening township area of Soweto. 

It's a cosmopolitan home of fun. warm and unique people who 

come together to make all visitors feel welcome.

r •

jpFj

South African Tourism's Chief Operations Officer Darryl Erasmus 

officially welcomes all delegates to this year's North America 

Virtual Road Show and outlines what buyers can expect as they 

engage with some of South Africa's top lodges, hotels, 

experiences. DMCs, lour operators and Provincial tourism boards 

throughout the show.

Trade & stakeholder always-on comms 
Trade Newsletter -

Gauteng Tourism Authority
Mpy-fci ZCc-bi

From the rolling hills of the Karoo to the rugged coastline of the 

Atlantic Ocean, the Northern Cape offers a unique and 

unforgettable experience. Whether you prefer the bush, the 

desert, the ocean, or quaint towns rich in history and captivating 

cultures, the Northern Cape is a must see destination This truly 

remarkable province offers its visitors a range of exceptional 

activities; from seeing the exquisite Namaqualand wildflowers in 

bloom and hearing the thunderous roar of the Augrabies falls to 

while water water rafting dawn the Orange River and tracking the 

impressive black maned lions on a safari in the Kgalagadi 

Transfrontier Park.

The Eastern Cape presents a diversity of experiences, offering an 

array of attractions that cater to every traveler's desire for 

adventure .safari, wide open natural spaces and cultural 

enrichment. From the rugged coastal landscapes to the heart of 

the Karoo, this destination beckons explorers to discover its gems 

and indulge >n unforgettable activities. Buckle up for a journey 

through some of the Eastern Cape's most enticing adventures and 

let us show you how to ^Fall in Love<» with the Eastern Cape.

Official Welcome 10 the South African Tourism North America Virtual Road Show 
a> llnliswd

taCONNECT by Travel Relations LLC 
USsuE'OTbers

Nowhere else in the world will you find such a unique fusion oT 

raw natural beauty, modern sophistication, cultural diversity and 

pulsating energy - all in the most breathtaking natural setting. 

The Zulu Kingdom, or the Province of KwaZulu-Natal (KZN) is 

right up there on 'must-see, must do" lists of discerning travellers 

around the world. Learn just sortie of lhe reasons why KZM 

remains a firm leader in Lhe South African tourism space.

TOURISM FILM >

as
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Cape Town: Iconic Views, Extreme Adventures, and Scenic Escapes

Limpopo: Extreme Golf Meets Safari Serenity

South Africa’s A to Z of Adventure

'The Voice of the Outdoors'
Your Journey Begins Here

Do not want to receive email updates? Unsubscribe here

High level KPI -> email sent to 878 media, opened 464 (52%) SOUTH AFRICAN TOURISM

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM
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No matter your passion. South Africa has an adventure waiting. Explore the country's 

varied landscapes through:

For more about OWAA Supporting Group Souih African Tourism 

visit www southafrica net

For golfers who crave a challenge. Limpopo's Legend Golf & Safari Resort offers the 

world's longest and highest par-3 hole, accessible only by helicopter. After your 

round, unwind on a safari in the Entabeni Game Reserve, home to the Big Five and a 

UNESCO World Heritage biosphere.

With such an extensive range of adventures to choose from, there's no better time Io 

experience the wonders of South Africa. Whether you're seeking high-octane thrills or 

simply yearning for a scenic escape, this vast country has it all. The adventure of a 

lifelime awaits, grab your gear, and head to South Africa for an unforgettable 

experience.

SOUTH
AFRI A

Cape Town is an adventurer's dream. Whether it's cycling ihe Cape Town Cycle 

Tour's challenging 109km route or hiking to the top of Table Mountain, there's no 

shortage of outdoor activities. Shark cage diving in Gansbaai offers a close-up look at 

the great while shark, while a visit Io the Cape winelands lets you combine outdoor 

exploration with some of Ihe world's finest wines.

Looking for your next great adventure? South Africa is a world-class destination for 

outdoor enthusiasts, offering a rich tapestry of activities to fuel both extreme thrill­

seekers and those simply looking to immerse themselves in nature

Abseiling. Birdwatching. Boardsailing. Bungee jumping. Canoeing. Canopy tours. 

Caving. Clay pigeon shooting. Crocodile cave diving. Cycling. Deep-sea diving. Deep- 

sea fishing. Elephant-back safaris. Fly-fishing. Free diving. Game viewing. Golfing. 

Hang gliding. Helicopter flips. Hiking. Horse riding. Horse facing. Hot-air ballooning. 

Kite surfing Kloofing. Meditation. Micro-lighting. Mountain biking Mountain climbing 

Ocean cruises Ostrich riding. Photographic expeditions. Paragliding. Parasailing 

Pony trekking. Power boating. Quad biking. Rapp jumping. Rhiino tracking River 

cruises Rock climbing. Rowing. Running Sand boarding Scuba diving. Sea 

kayaking Seal trips Shark cage diving. 4x4ing. Skateboarding. Skydiving 

Snorkelling Snow skiing. Spear fishing Steam train rides. Stargazing Sunset 

cruises. Surfing. Trout fishing. Tubing. Turtle tours. Walking safaris. Water-skiing. 

Whale watching. Whitewater rafting. Wine blending. Yachting. Zip-lining.

Outetoor l/VWere Assocfatewi of America® i’s foe oWest a,nd targesr as-sociarioo of 

professional outdoor communicators in the United States, ft was organized in 1927 by a 

group of mostiy writers who were attending an fzaak W&iton League of .America conference 

and includes professional communicators dedicated' to sharing

the outdoor experience. OVkAA s professfanafc include writers, photographers. outdoors 

radio- and teteviskm-sbow hosts, book authors., videographers,, lecturers and artists. Trie 

associsdon is headquartered in Missoula. Montana. For more information.

contact Outdoor Writers Association of America, 2314 Brooks Sr.. Box. 442, Missoula, 

Montana 5980?; 406-728-7434; mfo@owaa.oro: wvw.owaa.oro

South Africa: The Ultimate Playground for Outdoor 
Adventure

2025 OWAA Conference 

Chattanooga, Tennessee 

August 19-2I

nstagra m Lir ked n

KwaZulu-Natal: Adventure, Culture, and the Spirit of Challenge

In KwaZulu-Natal, outdoor adventure and cultural heritage blend seamlessly 

Experience the Comrades Marathon the world's most famous ultra-marathon, or 

tackle the Big Rush Big Swing at Moses Mabhida Stadium in Durban Nearby, the 

Midlands offers charming villages and the Nelson Mandela Capture Site, while the 

coastal region promises epic surf breaks and warm beaches perfect for water sports

Top Destinations for Outdoor Adventure

Garden Route A Natural Wonderland with Heart-Stopping Thrills

The Garden Route is a must-visit for anyone seeking both beauty and adventure 

Home to Ihe world's highest commercial bungee jump at Bloukrans Bridge this region 

offers everything from canopy tours in Tsitsikamma National Park to exhilarating hikes 

along the Otter and Dolphin Trails Golfers will also find top-tier courses like Pezula 

Championship and Simola Golf & Country Estate In addition the town of Knysna. 

with its annual oyster festival and dramatic cliffs framing the lagoon, is a perfect base 

for outdoor enthusiasts

PR & Media Relations 
Outdoor Writers Association Email

As part of amplifying localized marketing campaigns to drive demand, SAT North America followed up our recent participation in the Outdoor Writers Association of 
America Annual Conference with an email campaign to all association members. The emailer positioned SA as a world-class destination for outdoor enthusiasts, 
offering a rich tapestry of activities to fuel both extreme thrill-seekers and those simply looking to immerse themselves in nature. It highlighted the Garden Route, 
Cape Town, KwaZulu-Natal, and Limpopo as the perfect places to jumpstart a South African adventure trip.
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South Africa's buzzing cities burst with color and life at every turn. These are vibrant spaces, where 

the unexpected becomes reality. With a full contrast of experiences, you'll find buzzing eateries and

bars, vibrant arts and culture as well as fabulous shopping and marketplaces. Let the warm and

friendly South African locals be your guide to all the hot spots, taste experiences, and best-kept

secrets in the cities they love like Johannesburg, Cape Town, and Durban.

Travel Solutions 

January 31 at 9:33 AM 0

SOUTHAFRICANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect > > > MORE

Travel Solutions

January 10 at 9:26 AM -0

SOUTHAFRICANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect >>> MORE

SOUTHAFRICANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect > > > MORE

Journey to the soul of South Africa, engaging your senses from the very start - hear the distant 

roar of a lion, be fortunate enough to spot a rare leopard in a tree, or feel the ground vibrate as a 

herd of giant elephants crosses right in front of you. There's a reason why wildlife safari is South 

Africa's marquee experience. Let me help you explore an untouched world of perfect hushed 

silences and unforgettable wildlife moments when you #VisitSouthAfrica.

I

Travel Solutions

January 24 at 10:16 AM 0

Take a journey of discovery from the roots of all humanity to a human story that inspired the world. 

As a country rich in both ancient and contemporary history, South Africa's culture can be 

experienced everywhere from tribal villages to vibrant cities. No matter where you go, the warm 

hospitality of the people will make you feel at home, not as a traveler, but as a friend.

Always-on consumer comms 
BranchUp Social Media Campaign - January 2025

Travel Solutions 

wy January 17 at 9:14 AM 0

As a world-class adventure destination, South Africa will take you by surprise... and then delight 

you repeatedly until you fall in love with its unique spirit. No matter how extreme, South Africa has 

adventure activities for everyone, sure to get your adrenaline pumping. From shark cage diving, 

bungee jumping, quad biking, and surfing, to treetop zip lining - there's no shortage of 

adventures, in some of the world's most beautiful settings, when you #VisitSouthAfrica.

SOUTHAFRICANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect > > > MORE

As part of our localized marketing campaigns to drive demand, SAT North America launched our campaign with BranchUp to seed destination content within the social 
media feeds of up their network of travel advisor subscribers wherein the content shared via their social platforms will reach their consumer followers consistently and 
engagingly, creating actionable inspiration that has the potential to trigger consideration/ conversion with the travel advisor. All leads go directly to the travel advisor 
who can follow up with the consumer to discuss trip planning and potential booking.

• High level KPI USA Impressions: 5.6 million; Reach: 162,992; Engagements: 6,625; Clicks: 1,293
• Canada Impressions: 566,517; Reach: 39,888; Engagements: 941; Clicks: 385

*v

■ '• * -J*
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See where breathtaking nature stretches out in every direction. Visit the awe-inspiring plains of the 

lonely Karoo, the Limpopo bushveld, the Tsitsikamma Forest, or some of the most beautiful

Winelands nestled in the Cape mountains. No matter where you are in scenic South Africa, every 

day ends with a perfect horizon to look out on.

With an expansive coastline and abundant beaches, marine life, coastal walks, and ocean views, 

South Africa's coastline will not stop amazing you. There is plenty to be experienced and witnessed 

along this rich and diverse coastline. South Africa's sun-soaked coast lies ready, all year round, to 

share its secrets, adventures, and lazy days with you.

Johannesburg, or Joburg or Jozi as some prefer to call it, is the hub of entertainment and 

commerce in South Africa and offers experiences as unique and diverse as the city itself. Whether 

you are in search of a cultural encounter, an adrenaline rush, or simply want to relax and unwind 

for a few days, Joburg has everything you’re looking for and more.

Travel Solutions

February 21 at 9:06 AM • 0

Travel Solutions 

February 28 at 10:34 AM 0

Travel Solutions

February 7 at 9:24 AM 0

SOUTHAFRICANTOURISM.DLL 1 .COM

South African Tourism

2025 is the perfect time to connect >>> MORE

SOUTH AFRIC ANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect >>> MORE

SOUTHAFRICANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect > > > MORE

Travel Solutions

February 14 at 9:31AM 0

SOUTH AFRICANTOURISM.DLL1 .COM

South African Tourism

2025 is the perfect time to connect > > > MORE

A modern, cosmopolitan city surrounded by nature and centered around Table Mountain, one of 

the New 7 Wonders of Nature, Cape Town is known for its beautiful beaches, stunning biodiversity, 

award-winning food and wine, and sheer variety of experiences on offer including world-class 

shopping, museums, cultural experiences and more.

’ll
£

R9 . *

• High level KPI USA Impressions: 5.5 million; Reach: 151,143; Engagements: 6,146; Clicks: 1,209
• Canada Impressions: 598,169; Reach: 40,116; Engagements: 836; Clicks: 244

As part of our localized marketing campaigns to drive demand, SAT North America launched our campaign with Branchllp to seed destination content within the social 
media feeds of up their network of travel advisor subscribers wherein the content shared via their social platforms will reach their consumer followers consistently and 
engagingly, creating actionable inspiration that has the potential to trigger consideration/ conversion with the travel advisor. All leads go directly to the travel advisor 
who can follow up with the consumer to discuss trip planning and potential booking.

I •

■i'll

Always-on consumer comms 
Branchllp Social Media
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What do you think?

© Add a comment...

Q22 Q $ V

As part of our localized marketing campaigns to drive demand, SAT North America maintained an active organic social media presence spotlighting South Africa as

a prime destination for travelers from the U.S. and Canada. This month's top-performing content highlighted South Africa's inland beauty, exploring themes such

as nature and wildlife, active adventure, and urban exploration.

SOUTH AFRICAN TOURISM

• High level KPI -> Impressions: 2,603; Reach: 2,106; Engagements: 88; Engagement Rate per Impression: 3.38%
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Always-on SAT owned platforms consumer comms 
Organic Social Media - January 2025

visitsouthafrica

Original audio

visitsouthafrica 01/17/2025

Did you know South Africa experiences around 300 days of sunshine per year? 

#VisitSouthAfrica to soak up all this sunshine. Explore the magic of a truly unique 

destination. Dive into vibrant wildlife, stunning landscapes, world-class cuisine, 

iconic beaches, and so much more. Your adventure is just beginning.

According to a survey by South African Tourism, women play a 

pivotal role in the tourism sector, comprising 51% of the workforce 

and 45% of business ownership. These women are breaking down 

barriers, help travelers connect with locals in new ways, and creating 

a more inclusive and sustainable tourism industry that ranks among 

the best in the world.

#VisitSouthAfrica

L < 
I

J J

, un, visitsouthafrica Wildlife adventures in South Africa go beyond 
” A safari, there's a whole marine world to discover too! Visit 

Boulders Beach in Cape Town to meet the charming African 

penguins, or shark cage dive into the wonders of our Big Blue 

Oceans. From boating and snorkeling to surfing, South Africa's 

coastline offers endless marine thrills, paired with stunning views 

and the perfect weather.

S UTH 
AFRI A

ndhulajodge We live in a beautiful country. 

3d Reply J

: Q Q V

Liked by thejustinbarnette and 59 others

January 14

Women play a pivotal role in the 

tourism sector.
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As part of our localized marketing campaigns to drive demand, SAT North America maintained an active organic social media presence spotlighting South Africa as

a prime destination for travelers from the U.S. and Canada. This month's top-performing content highlighted highlighted South Africa's coastal & inland beauty,

exploring themes such as nature and wildlife, active adventures, and urban exploration.

SOUTH AFRICAN TOURISM

• High level KPI -> Impressions: 3,945; Reach: 3,136; Engagements: 298; Engagement Rate per Impression: 9.5%
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Always-on SAT owned platforms consumer comms 
Organic Social Media - February 2025

visitsouthafrica 02/12/2025

South Africa has gained a reputation for its craft beer and gin innovation, with 

many small breweries and distilleries at the forefront. However, these vibrant 

businesses are more than just beverage makers—they each have a unique origin 

story, often rooted in family tradition and a touch of boldness.

VisitSouthAfrica

Liked by dametraveler and 246 others 

February 19

visitsouthafrica

Original audio

visitsouthafrica There’s nothing quite like seeing the world's 

most beautiful city from above! Cape Town from a helicopter is 

pure magic. Every turn brings a breathtaking view, every moment 

feels like a dream. Whether you're chasing adventure, celebrating 

a special occasion, or simply soaking in the beauty of this 

incredible place, a helicopter ride is an absolute must-do!

0
Experience the magic of 

KwaZulu-Natal's...

lip: 
W 

! * ELt*

S UTH 
AFRI A

Experience the magic of KwaZulu-Natal's breathtaking 

coastline with WOWZulu. Discover sustainable tourism at 

its finest, supporting local communities while exploring 

authentic Zulu culture and scenery.

#VisitSouthAfrica

... less

,,

I

VISIT 

SOUTH 
AFRICA

findingouradventure Hey guys we've just dropped you a PM
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5
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Durban is a vibrant, multicultural city that pulses with energy and rich history. Known for its 

beautiful beaches, it's also the heart of the Zulu Kingdom, offering a c... See more

• High level KPI USA Impressions: 5.4 million; Reach: 157,032; Engagements: 6,513; Clicks: 1,295
• Canada Impressions: 595,494; Reach: 43,358; Engagements: 923; Clicks: 377

SOUTH
AFRI A

c4 v

SOUTHAFRICANTOURISM.DLL1.COM

South African Tourism

2025 is the perfect time to connect »> MORE

As part of our localized marketing campaigns to drive demand, SAT North America continued our campaign with BranchUp to seed destination content within the social 
media feeds of up their network of travel advisor subscribers wherein the content shared via their social platforms will reach their consumer followers consistently and 
engagingly, creating actionable inspiration that has the potential to trigger consideration/ conversion with the travel advisor. All leads go directly to the travel advisor 
who can follow up with the consumer to discuss trip planning and potential booking.

SOUTHAFRICANTOURISM.DLL1.COM

South African Tourism
2025 is the perfect time to connect »> MORE

Travel Solutions 

March 21 at 10:26 AM 0

Travel Solutions 

March 14 at 9:46 AM 0

Travel Solutions 

March 9 at 9:32 AM 0

Travel Solutions 

March 28 at 11:00 AM -0

»—

Always-on consumer comms 
BranchUp Social Media

* Tee off in paradise! South Africa offers golfers world-class courses with breathtaking 

landscapes—from the coastal links to the safari greens at Kruger National Park... See more

South Africa is Africa's LGBTQ+ capital, where rights are celebrated, and inclusivity is at the 

heart of the Rainbow Nation. From vibrant LGBTQ+ communities in Cape Tow... See more
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South African Tourism
2025 is the perfect time to connect >» MOR
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SOUTHAFRICANTOURISM.DLL1.COM

South African Tourism

2025 is the perfect time to connect »> MORE
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Discover South Africa's vibrant food & wine scene! From succulent kudu at a safari lodge boma 

to Cape Town's sweet curries, every bite tells a story. Indulge in world-c... See more
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keris_kitchen Can’t wait to visit in April!
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As part of our localized marketing campaigns to drive demand, SAT North America maintained an active organic social media presence spotlighting South Africa as

a prime destination for travelers from the U.S. and Canada. This month's top-performing content highlighted inland beauty, exploring themes such as nature and

wildlife, active adventures, and urban exploration.

SOUTH AFRICAN TOURISM

• High level KPI -> Impressions: 12 061; Reach: 10 164; Engagements: 898; Engagement Rate per Impression: 8,84%
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visitsouthafrica > VisitSouthAfrica 03/10/25

South Africa's canoeing spots are a dream come true for adventure seekers and 

nature lovers alike. From serene rivers to coastal lagoons, every paddle stroke 

reveals breathtaking beauty.

WisitSouthAfrica

visitsouthafrica Step into the iconic streets of Bo-Kaap. where 

history, culture, and color collide. This Cape Town gem is known 

for its brightly painted houses, cobblestone streets, and rich 

heritage that tells the story of South Africa's Cape Malay 

community. Feel the heartbeat of Cape Town as you explore the 

lively spirit of Bo-Kaap. Don't just see it experience it!

Liked by thejustinbarnette and 435 others 

March 10

Always-on SAT owned platforms consumer comms 
Organic Social Media - March 2025
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Experience South Africa's wines

Visit South Africa

-

H
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V £

South Africa is globally acclaimed for its outstanding wines. 

Innovative winemakers and the emergence of unique practices, like 

creative food and wine pairings, have fueled the growth of wine 

tourism, while also playing a key role in strengthening the nation's 

economy and social landscape.

WisitSouthAfrica

►
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SOUTH AFRICAN TOURISM

Trevor Noah for South Africa

Watch on Qtaffube

TOURISM BOARD PARTNER NEWS
i a South Africa Spec

Sig Net Profile South Afnca Microsite

■
South Africa e-Brochure Find travel trade updates

Ktttoli 

Ax Arcrv

DESTINATION
OF THE MONTH

South African Tourism 

Website

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Signature Travel
Network by participating in their Destination of the Month program. Throughout January, weekly B2B email headlines highlighted the destination and directed STN 
travel advisors to our custom destination training landing page featuring resources, product information, STN-member properties and offers from STN-member tour 
operators. Reporting was only made available in February and, as such, is captured in this report.

High level KPI 3 Jan email distributed to 9,951 STN travel advisors + 6,000 from Cruise Planners main office; 45% open rate
7 Jan email distributed to 9,887 STN travel advisors + 6,000 from Cruise Planners main office; 44% open rate
14 Jan email distributed to 9,891 STN travel advisors + 6,000 from Cruise Planners main office; 44% open rate
21 Jan email distributed to 10,087 STN travel advisors + 6,000 from Cruise Planners main office; 44% open rate
28 Jan email distributed to 9.926 STN travel advisors + 6.000^froh|iObi^ P|fe'nher§imai|nlofficei 42%'<fDbhWt<e1’^1

Key selling points include 

Uxc/TrMt

I 4 
n

DESTINATION
OF THE MONTH

Distribution Channel Initiatives Implemented 
Signature Travel Network Destination of the Month - January 2025

SOUTH
AFRI A

o
Copy link

South Afnca Preferred

Suppliers

South Africa is vour January Destination of the ft/

Discover South Africa's extraordinary travel potential: a visa-free, year-round destination offering diverse 

experiences from luxurious wildlife safaris in private game reserves to cosmopolitan adventures in Cape 

Town, all backed by warm hospitality and incredible exchange rates. Become a South Africa Specialist to 

enhance your destination knov4edge.

Check out key selling points, review top expenences and access videos and training resources to help you 

sell and market South Africa Learn more about the Destination of the Month for January S< - At :

■ ‘J1

Becoffl

S UTH 
AFRI A

Z • - 4.11

VISIT

S UTH 
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VISIT
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C ► play golf in South Africa?
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- January 2025
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Start Planning Your Next Getaway
South African Getaways
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Sauth Africa Ek: Ute 10 £10,345 1405465
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South Africa.' Luixry 10 514,795 1587828

'Adena Falls

YourTravel Advisor
••

*.
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AS z* »*-. Sacramento

South Africa is a country like no other Let us help you plan your next trip —

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Signature Travel
Network by distributing a consumer emailer showcasing South Africa's culinary and wine experiences as part of their 'Reawaken Your Spirit' campaign showcasing
food, wine and wellness offerings across preferred partner destinations. This feature article style emailer detailed our unique melting pot of cuisine and highlighted
our award-winning wines and stunning winelands with a CTA to VFM packages on offer from STN-member travel advisors/ tour operators. Reporting was only made
available in February and, as such, is captured in this report.

SOUTH AFRICAN TOURISM

High level KPI email distributed to 445,052 consumers with CTA to contact their STN-member travel advisor; 32.7% open rate

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

ESCAPE THE MUNDANE AND

RlRE KE UR

4-

I

Destination Rating Nightstitle FerlD

Taste the Good Life When You
Visit South Africa

Discover More
DISCOVER MORE

Travel like an INSIDER
Taste the good life when you visit South Africa

LEARN MORE —

rravel
te

SPECIAL
„ OFFER

The most universal way to enjoy South Africa's diverse culture is through its cuisine. 

Blending influences from all over the globe into a melting pot of culture and cuisine South 

Africa offers something for every palate Here, wine becomes an art form and every sip is a 

celebration of the senses

SOUTH
AFRI A

Complementing this culinary adventure is the thrill of encountering majestic wildlife 

from lions to elephants on unforgettable safaris. When you've seen a pride of lions 

resting in the shade in summer or a herd of elephant crossing the road on their way 

to the watering hole, it's an incredible reminder of why the untouched wild has 

always been so inspiring.

Distribution Channel Initiatives Implemented 
Signature Travel Network Email Campaign (Destination of the Month)

From traditional African fare to the mild, sweet curries of Cape Town's Bokaap 

district, to the succulent seared kudu served at a braai (barbecue) in a safari lodge's

boma (enclosed outside area), South Africa is brimming with culinary experiences.

Welcome io South Africa, one of the most beautiful and diverse countries on 

earth, and a world-class destination for every type of traveler. Its a place with an 

unparalleled natural beauty and diversify of experiences. Travelers to South 
Africa enjoy connecting vwtti warm, welcoming and authentic people and leave 

feeling inspired, enriched and rejuvenated. Vacations in South Africa offer 

impressive value for time and money at any budget.

Choose from an array of restaurants in a variety of settings including alfresco waterfront 

bistros bucolic hideaways tucked inlo vineyards: sophisticated city restaurants: and out-of-

Africa-style safari dining, complete with pressed white tablecloths and candles. In

Hermanus, you can even enjoy fine dining in a cave with a lovely view of the ocean1

Sa
04X&2S M/18/25

05.0425 OS.'16/25
060825 o/ass

06,2225 07itM,25

07.'0&Q5 07/1625

Hotels

■ 12 Apostles Hotel and Sc-a

■ Me nt Rechel le Hotel & Vineyarc

■ Saxon Hotel,- Villas and Spa

092925 100925

11.'C&25 1171925

12,0125 12'1325

S UTH 
AFRI A

01,0825 C02625 

C4O1.I25 03/31,25

04,01.25 - M/30/25 

C601.2S - 0631,25 

0901.25 003025

tore dates...
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Sox-Kim Africa •bjiitdfc;

•South Africa.' 

Vlctona Falls

Phone:949 930-9260 

Tol-Free: 888 219-1915 

TSIrvne @T ravelStare.cwn

18881 Von Karman Ave., Suite 1400 

Irvine. California 92612

Phone:916-929 5555

TdI Free: 800 263-2772 

TSSac ramen Lo@Tra-i.elSlDrc.CDm

Los Angeles 

Phane:310 575-5540 

Tall Tree. 600-343 9779 

feifa@Tra-ktelSlaTH.cam

11536 San Vicente Blvd. 

Las Angeles. California 93049 

Pasadena

Palos Verdes/South Bay

Phone:310 373-0954 

TdI-Free: 800 274-2517 

TSPalasVendes@TravelStere.ccrn

24 Malaga Cowe Plaza

Palos Verdes, Caiforria 90274c *

Mo

I

http :,f/www. Trave IStare. com 

Phare:76O 627-6940 

tssantiegaigdravelslore.cam

5414 Oberlin Dr. «3C0 

San Diego, Calfamia 92121 4744

Phone:626 795-0291

Toll-Free. 800-350 0291 

TSPasisdcna@Tra.-elSlnre.com

Travel goes from ordinary to EXTRAORDINARY when you reserve with us. Our expert

insight and access to exclusive privileges transform your vacation into something uniquely 

special

12 Mds Csserce cr

SoUte Arica -Arik Victoria 
Tills
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INSIDE TRAVEL

Favorite Finds =
treasures.
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Give us a call, send us an emaJ or visit Our website — Found on the back cover — and enter offer M27993 :o plan your stay.

IfeKaMkS.
a

motivating them to book their next trip.

SOUTH AFRICAN TOURISM

• High level KPI magazine distributed to 350,000 travelers
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Australia’s

Awesome

Spectacles

Wonders Along 

the World's 

Rivers

Inside South

Africa, the

Rainbow Nation

CHAMPIONING EQUALITY 

In order to work toward a more 

mclusrve future. South Africa 

acknowledges and learns from 

its past. Visit historical sites from 

the Aparthed-era that have 

been transformed into museirns 

dedicated to tefing the story 

of South Africa's long wa& to 

freedom,’ such as the Apartheid 

Museum in Johannesburg and the 

District Six Museum in Cape Town. 

Former prisons Constitution Hi# 

and Robben Island have also been 

turned into impactful museums

EXPLORE GLOBAL 

SUPPORT LOCAL 

Community-based tourism immerses 

you in the joy and richness of 

different cultures while contrfoutng 

to the well-being of the communities 

that welcome you. Well arrange 

your visit to areas like Khomam San 

community in Northern Cape or Zulu 

Cultural Villages in KwaZulu-Natal, 

where you can engage with locals 

and explore their traditions — from 

colorful beadwork to the powerful 

rhythms of festive performances.

TRAVEL WITH PRIDE 

South Africa has a long history of 

protecting LGBTQ* rights deluding 

being the worlds first country to 

constitutionally prohibit sexual 

orientation-based discrirrunation. Every 

year, Cape Town hosts one of the 

largest Pride events in South Africa — 

and it’s goosg global, with the recent 

announcement that Cape Town has been 

chosen as the host c<y for WorldPride 

2028. The destination's commitment to 

diversity is demonstrated through inclusive 

bars, dubs, hotels, and more in cities like 

Johannesburg. Pretoria and Durban

Distribution Channel Initiatives Implemented 
Signature Travel Network, The Travel Magazine - January 2025

Living Your 

Best Yacht 

Life

* scour the globe for hidden gems and 
uncommonly wonderful travel treasures.

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Signature Travel 
Network, receiving a full-page added value placement in their January issue of The Travel Magazine. The article highlights South Africa's LGBTQ+ value proposition 
and includes mention of the recent announcement of Cape Town's hosting of World Pride 2028. South Africa also received a call-out on the issue's cover. The 
customized print publication is value oriented and is used by Signature Travel Network advisors to share inspiring editorial content with their clients as a means of

GET TO KNOW THE

RAINBOW 1ATION
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Story - January 2025

SPECIAL AOvEBTiSinO SECTION

SPOTLIGHT ON: SOUTH AFRICA

SAMPLING SOUTH AFRICA
Go beyond the “big live.”

s
’’.'4
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1
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I
From top BknJcrans Bridge Burgee, C Wnci anus' ana inc beach path in Hermnnus

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Virtuoso with the
inclusion of a full-page advertorial in the January/ February issue of Virtuoso, The Magazine. The advertorial highlighted the destination's rich offering beyond
safari, including adventure, food & wine, golf and wellness experiences. Reporting was only made available in January and, as such, is captured in this report.

>5
• High level KPI magazine distributed to 203,834 US and Canadian households

SOUTH AFRICAN TOURISM
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OUTH AFRICA IS KNOWN for some of the world s best safaris, from the savannas 

of Kruger National Park to the Kalahari plains. But that's just the beginning: impres­

sive mountains, lush valleys. Irvely cities, and dramatic coastlines are only part of

what awaits visitors

SOUTH
AFRI A

Sips and Swings
South Africa's greens nave long been a draw for golfers from across the globe - Leopard 

Creek Country Club on the edge of Krugei National Park, Blair Atnoll Golf Club and Eques­

trian Estate near Johannesburg, the Garden Route's idyllic Fancourt, and Zimbali Country 

Club outside Durban are among the country's most popular To follow tee time with tasting 

tours, head to the Cape Winelands where the 24-four-room Leeu Estates str nes the perfect 

balance that allows guests to experience some of the region's top courses and Vintages 

The historic hamlets of Franschhoe* and Stellenbosch are home 10 wine estates such as 

Boschendai, Deia re Graff, and Tokara. take the hop-on.tiop-off Franschhoek Wine Tram to 

sample them all

Mind. Body, and Soul
Sublime landscapes and immersive wellness experiences go hand in hand in South Africa 

At the 11 oom, drfftop Birkenhead House in Hermanus. crashing waves make a soothing 

soundtrack to indulgent spa treatments The Baunese-insp>red spa at the 24-room Fair­

lawns Boutique Hotel is hidden in a bamboo forest, a word away from Johannesburg's 

frenetic pace Don't leave without trying an Indian head massage ano standing beneath 

the spa's waterfall

Thrilling Adventures
Beyond the excitement of wiIdlife-rich game drives, the country speca’.zes <n heart-pumping 

experiences of every kind Set off on a hike amid the Drakensberg Mountains' soaring oeaks 

or take a leap of fa<th and burgee jump off the Garden Route's Bloukrans Budge (the world's 

highest commerical bridge bungee jumpi. On the coast, plunge deep beneath G= tsbaa/s 

waves and cage-dive among great white sharks

Local Flavors
Famed for its vibrant bend of cultures. South Afnca <s nicknamed the "Rainbow Nation" This 

diverse tapestry shrnes in its cuisine A tasting tour should include stops for boerewors sau­

sage and chakalaka relish at Johannesburg's Pata Pata 01 haute Cape Malay dishes at Cape 

Town's innovative Happy Uncles And when It comes to fine dining, the chorees are endless

- from chic vibes at Joburg s Marble. Gigi. and Marab> Club to refined tasting menus at Fyn in 

Cape Town, the Constantia Valley's La Colombe ano Wotfgat on the West Coast

£

£

I

£

4 f

Distribution Channel Initiatives Implemented 
Virtuoso, The Magazine Advertorial Feature

^7 ,
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Ready to go? Explore these offers and trip ideas.

Search Dostinations

Find More Inspiration

5^#

LXX

kJ

4 F

places with Aurora Expeditions.

“ ■

SOUTH AFRICAN TOURISM

• High level KPI email distributed to 16,421 adventure coded consumers and 1,194 Virtuoso-member adventure travel advisors in the US & Canada
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South African Tourism

South Africa

Intrepid Travel

Iceland

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Virtuoso by 
participating in the Communities B2C email campaign targeting adventure coded consumers. We highlighted the destination as an outdoor playground ready to 
help them free the adventurous spirit within. The click through to Virtuoso's SA content library (including our recent advertorial feature story on adventure, food &
wine, golf and wellness experiences) helped consumers learn more about SA's unique offerings and the CTA was to connect with their Virtuoso advisor to start 
planning the ultimate adventure holiday. Reporting was only made available in February and, as such, is captured in this report.

SOUTH
AFRI A

Distribution Channel Initiatives Implemented 
Virtuoso Communities Campaign (Adventure) - January 2025

How to See Cape Town the 
Virtuoso Way 

Jool Conlano

Awik

This outdoor playground frees 

the adventurous spirit within 

through wildlife-filled safaris, cage 

diving with sharks, gorgeous 

hikes, and more.

I

Natural Habitat Adventures 

Homer, Alaska, United States 

Get exclusive proximity to Lake 

Clark National Park's brown bears 

alongside expert naturalist guides. 

Watch them roam, fish, and 

forage from a scenic Bear Camp.

* • 1

Ip:
■ >

Calling all nature lovers, thrill 

seekers, and fearless travelers. 

Book by Jan 31 for 20% off 

select Iceland adventure 

departing now through Mar 31.

Whether you're road-tripping die scenic Garden Route, winetasting your way 

through Franschhoek, or whale-spotting in the Atlantic, there’s always more 

to discover in South Africa.

Say “Yes” to Adventure

Sleep beneath the northern lights in an enchanting glass igloo in Lapland. 

Cycle around Corsica, then refuel with Michelin-starred cuisine. Come face to 

face with the lions and rhinos in South Africa, then toast the day with a 

sundowner from your private deck overlooking the savannah. When you 

adventure the Virtuoso way, you’ll never sacrifice refinement for ruggedness. 

Connect with your Virtuoso travel advisor today for a world of off-the-beaten- 

path experiences.

When travelers dream of safaris, Soudi Africa inevitably tops their wish lists - 

from savannas to arid deserts, the country boasts varied landscapes brimming 

with wildlife. But there are plenty of other reasons Virtuoso advisors love 

planning South African trips for their clients.

Virtuoso
MEMBER

T1

Between world-class golf, award-winning wines, 
culture-infused wellness rituals, and adrenaline- 
spiking adventures, there’s so much more to 
explore.

"South Africa offers not only the transformative natural beauty of African 

landscapes and wildlife, but also the gorgeous beaches, world-class winelands, 

and sophistication of Cape Town/1 says Virtuoso travel advisor Kirsten 

Morrison.

City Secrets: Johannesburg 

Sarah Khan 

Fashion designer Loduma Naxokolo’s guide to his

M 'i- .kK /J

South Africa: Winetasting 
Tour or Safari Adventure? 

Susan Hanson

Vf

South Africa
From cosmopolitan Cape Town to Kruger National Park, South Africa shines.
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& Celebrations) February 2025

Featured tours

o PRESENTED BY KER 6 DGWMET
V I R T U O S O Virtuoso A South Africa Family Safari (13 Days)Wander! ist Sign In

PRESENTED BY INTREPID TRAWL

Available far departures through June 11.2027
South Africa Family Safari with Teenagers (12 Days)Trave; Adv.sore Hotels v- 'Vhv VirtuosoDestinations v Cruises Tours Inspiration v

Available for departures April 6,2025, through December 31, 2026

DESTINATIONS:

DESTINATIONS:
Conned with your Virtuoso travel advisor few best avarfabfe rates

VIEW TOUR

Canned wirfi your Virtuoso travel advisor for best available rates

'V

VIEW TOUR

Top Destinations for Families

PRESENTED BY AFRICAN TRAVEL, INC.

Family Safari in South Africa (10 Days)
t

Available for departures through December 31,2025
Y.

f

DESTINATIONS:

Canned wftfi your Virtuoso travel advisor for best avaitobfe rates

VIEW TOUR

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Virtuoso by
participating in their February themed email campaign entitled "Family & Celebrations." Following an introduction on why South Africa is well suited to helping
family travelers escape the mundane, SAT highlighted packages from three Virtuoso-member tour operators (Intrepid Travel, African Travel, Ker & Downey)
showcasing our variety of family-friendly experiences and affordable luxury offerings with a call to action to book with the operators.

• High level KPI email distributed to 75,000 consumers and 10,000 Virtuoso-member travel advisors in the US & Canada SOUTH AFRICAN TOURISM
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Cupe Town, South Africa * Groot bos Private Nature Reserve. South Africa * 

Shomwari Private Reserve, South Africa

SOUTH
AFRI A

• Cape Town, home to V&A Waferfront, Two Oceans Aquarium, Hout Bay, 

Boulders Beach, and one of the new 7 wonders of nature, Table Mountain

Distribution Channel Initiatives Implemented 
Virtuoso Themed Travel Email Campaign (Family

Johannesburg. South Africa * Hluhlawe Game Reserve - Hluhluwe-lmfolazi 

Park * Kosi Bay, South Africa » Hlane National Park • Kruger National Park, 

South Africa * Phiring Village, South Africa • Blyde River Canyon, South Africa

This family-friendly safari begins in Cape Town, where children can delight in 

African penguinsand special activities at the Cape Grace, including 

gingerbread decorating and sforytime. journey to Grootbcs Nature Reserve to 

explore Milkwood forests, discover secret beach caves, and embark on guided 

4x4 flower safaris, horseback riding, and cruises in search of the Marine Big 

Five. Conclude at Shamwafi Game Reserve, a wildlife haven with conservation 

education at the Wildlife Rehabilitation Centre and thrilling game drives.

* Luxtriaus Sabi Sands Private Game Reserve, Tl mbavatl Game Reserve, 

and Manyeletl Game Reserve where you can have adrenaline-charged 

safari experiences on private guided tours

• Cradle of Humankind, a World Heritage site that is home to the largest 

known concentration of human ancestral remains anywhere in the world

■ Gold Reef Ctfy, South Africa's coolest theme park with some of the country's 

fastest, biggest, most twisting and turning thrill rides

Combine cultural and wildlife experiences on this 12-day family adventure 

through South Africa and Eswatini (Swaziland). Visit South Africa's mail 

famous township, Soweto, before heading out into the wilderness. Search for 

the *big five' in Huhluwe Game Reserve, kayak around Kasi Bay, and head 

into the vast expanses of Hlane National Park. Venture into Kruger National 

Park for more u nbel ievable wildlife watching, participate in village life at a 

community hamesfay, and seethe stunning colors of Blyde River Canyon.

• Kruger National Park, one of the world's largest wildlife reserves boasting 

an almost unparalleled array of indigenous species

» Lesedl Cultural Village where you can enjoy an encounter with people of 

ZJu, Xhosa, Pedi, and Basotho origin while learning about their cultures

This edeclic family safari features something for everyone along the varied 

and unique landscapes exclusive to The Cape. Begin with "big five* game 

drives in the Eastern Cape and polo lessons in Pleitenberg, then continue on 

to whale watching and horseback riding on Walker Bay and guided

wanderings through Cape Town and its surrounding Winelands.

K « ‘“'i

Kwandwe Private Game Reserve, South Africa • Pleitenberg Bay, South Africa

* Hermanus, South Africa * Cape Town, South Africa

Reignite Your Spark
Escape the mundane with family adventures in South Africa

Pristine coastlines, exotic wildlife, cosmopolitan cities, and scenic 

countryside: South Africa has it all as more and more families are 

discovering. The country offers a wealth of exciting experiences - including 

jaw-dropping game-viewing opportunities. Believe us: Encountering lions, 

leopards, elephants, rhinos, giraffes, and zebra in the wild is a sight you’ll 

never forget.

• Klrstenbosch Gardens, which forms part of the Table Mountain National 

Park

Q

Search

w -

• Durban's Golden Mlle, perfect for a beach holiday with a visit to uShaka 

Marine World, an aquarium that showcases the diversity of the Indian 

Ocean
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As part of our distribution channel initiatives to build brand affinity, and facilitate market access, SAT North America hosted its first-ever virtual roadshow to allow SA
DMCs, tour operators, hotels, lodges, unique experiences and Provinces to engage directly with American and Canadian travel advisors through 1:1 pre-scheduled
15-minute meetings and real time engagements via chat or video. Custom booths for each exhibitor included opportunities to display banners & logos, videos,
downloadable info sheets, e-brochures, and links to social media profiles. Each of the three days was timed to maximize the impact on the major US/ CAN time
zones (West Coast, Central and East Coast). Following the show, all exhibitors received a list of all travel advisors that attended (with full contact details).

• High level KPI -> 47 SA exhibitors (including 13 SMMEs) participated; 592 USA/ CAN travel advisors attended in person, with 759 1:1 pre-scheduled, meetings
held, and 3,831 engagements via chat and 1,114 engagements via video with "walk-ins." 7,213 documents were viewed/ downloaded from exhibitor booths SOUTH AFRICAN TOURISM

and there were 2,199 views of the Provincial destination training sessions. The SAT COO welcome video was the most widely viewed of all sessions. An
additional 1,150 travel advisors who could not attend inper^on, pptediinjtOi b& COntactedi were jnckidecKin the leads report each exhibitor received.
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Distribution Channel Initiatives Implemented 
SAT North America Virtual Roadshow - February 2025
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Brand affinity initiatives VISIT

Travel Leaders

Inspiring new ways

I

Reasons Your Clientsi1

6 o
Become a South Africa Specialist

iWill Love South Africa

&

3
Become a South African Specialist today!

»\

6 Reasons Your Clients Will Love South Africa u—

High level KPI email distributed to 53,995 TLN member travel advisors SOUTH AFRICAN TOURISM
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As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Travel Leaders
Network by re-blasting our well received B2B Interactive Email Campaign detailing South Africa's six user-centric pillars as 6 Reasons Your Clients Will Love South 
Africa. Each tab leads to detailed info on the individual pillar, including key experiences throughout the country, and featured a :15sec video on the pillar. Reporting 
was only made available in February and, as such, is captured in this report.

SOUTH
AFRI A

Distribution Channel Initiatives Implemented 
Network Email Campaign (Re-Blast) - January 2025

Click through the tabs to learn more about the six 
main reasons South Africa will wow your clients.

South Africa is b leased with breathtaking 

scenic beauty, an incredible diversity of 

wildlife, a melting pot of cultures and unique 

travel experiences that cannot be found 

anywhere else. Clickthrough the tabs to learn 

more about the six main reasons South Africa 

will wowyour clients.

IB
SOUTH AFRICAN TOURISM

South Africa is blessed with breathtaking scenic 
beauty, an incredible diversity of wildlife, a melting 
pot of cultures and unique travel experiences that 
cannot be found anywhere else. All this — combined 
with some of the warmest and friendliest people your 
clients will ever meet — inspires visitors from all walks 
of life to visit South Africa.

Sponsored by South African Tourism, this interactive online learning program wfl I improve your 

knowledge of the country and deliver you the skills to better sei I and market the destination to your 

clients. After getting certified,you will receive an SA Specialist lego to use on your website and email 

signature to let your cl ients krwwyou are ready to sta rt planning their dream trip to South. Africa.
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S UTH 
AFRI A

TRAVEL LEADERS NETWORK 
Belong Inspire Crow

r .

J*"

*0

Trave l eaders Network Support Services 
SupportServictsg'TrjvelLeaders.cam 

SK-940-2122

This email has keen sent to sstem$travelleaderKCDrn.
If you wshto stop recervi’nff sJ I email communicat ans frorr Trave! Leaders Network Y°u nray unsubserbe. 

S Travel Leaders Network 3033 Campas Drive;Ste E1P2, riympjth-, MN. Ail r ;its reserved.

Whether they are thrill-seeking nature lovers, curious history buffs or even a large family catering to 

different tastes anc personalities. South Africa has something for everyone to enjoy. Click the link 

be low to learn more about the main attractions anc experiences that will excite your adventurous 

clients.

VISIT

S UTH
AFRI A Reasons Clients

Will Love South

■

G
6 
r-, -i

&

Ml SBfei

AY

p <*T i x>-' I- I

Jh
■r i

% A/,4

fill

1
nal

I



I

I

A

I

I

I

■

P Type here to search > £B3

SOUTH AFRICAN TOURISM
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• High level KPI M travel advisors attended live, with an additional 10 requesting the recording; recording uploaded to Travel Leaders intranet for on- 
demand viewing for one year

As part of our distribution channel initiatives to build brand affinity, SAT North America continued our marketing program with Travel Leaders Network, presenting 
an engaging webinar training highlighting the destination's unforgettable luxury experiences and adventure offerings. The hour-long session included guest 
presentations by Internova SELECT Hotels & Resorts partners Shamwari Private Game Reserve in the Eastern Cape, the Four Seasons Hotel The Westcliff
Johannesburg, and The Silo Hotel in Cape Town. The recording will be stored in the Travel Leaders' Online Training Library for future viewing by travel advisor
members unable to attend the live session for one year.

Br’ *” 

iJustin Barnette

1:15 PM

3/18/2025

Exclusive South Africa:
Luxury, Adventure, & Unforgettable

Brand affinity initiatives 
Distribution Channel Initiatives Implemented 
Travel Leaders Network Webinar - March 2025
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Brand affinity initiatives VISIT

2025

Inspiring new ways

L* •
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T Become a South Africa SpecialistI

Invite Your Clients to #VisitSouthAfrica

Become a South African Specialist today!

© Travel Leaders Network, 3033 Campus Drive, S-e EL92, Plymouth, MN. All rights reserved.

a

F

High level KPI email distributed to 55,000 US member travel advisors and 3,000 Canadian member travel advisors
SOUTH AFRICAN TOURISM
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As part of our distribution channel initiatives to build brand affinity, SAT North America continued our program with valuable travel consortia Travel Leaders
Network by distributing a follow-up emailer with a call to action to share the popular TBCSA/ TOMSA produced Trevor Noah video with their clients, and to enroll in 
the SA Specialist course to equip them to better create South African itineraries for their clients.

SOUTH
AFRI A

Let South African Tourism equip you with the knowledge to plan customized itineraries by getting 

certified as an 5A Specialist. SA Specialist is an interactive online earning program that will improve 

your knowledge of South Africa and de liver you the skills to better sell and market trave to South 

Africa to your clients. After getting certified, you wi I receive an SA Specialist logo to use on your 

website and email signature to let your clients know you are ready to start planning their dream trip 

to South Africa.

Distribution Channel Initiatives Implemented 
Travel Leaders Network Email Campaign - March

*•

M TRAVEL LEADERS NETWORK 

Belong • Inspire - Grow

From breath-taking beauty to sun-soaked coasts, from wildlife to active adventure, from vibrant 

urban energy to the incredible warmth and cultural diversity of the people — South Africa is a 

traveler's dream.

*

This email has been sent to s5Dern@travelleacersjoa<n.
If you wish co scop receiving al I email awmumicattons- from Travel Leaders Network, you may unsubscribe.

Travel Leaders NetworkSu pportServices 
5u.pporc5ervices@Tr3velLeaders.com

800-940-2122

r- 
'ML

Invite your clients to experience a country 

filled with rich, authentic, untilterea 

experiences by sharing our latest video 

brought to you by TBCSA with TOMSA. In it. 

they II find the always entertaining Trevor

Noah answering frequently asked questions 

about his homel and of South Africa.
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• High level KPI 68 travel advisors engaged during the trade show; 49 travel advisors engaged through breakout session presentation, full delegation in 
attendance of 356 advisors and 141 industry stakeholders engaged through mainstage "hot seat" destination update
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As part of our distribution channel initiatives to build brand affinity, SAT North America traveled to Canada to participate in Travel Market Place Vancouver where 
we engaged with Western Canada based travel advisors through a trade show format, networking events, a breakout session presentation, and a mainstage "hot 
seat" destination update. The event provided an opportunity to further engage travel advisors in Vancouver, one of Canada's densest, most ethnically diverse 
cities, on South Africa's range of tourism offerings and value-for-money proposition.
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Brand affinity initiatives
Distribution Channel Initiatives Implemented 
Travel Market Place Vancouver - February 2025
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Brand affinity initiatives VISIT

24 JANUARY 2025

IGLTA ADVANCING LGBTQ+ TRAVEL

[
o

1 F
I

including

F

As part of our distribution channel initiatives to build brand affinity, SAT North America leveraged our program with the International LGBTQ+ Travel Association

(IGLTA) to distribute an email blast highlighting the recent announcement that Cape Town will host World Pride 2028 and inviting IGLTA newsletter subscribers to visit

the SAT stand at the New York Travel & Adventure Show as part of the LGBTQ+ pavilion showcasing destinations that are especially friendly to LGBTQ+ travelers.

• High level KPI email distributed to 43,000 LGBTQ+ consumers SOUTH AFRICAN TOURISM

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM
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You received this email because you subscribed to our list. You can unsubscribe at any time.

Not yet subscribed? Cicfc here to subscribe to this newsletter.

REGISTER FOR FREE —

SOUTH
AFRI A

ATTEND THE NEW YORK TRAVEL & ADVENTURE SHOW FOR FREE AS SOUTH 
AFRICA'S VIP GUEST!

Distribution Channel Initiatives Implemented 
International LGBTQ+ Travel Association (IGLTA) eBlast - January 2025

I • • •
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•

With Cape Town recently announced as the host of World Pride 2028, IGLTA member 

South African Tourism invites you to attend the New York Travel & Adventure Show on 25- 

26 January happening at the Jacob Javits Convention Center — for FREE as their VIP guest! 

Stop by Booth 209 to leam all about the variety of fabulous experiences that await you 
when you *VisitSouthAfrica. Beyond the Rainbow Nation, LGBTQ+ travelers and their allies 

will find a warm welcome from other destination within the LGBTQ+ travel pavilion

ove New York, Florida Keys and Key West, Variety Cruises World and World

Heritage Cultural Center.

Love where you travel.
TRAVEL GUIDES, EVENTS, TOURS, SPECIALS & MORE!

5079 North Dixie Hwy, #367 

Fort Lauderdale, FL 33334 

USA

Email Us: iqlta@iqlta.org 

Call Us: +1.954.630.1637

IGLTA
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SOUTH AFRICAN TOURISM

• High level KPI -> 6 buyers/ trade engaged, 10 media/ content creators engaged; 4 SA products supported
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Christine Diaz & Kirstie Pike, (Host)

19- 20 February 2025H

y

As part of our distribution channel initiatives to build brand affinity, SAT North America participated in #IGLTAgo, an appointment-based virtual marketplace that 
matched SAT with LGBTQ+ welcoming tourism buyers and media for 15-minute virtual meetings in service of expanding LGBTQ+ travel worldwide. During the 
meetings, SAT shared the destination's unique LGBTQ+ travel value proposition and presented destination and product updates (including the hosting of World 
Pride 2028) to continue building demand for travel from this valuable North American audience segment. SA IGLTA member operators and products Afrigay Travel, 
Travel Republic Africa, The Liz McGrath Collection, and Steenberg Hotel & Spa also participated.

—v

South Africa is the LGBTQ+ capital of Africa with thrilling safaris, picturesque 

winelands and welcoming communities that will have your clients falling in love 

with the Rainbow Nation.

X

Brand affinity initiatives 
Distribution Channel Initiatives Implemented 
#IGLTAgo Virtual Marketplace- February 2025
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SOUTH AFRICAN TOURISM

• High level KPI -> 4,011 consumers attended the show ^^^er^fig^ged dHU^gjt^e destination workshop presentation
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As part of our distribution channel initiatives to build brand affinity, SAT North America exhibited at the Atlanta Travel & Adventure Show as part of the Africa
Pavilion. Despite an unexpected winter storm (the first in the area since 2018), SAT showcased the destination's key experiences and direct air access via Delta Air
Lines throughout the weekend. Consumers were engaged at the SAT stand, as well as through a 45-minute destination workshop presentation on the Savvy Traveler
stage. Contact details were gathered, and leads were directed to tour operators Gate 1 Travel and Go Touch Down Travel & Tours who were also exhibiting at the
show with value-for-money SA packages.

■m

‘I

<3

i1
. j V'U

’ T-.. .rn

Brand affinity initiatives
Distribution Channel Initiatives I m p I e m e n t e d (C o n s u m e r Activation) 
Atlanta Travel & Adventure Show - January 2025
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SOUTH AFRICAN TOURISM

• High level KPI -> 23,453 consumers attended the show with 209 leads genefat^ji?7afiaP&lf?1^fi^Se4:l¥Wftihe destination presentations
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As part of our distribution channel initiatives to build brand affinity, SAT North America exhibited at the New York Travel & Adventure Show as part of the LGBTQ+
Pavilion. SAT showcased the destination's LGBTQ+ value proposition (including the recent announcement that Cape Town will host World Pride 2028), as well as key
experiences suitable for all travelers, and direct air access via United Airlines throughout the weekend. Consumers were engaged at the SAT stand, as well as through
a pair of destination presentations on the Global Beats stage. Contact details were gathered, and leads were directed to tour operators Adventure to Africa, Goway
Travel, Collette, Gate 1 Travel and Go Touch Down Travel & Tours who were also exhibiting at the show with value-for-money SA packages.
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Brand affinity initiatives
Distribution Channel Initiatives I m p I e m e n t e d (C o n s u m e r Activation) 
New York Travel & Adventure Show - January 2025
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High level KPI -> 11,692 consumers attended the show with ^^g^ destination workshop presentation
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As part of our distribution channel initiatives to build brand affinity, SAT North America exhibited at the Washington DC Travel & Adventure Show as part of the
LGBTQ+ Pavilion. SAT showcased the destination's LGBTQ+ value proposition (including the recent announcement that Cape Town will host World Pride 2028), as
well as key experiences suitable for all travelers, and direct air access via United Airlines throughout the weekend. Consumers were engaged at the SAT stand, as well
as through a pair of destination presentations on the Global Beats stage. Contact details were gathered, and hot leads were directed to tour operators Gate 1 Travel
and Go Touch Down Travel & Tours who were also exhibiting at the show with value-for-money SA packages.
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Brand affinity initiatives 
Distribution Channel Initiatives Implemented (Consumer Activation) 
Washington DC Travel & Adventure Show - March 2025
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As part of our localized marketing campaigns to increase demand, SAT North America presented a guest lecture for students in New York University's Placemaking and 
Destination Branding course. The 90-minute session explored the powerful role storytelling plays in destination marketing to help places feel more relatable,
memorable, and true to their authentic spirit while crafting narratives that resonate with travelers' aspirations and sense of adventure. It also included a robust 
discussion around the importance of working with the travel trade and media to extend a DMO's reach and impact. The team leveraged the opportunity to discuss 
the upcoming local launch of the new global brand campaign and showed the TVC. It was a great opportunity to connect with the next generation of placemakers 
and tourism professionals.
• High level KPI -> 29 students attended
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Localized marketing campaigns to increase demand
Localized Marketing Campaigns Executed 
NYU Placemaking & Destination Branding Course Lecture - April 2025
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• High level KPI -> 30,000 consumers attended throughout the weekend; 786,000 in-venue media impressions; 7,938 social impressions; SACG LA supported
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Localized Marketing Campaigns Executed
HSBC SVNS World Championship - May 2025
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campaign-themed PA announcements. There was also social media brand integration with the @LAsevensrugby accounts. The team supported the SACG Los Angeles 
with their pop up at the Fan Festival that took place around the venue and local travel advisors from ALTOUR and Cadence Travel were on hand to chat with fans about 
value-for-money packages to South Africa. The Blitzboks capped off the event by claiming their fifth Series title with a 19-5 win over Spain.

As part of our localized marketing campaigns to increase demand, SAT North America unveiled the new global brand campaign, "South Africa Awaits — Come Find 
Your Joy!" at the HSBC SVNS World Championship in Los Angeles. The in-venue messaging included videoboard TVC spots, LED and static field board signage, and 
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Localized Marketing Campaigns Executed
HSBC SVNS World Championship - May 2025 (2)
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lasevensrugby • Follow 

Dignity Health Sports Park

lasevensrugby South African rugby fans bring joy wherever they 

are in the world! Come find YOUR joy in a land of breathtaking 

landscapes and unforgettable adventures! From the thrill of the 

wild to the rhythm of the streets — South Africa awaits. Follow 

©visitsouthafrica and start planning the trip of a lifetime. 

#ComeFindYourJoy #SouthAfricaAwaits #VisitSouthAfrica 

3w

lasevensrugby South Africa is known for championship rugby, but 

it’s also home to world-class safaris, award-winning wines, and 

awe-inspiring adventures. After the final whistle, start planning your

trip. @visitsouthafrica and come find your joy in the land of 

champions! #ComeFindYourJoy #SouthAfricaAwaits

#VisitSouthAfrica caption.

2w

lasevensrugby • Follow

Dignity Health Sports Park
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From the thrill of the wild to the rhythm of the streets — South Africa awaits. 

Come find your joy in a land of breathtaking landscapes and unforgettable 

adventures.

Visit South Africa dot net and start planningthetrip of a lifetime today! 

South Africa awaits-Come Find Your Joy!

©

I
fi

0 Liked by thejustinbarnette and others 

May 6

X 

\

4 
"1

MS

*

will
(1

0 Liked by thejustinbarnette and others 

May 3

S'

X'

i1

5

COME FIND \ /

xL

A /'■' It '
''meX&sfm.

■

■''■■J

a3 - ” M -



What's Next? The Joy-Fueled Rollout Continues
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Localized Marketing Campaigns Executed
Trade Email Campaign, Campaign Launch - May 2025
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As the "South Africa Awaits — Come Find Your Joy!" campaign continues its rollout in North 

America and other global markets, it aims to inspire a new wave of travelers to explore the 

country's music, culture, landscapes, and cuisine.

A

"American travelers are actively seeking destinations that offer meaningful, culturally 

enriching, and adventurous experiences, and South Africa delivers on all fronts," said Darryl 

Erasmus, Chief Operations Officer of South African Tourism.

o
Watch later

For the travel trade, this campaign offers renewed storytelling tools and fresh energy to drive 

bookings — and to position South Africa not just as a destination, but as an experience that 

stays with travelers long after they return home.

Through immersive visuals, from the vibrant streets of Johannesburg to the tranquil beauty 

of the Cape winelands, the campaign's creative content takes audiences on a captivating 

journey that reaffirms the country's reputation as a leading global destination for wildlife, 

culture, and adventure. It aligns seamlessly with South African Tourism's broader vision of 

driving economic growth and community upliftment through tourism.

"By spotlighting our people, our traditions, and our artistic spirit, we re offering the world a 

truly immersive and meaningful travel experience," explained Sehloho.

"From breathtaking safans and rich cultural explorations to vibrant city life, world-class 

gastronomy, and award-winning wine, South Afnca offers unmatched diversity. We are 

incredibly grateful to the U.S. and Canadian travel trade for their continued support. Your 

passion and partnership have been instrumental in growing demand for our destination," 

Erasmus continued.

A Campaign Backed by Growth and

Opportunity

"In a world where life's simple joys often get lost in the rush of daily routines, our new global 

campaign is an invitation to reignite that child-like curiosity and embrace the thrill of 

exploration/' said Thembisle Sehloho, Chief Marketing Officer of South African Tourism.

Momentum has carried into 2025, with North American arrivals up 4.1% year-over-year in 

the first quarter.
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The launch coincided with a triumphant moment on the pitch, as South Africa clinched their 

fifth men's Series title with a 19-5 victory over Spain, capping off the 2025 international 

rugby sevens season in style.
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High level KPI -> email distributed to 14,847 trade from our CRM database, including travel agents, tour operators & MICE recipients, plus an additional 5,360
USA/CAN advisors selling Africa as top 3 destination that are not part of our CRM database (as expanded reach with taCONNECT)

As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America maintained active 
comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In May, 
we shared an arrivals update, as well as details of the local launch of the new global brand campaign, "South Africa Awaits — Come Find Your Joy!" along with the TVC 
creative via YouTube link.
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The "South Africa Awaits — Come Find Your 

Joy!" campaign is a celebration of the 

country's boundless energy, rich culture, and 

extraordinary experiences. It invites travelers 

to rediscover their sense of wonder, 

embracing the joy that travel to South Africa 

can unlock.
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South African Tourism officially unveiled its 

■g new brand campaign, "South Afnca

Awaits — Come Find Your Joy!" this past 

weekend at the HSBC SVNS World 

l Championship at Dignity Health Sports Park in 

! Los Angeles, bnnging South Africa's vibrant 

I spirit to its top overseas market.

North America continues to be a key market 

for South African Tourism. In 2024, the 

United States was South Africa’s number one 

overseas source market, with a 5.2% 

increase in American arrivals compared to 

2023. Canada also experienced growth of 

5.5% year-over-year, underscoring the 

effectiveness of collaborative efforts between 

South African Tourism, the private sector, and 

the travel trade.

K< ► 
i

• I• • I

r

II

r
I.

ll I 

D '



*

- 1

J
x

>5
SOUTH AFRICAN TOURISM

High level KPI -> email distributed to 14,766 trade from our CRM database, including travel agents, tour operators & MICE recipients
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Localized Marketing Campaigns Executed
Trade Email Campaign, Indaba Recap - May 2025
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Africa’s Travel Indaba 2025 was officially opened by His Excellency Paul Mashatile. South Africa's Deputy 

President and Honourable Patricia de Lille. South Africa's Minister of Tourism.

Current figures (still to be audited) indicate that Africa's Travel Indaba 2025. themed Unlimited Africa, 

hosted more than 9.990 attendees, marking an impressive 7.7% increase compared to 9,280 delegates 

that attended in 2024 with over 24 500 quality meetings held The event attracted 1.348 exhibitors and 

1037 buyers, with both exhibitor and international buyer numbers being the highest recorded in the past 

four years. A total of 27 African countries participated, including new entrants from Chad, St Helena, and 

Burkina Faso.

Mntungwa said The economic ripple effect was felt far beyond the city centre benefitting township and 

rural tourism enterprises- both formal & informal, including hospitality businesses in areas that hosted or 

serviced delegates through pre- and post-tours and local services This highlights how large events can 

stimulate broader economic activity, empowering local communities and promoting sustainable 

development across diverse regions. ’

Deputy President Paul iMashatile. in his opening address, championed the ‘Unlimited Africa' theme as a 

bold declaration of Africa's promise. He highlighted that travel and tourism contributed 6.8% to Africa's 

GDP in 2023. will projections indicating a rise to 10.4% by 2030. and for South Africa, tourism currently 

contributes 8.9% to GDP. supporting 1.68 million jobs, with an ambitious target to grow this to 2.2 million 

jobs by 2030.

Thembisile Sehloho, Chief Marketing Officer of South African Tourism together with Sibusiso Gumbi. 

Acting Chief Executive Officer of KwaZulu-Natal Tourism & Film Authority: Winile Mntungwa Deputy Head 

of Durban Tourism and Sandile Makhanya Acting Marketing & Communications Executive of Inkosi Albert 

Luthuli International Convention Centre (Durban ICC), addressed the media at the wrap-up of Africa's 

Travel Indaba 2025 on 15 May

Nationally, the Department of Tourism, together with various provincial tourism authorities demonstrated 

their commitment to fostering an inclusive sector by supporting about 400 Small. Medium and Micro 

Enterprises (SMMEsjl to participate at Africa's Travel Indaba 2025 granting them crucial access to the 

diverse array of international and local buyers attending the trade show. South African Tourism also hosted 

a sustainability village, providing free exhibition space to small businesses promoting arts and crafts.

Makhanya at the Inkosi Albert Luthuli International Convention Centre said: “Africa's Travel Indaba is 

undeniably our premier event. As the ICC. v.e are deeply committed to ensuring that this trade event 

showcases Africa to the world and contributes significantly and sustainably to our local economy. This 

year, we continued our initiatives to invoke students from Durban University of Technology and local 

culinary talents, providing them with invaluable experience and opportunities within the event.’

PF

JWe are exceptionally proud to have once again delivered the premier showcase of the African continent s 

diverse tourism products and experiences.’ said Sehlolo “This year, we cemented Africa’s Travel Indaba s 

position as a proudly Pan African event with a notable increase in the number of African countries 

participating This success is a direct result of powerful collaboration with all our partners The significant 

enthusiasm and business conducted reflect the robust growth and immense potential of the African 

tourism sector under the banner of 'Unlimited Africa added Sehloho ’

During Africa's Travel Indaba 2025. Minister of Tourism. Patricia de Lille, reiterated the ambitious targets of 

the Department's five-year Tourism Growth Partnership Plan. These include growing total tourism 

employment from approximately 1.84 million jobs in 2024 to 2.5 million jobs, increasing domestic spend by 

25%. growing tourism’s GDP contribution from 8.8% in 2024 to 10%. and welcoming an extra million 

international air arrivals annually. The Minister also spotlighted South African Tourism's new global brand 

campaign. “South Africa awaits-Come Find Your Joy!".

The projected economic benefits spurred by Africa's Travel Indaba 2025 from event infrastructure and 

logistics to accommodation restaurants, and local transport services, have been significant The direct 

economic impact of Africa's Travel Indaba on Durban's GDP is estimated at R574-million with direct 

spending totalling more than R232-million. highlighting the substantial economic benefits Additionally, the 

event created over 2,000 jobs particularly for the youth and local communities, with an anticipated 

household income contribution exceeding R140 million.

He added that his organisation signed key Memorandum Of Understandings (MOUs) with eSwatini 

Tourism and Maloti-Drakensberg Transfrontier conservation Area Joint Marketing Agreement This is part 

of the organisations programmes to grow the Africa market for Kwa Zulu-Natal They also had key 

engagements with several strategic partners such as Club Med and some airlines that will help grow their 

footprint globally.

Gumbi expressed his deep confidence in the enduring partnership between South African Tourism. 

KwaZulu-Natal Tourism & Film Authority, the City of Durban, and the Durban ICC. *1 am pleased to say that 

KwaZulu-Natal has hosted another very successful Africa's Travel Indaba with a record number of 

delegates international buyers and airlines attending this year As Tourism KwaZulu-Natal and Film 

Authority, we supported 26 emerging tourism businesses who exhibited at our stand and had the 

opportunity to network with buyers from across Africa."
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As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America maintained active
comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In late
May, we shared a recap on the success of Africa's Travel Indaba 2025, including the economic impact and highest recorded number of exhibitors and international
buyers in the past four years.
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As part of our localized marketing campaigns to increase demand, SAT North America distributed a media release announcing the local launch of the new global brand
campaign, "South Africa Awaits — Come Find Your Joy I", to key travel trade media within the USA and Canada. The release included a YouTube link to the TVC creative
to enhance visibility and engagement. Media outlets including Travel Press, Insider Travel Report, Recommend, Virtuoso, and World Traveler picked up the story,
resulting in strong editorial coverage that amplified the campaign's reach and impact.

not including Travel Press and World Traveler (UVPM data TBC). Insider Travel Report (UVPM: 14,408), Recommend (UVPM: 72,307), Virtuoso (UVPM: 77,500)
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Localized Marketing Campaigns Executed
Media Release, Campaign Launch - May 2025
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wirieiarids, lire campaign's uealrve content Lakes audiences on a captivating joutney that reaffirms the 

countrys repuldlXMt as a leading global desunatxm lot is-.idlile. culture, arid adventure. Il aligns seamlessly 

with South African Tourism's broader vision ul driving eccrianxc growth and Lumrr.unrty upliflment through
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South Africa Launches a New Global Tourism Campaign in 

the U.S.

"By spotkghting o«M people. ou traditions. and our static spirit, we're catering the world 3 tnJy immersrw 

□nd mcsningfci travel experience." explained Sohloho

Tlte "South Afrira Awaits - Come find Your |uy!" campaign is a celebration of die country’s boundless 

energy, rich culture, and extraordinary experiences. It invites travellers to rediscover thee sense Of wonder, 

embracing Use juy that travel to South Africa can unlock.

The earn tonodec Mth a tnunpnart iTcinet on me pttJi as Scun Afra arthec trier fifth rrer. s Seres etie wen a 19-5

victory over Spent caopre off trie 2CZ5 rtematena seeens season in style.

South African Tourism Launches
New Global Brand Campaign 
Celebrating Joy

Tlte launch coincided with a triumphant moment on the pitih, as South Africa clinched ns filth men's Series

title with a 19 5 vrcluiy over Spam, capping off the 2025 international rugby sevens season in style.

Explore
South African Tourism unveiled its new global brand campaign "Suulh Africa Awaits Come find Your 

lay! during llse HSBC SVNS World Cltarnpronship held recently at Dignity Health Spurts Park in Los 

Angeles.

South African Tourism ofiknfly 1x1 veil c-d its new global brand campaign. "South Africa Awaits — Como Find 

Your Joyf”. this past weekend at the HSBC SVNS World Championship at Dignity Health Sports Park in Las 

Angeles, bringing South Africa's viwart spirit to its top overseas market

The "South Africa Awaits — Como Find Your Jtryr campaign is a cdobrabon of the cocmtry*s boundless 

energy rich aJturc. and extraordinary experiences. It rrvitcs travelers to rertscover lher sense of wonder, 

embr aang the joy that travel to South Africa can unlock

-J

Thentbisle SehJohu. Chief VAarkelirtg Officer of South African Tourism, said: Tn a world where He's simple 

joys often get lost in the rush of daily routines, our new gtobal campaign is an invrtaliun to reigrme that 

child-like curiosity and embrace the thrill of exploration."

-a-- a werte where we s onpie tort efter oct ca m re rush of djtv rautres. ax new pezs amwen is a-- rMtanon to 

reerrte '.rat crtfc-Bte oxiaaty are errtrace trie Writ cf eetoratton,* or Trierrcete Seritoho, rhxf martetrg officer cf South 

amor Taxon

’Ey spcthGrttno ax neepte. ox tractxrs, arc ou artiste sprt. we re efferc me none a trX> r-menx/e arc masrrtfU 

trave expenerxa,' sere Seritoha

"In a world where life's simple joys often get lost in the rush of daily routines, our new global

campaign is an invitation to reignite that child-like curiosity and embrace the thrill of

exploration," said Thembisie Sehloho, Chief Marketing Officer of South African Tourism.

Tlraxy, trrmerave rsiit from the vtsrart streets of Johernes&xc to trie trancJ txecty at the Cxe wmetscs. the 

u 'linens L’cjh/e czytert fates xrtwees on s □tethafing pm that lerfriii't the aartr/’s "eiiaxr as a leaerc debet

oestr&Dn far Mtate. oJLre. tre advertuie. It sens seanessv Mth South. Afrior. ftxwi’s Eraatr vacn cf errwe 

ecoaorric srtxMri arc uxmixity Lptttment trroutyi toxwrc
The launch coincided with 3 triixnphant moment on tho pilch, as South Africa dnehed thc» fifth men's Scries 

trtlc with 3195 victory over Spam, cappng off the 2025 intcmabonol rugby sevens season in style.

"American travelers are looking for meaningful, culturally enriching and adventurous travel— 

and South Africa delivers on all fronts," said Darryl Erasmus, Chief Operations Officer of South 

African Tourism, in a press statement. "We are incredibly grateful to the U.S. and Canadian 

travel trade for their continued support."

I

Tn 3 world wAicre He's simple joys often get lost n the rush of daily routines, our new glcbal campaign e on 

irrvCrtioa to rergnitc- that chid lAe cixiouty and embrace the thnll at exploration." said Thembisie ScHoho, 

Chief Marketing Officer of South African Tounsm

outh African Tourism officially unveiled its new global brand cam­

paign, “Soufh Africo Awaits — Come Find Your JayC'. bringing
South Africa's vibrant spirit to its top overseas market.

Through immenwe visuMs. from the viiranl streets of Johannesburg to the tranqu* beauty of the Cape 

wine-lands, the campaign's creative content takes audiences on a captivating pixncy that reaffirms the 

country’s reputation as a leading global destination far widltfe. culture, and adventure. It aligns seamless*/ 

with South African Toieism's brooder vision of driving economic growth and corrmunrty uptftmert through 

tounsm.
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The "South Africa A»faitz — Come Find Your Joy!" campaign is a celebration 

of the country's boundless energy, rich culture, ond CKtroordinory ex pct 1- 

ences It invites travelers to rediscover then sense of wonder, embracing the 

joy that travel to South Africo can unlock.

"American travelers are actively seeking destinations that offer meaningful, 

culturally enriching, and adventurous experiences, and South Africa delivers 

on al fronts,” said Darryf Erasmus, Chief Operations Officer of South 

African Tourism.

With the United States as South Africa's top overseas source market in 2024, showing a

5.2% year-over-year increase in arrivals, the new campaign is designed to deepen the 

connection between travelers and the destination. Canada also saw a 5.5% uptick in visitor

numbers, reinforcing the importance of the North American market.

"In □ world where life's simple joys often get losf in the rush of daily rou­

tines, our new global campaign is on invitation to reignite that chdd-kke 
curiosity ond embrace rhe thrill of exploration,” said Thembisfa Sehloho, 

Chief Marketing Officer of Soufri African Tourism.

The "Come Find Your Joy "campaign showcases South Africa's diverse offerings—from safari 

adventures and vibrant city life to world-class wine and cuisine—through vivid storytelling and 

immersive visuals. It positions the country as a destination that offers not only exploration but 

also emotional renewal and authentic connection.

Momentum bos carried into 2025, «wlh North American arrivals up 4.1% 

year-over-year in the first quarter.

A Campaign Backed by Growth ond Opportunity
North America continues to be a key market tor South Tricon Tourism. In 

2024, lhe United States was 5outh Africa's numbe one overseas source 

market, with a 5 2% increase in American arrivals compared to 2023. 
Canada also experienced growth of 5.5% year-over-year, undersconng the 

effectiveness of collaborative efforts Cetween South African Tounsm, the pri­

vate sector, and the travel trade

What's Next? The Joy-Fueled Rollout Continues
As the "South Africa Awaits — Come Find Your Joy'" campaign continues 4s 

rollout in North America and other global markets, it aims to inspire a new 
wave of travelers to explore the country's music, culture, landscopes, ond 

cuisine. ■

With momentum already strong—North American arrivals rose 4.1% in QI 2025—“Come Find 

Your Joy" serves as a rallying call fortravel professionals to reignite interest in South Africa 

and leverage fresh storytelling to connect clients with one of the world's most rewarding 

destinations.
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Through immersive visuals, from the vibront streets of Johannesburg to the 

tronguil beauty of the Cape winelands, the campaign's creative content 
takes audiences on a captivating journey that reaffirms fie country's repu­

tation as a leading global destination lor wildlife, culture, and adventure. It 

aligns seamless*/ with South African tourism's brooder vision of drmng eco­

nomic growth and community upliftment through tourism.

"From breathtaking safaris and rich cultural explorations to vibranrf oty life, 

world-class gastronomy, and award-vrinning wine. South Africa ottei 

unmatched diversity. We are incredibly grateful to the U.S. ond Canodian 

travel trade far their continued support. Your possior, and partnership hove 
been instrumental in growing demand for our destination,” Erasmus contin­

ued
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South Africa Awaits - Come Find Your Joy!
#2 Weekly Readership
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Travel Advisors
LATEST NEWS

#1 Weekly Readership

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

Localized marketing campaigns to increase demand
COME fFnD

Localized Marketing Campaigns Executed
Insider Travel Report Banner Campaign, Portal Promotions - May 2025

c I

VISIT OUR INSIDER TRAVEL RESOURCE DIRECTORY
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Africa awaits

VISIT NOW
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-> South Africa Awaits, Come Find Your

Joy

Virtual Roadshow Recap &...

Read More

South African Tourism is the national agency responsible for marketing South Africa as a premier 

destination for both leisure travel and business events.

From breathtaking landscapes and sun-soaked coastlines, to thrilling wildlife encounters and 

adrenaline-pumping adventures: from the dynamic energy of our cities to the warmth and cultural 

diversity of our people, South Africa is not just a destination, it’s a soul-stirring experience that awakens 

your spirit and leaves lasting joy.

As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America maintained 
active comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. 
In May, we conducted a B2B banner campaign on Insider Travel Report's newsletter to promote brand awareness and drive traffic to our destination portal where 
trade can engage with recent news, destination information and travel advisor sales and marketing resources.
High level KPI -> 11,221 agent views; 36 agent clicks

Our destination offers a wide variety of experiences in close proximity including wildlife safaris in 19 

national parks, breathtaking diverse scenic outdoor spaces, vibrant modern designer cities, an amazing 

2:500 km coastline with Blue Flag beaches, inspiring heritage and cultural journeys. as well as active 

adventure experiences and holidays offering impressive value for time and money at any budget.

All of this comes with exceptional value, whatever your clients’ budget, you’ll find South Africa delivers 

unforgettable moments worth every second and every penny.

A Searchable Database of Curated DMCs, Tour Operators, 

Hotels, Lodges and Unique Experiences

Our country offers an extraordinary range of experiences, all within close proximity:

• Wildlife safaris across 19 national parks

• Stunning and diverse natural scenery

• Vibrant, cosmopolitan cities

• A spectacular 2,500 km coastline with numerous BDue Flag beaches

• Inspiring heritage and cultural journeys

• Exhilarating adventures and active holidays

Kenya Stages West Coast Roadshow and Promotes Magi­
cal Kenya Travel Expo

The Kenya Tourism Board (KTB) has returned to the U.S. West Coast this 
week for the first time since the pandemic, hosting ..Read More

What’s Booking Well for Fora Travel This Summer?
Fora Travel, which bills itself as a modern host travel agency, released a new 
survey showing where travelers are booking ...Read More

InsiderTravelReport <yournews@insidertravelreport.com>
To heather@travelrelations.com

I

VISIT OUR INSIDER TRAVEL PORTAL FOR EXCLUSIVE RESOURCES

Latest News - Resource Directory - Direct Line to

Trade Contacts - Discover Destination Experiences
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K K I OUTDOOR WRITERS ASSOCIATION OF AMERICA

(OUTDOORS
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SOUTH AFRICA
The ultimate playground for outdoor adventures
BY SOUTH AFRICAN TOURISM

UNLIMITED L
THE VOICE OF THE OUTDOORS SPRING 2025

r

■L
OWAA.ORG OUTDOORS UNLIMITED 39
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Localized Marketing Campaigns Executed
Outdoor Writers Association of America, Editorial - May 2025
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nuking iiw your next great adventure? South Africa is a 

wurld-clxia destination for outdoor enthusiasts, ottering a 

Indi upevtry of activities tu fuel both extreme thrill-sreken 

and those rimply looking to immerse themselves in nature.

Your journey begins here

With vucfi an extensive range of adventures to choose from, 

there’s no better time to experience the wonders of South 

Africa. Whether you're seeking lugh-uctane thrills or simply 

yearning for a scenic escape, this vast country has it ail. The 

adventure oi a lifetime awaits; grab your gear and head tu South 

Africa lor an unforgettable experience.

For more infurnution about OWAA Supporting Gruup 

South African Tourism, visit southainca.net.

■ 4

What editors want, field notes 

from Croatia, conservation 

feature, board candidate profiles 

AND MORE.

I

ri

Garden Route: A natural wonderland with heart-stopping 

thrills

Hie Garden Route is a must-visit lor anyone seeking both 

beauty and adventure. Home to the worlds highest commercial 

bungee jump at Bloukrans Bridge. this region offers everything 

from canopy tours in Tsitsikamma National Park to exhilarating 

hikes along the Otter and Dolphin Trails. Gulfers will also find 

top-tier courses like IV-zula Championship and Simula (kill 

8c Country Estate. In addition, the town of Knyxna, with its 

annual oyster festival and dramauc chtls framing the lagoun. is a 

perfect base for outdour enthusiasts.CHATTANOOGA 
OMFERENCE South Africa's A to Z of adventure

No nutter your passion, Suuth Africa lias an adventure waiting. 

Explore the country's varied landscapes through:

Abseiltng. Birdwatching. Boardsailmg. Bungee jumping. 

Canoeing. Canopy tours. Caving. Clay-pigeon shooting. 

Crocodile cave diving, Cycling. Deep-sea diving. Deep-sea 

fishing. Elephant-back safaris- Fly-fishing. Free diving. Game 

viewing. Golfing. Hang gliding. Helicopter flip. Hiking. Horse 

riding. Horse racing. Hot-air ballooning. Kitesurfing. Kloof- 

ing. Meditation. Mtcrohghting. Mountain biking. Mountain 

climbing. Ocean crutscs. Photographic expeditions. Paraglid­

ing. Parasailing. Pony trekking. Power boating. Quad biking. 

Rapp jumping. Rhino tracking. River cruises. Rock climbing. 

Rowing. Running. Sand boarding. Scuba diving. Sea kayaking.

lets you combine outdoor exploration with some of the world’s 

finest wines.

Cape Town: Iconic views, extreme adventures and scenic 

escapes 
Cape Town is an adventurer’s dream. Whether it's cycling the 

Cape Town Cycle Tour's cliallenging 109-kilonieter ruute or 

hiking to the top of Table Mountain, there's no shortage of out­

door activities. Shark-cage diving in Garubaai offers a close-up

louk at die great white shark, while a visit to the Cape winelands Seal trip. Shark-cage diving. 4x4ing. Skateboarding. Skydiving. 

Snorkeling. Snow skiing. Spear fishing. Steam train rides. Star 

gazing. Sunset cruises. Surfing. Trout fishing. Tubing. Turtle­

tours. Walking safaris. Water-skiing. Whale watching. White­

water rafting. Wine blending. Yachting. Zip-ltnuig.

KwaZulu-Natal: Adventure, culture and the spirit of chal­

lenge

In KwaZulu-Natal, outdour adventure and cultural heritage 

blend seamlessly. Experience the Comrades Marathon, die 

world’s most famous ultra-marathun. or tackle the Big Rudi Big 

Swing at Moses Mablnda Stadium in Durban. Nearby, the Mid­

lands offers charming villages and the Nelson Mandela Capture- 

Site, while the coastal region promises epic surf breaks and warm 

beadses perfect for water sports.

Limpopo: Extreme golf meets safari serenity 

For golfers who crave a challenge. Limpopo's Legend Golf & 

Safari Resort oilers the world's longest and highest por-3 hole, 

accessible only by helicopter. After your round, unwind on a 

safari in die Entabeni Game Reserve, home to the Big Five and 

a UNESCO World Heritage biosphere.

X 

\

As part of our localized marketing campaigns to increase demand, SAT North America worked with the Outdoor Writers Association of America to create an editorial 
feature that was included in their members only magazine (Outdoors Unlimited) as supporting group news. The editorial positioned South Africa as a world-class 
destination for outdoor enthusiasts, offering a rich tapestry of activities to fuel both extreme thrill-seekers and those simply looking to immerse themselves in nature. 
It highlighted the Garden Route, Cape Town, KwaZulu-Natal, and Limpopo as the perfect places to jumpstart a South African adventure trip.
• High level KPI -> print version distributed to 838 vetted outdoor media professionals; digital version emailed to 800+ members and supplier partners; estimated

each of 500,000; based on standard industry estimates using 25-50% of the outlet's UVPM, this coverage represents an estimated 125,000 - 250,000 impressions
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Localized Marketing Campaigns Executed
Organic Social Media Campaign on SAT NA-owned Platforms - May 2025
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visitsouthafrica
Original audio

North West, 

South Africa

Mpumalanga,

South Africa

As part of our localized marketing campaigns to increase demand, SAT North America maintained an active organic social media presence to inspire and educate U.S. 
and Canadian consumers. Our May campaign content aligned with the "South Africa Awaits — Come Find Your Joy!" campaign, supporting its regional launch. Top­
performing posts featured the newly released TVC and content themed around nature and wildlife, particularly creative spotlighting elephants, which generated

visitsouthafrica > #VisitSouthAfrica 19/05/2025

In South Africa, art is everywhere. From ancient rock and cave 

paintings to contemporary photography, graffiti art, traditional 

crafts, sculpture and installations, there is something to inspire 

each and every art lover. Discover emerging artists and new 

talent, and see first-hand the skill and incredible talent behind 

South Africa's vibrant art scene.

#VisitSouthAfrica 

#SouthAfricaAwaits 

#ComeFindYour Joy

COME FIND\

Take a journey of joy and wonder, where every corner invites you 
to embrace the freedom to explore. From the endless beauty of 
our landscapes to the diverse cultures that pulse through the 
nation, every moment is an opportunity to discover something 
new that will awaken the child-like wonder within you.

visitsouthafrica We invite you to see South Africa through the 
eyes of a child.

strong engagement.
• High level KPI -> Impressions: 6,212; Reach: 5,572; Engagements: 786; Engagement Rate per Impression: 12.65%
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Safari Experiences Await
4X Visit South Africa

A South African safari visit should be on everyone's bucket list, because 

nowhere else will you get to experience wildlife like ours in their natural 

habitat. Watch hippos and crocodiles chill at the watering hole, see lions 

lazing around right next to your car, keep an eye out for elephants stopping 

traffic and so much more. It's truly a once-in-a-lifetime experience that 

you shouldn't

miss. #VisitSouthAfrica#SouthAfricaAwaits#ComeFindYourJoy ... less
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Localized Marketing Campaigns Executed
BranchUp Social Media Campaign - May 2025
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SOUTHAFRICANTOURISM.DLL1.COM

South African Tourism
2025 is the perfect time to connect >» MORE

, , Travel Solutions

May 18 at 9:45 AM 0

Travel Solutions 

May 22 at 8:50 AM 0

When was the last time you felt truly alive? Dance through Johannesburg, sip wine in Cape 

Town, and lock eyes with a lion on safari. South Africa is calling. Tag someon... See more

SOUTHAFRICANTOURISM.DLL1.COM

South African Tourism
2025 is the perfect time to connect »> MORE

Travel Solutions

May 25 at 10:32 AM 0

Ever locked eyes with a lion at sunrise? In South Africa, wild isn't a word, it's an experience. Feel 

elephants' steps, race with cheetahs, and hear stories in ancient... See more

The heartbeat of South Africa? Its people. Connect through music, dance, and storytelling. 

Strangers become friends, and joy is shared. Come for the culture. Stay for t... See more

SOUTHAFRICANTOURISM.DLL1.COM

South African Tourism
2025 is the perfect time to connect »> MORE

I

I

Travel Solutions

4 days ago 0

Climb. Dive. Ride. Soar. In South Africa, adventure roars. Hike Table Mountain, cage dive with 

sharks, zip line through treetops, or leap from one of the world's highes... See more

As part of our localized marketing campaigns to increase demand, SAT North America launched our new campaign with BranchUp to seed destination content within 
the social media feeds of up their network of travel advisor subscribers wherein the content shared via their social platforms will reach their consumer followers 
consistently and engagingly, creating actionable inspiration that has the potential to trigger consideration/ conversion with the travel advisor. All leads go directly to 
the travel advisor who can follow up with the consumer to discuss trip planning and potential booking. In May we launched with the "South Africa Awaits — Come
Find Your Joy!" TVC supported by image posts with campaign messaging and hashtags.
• High level KPI USA Impressions: 22.8 million; Reach: 173,524; Engagements: 35,129; Clicks: 3,231
• Canada Impressions: 2.3 million; Reach: 40,867; Engagements: 6,989; Clicks: 606
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Localized Marketing Campaigns Executed
Trade Email Campaign, Minister of Tourism Responds to Updated US Travel Advisory - June 2025
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We look forward to continuing Io welcome travellers from the United States and across the globe, to share

in the richness of our landscapes, the depth of our culture, and the warmth of our people.

The Minister of Tourism notes the recent update by the United States Department of State to its travel 

advisory for South Africa We respect the sovereign right of all nations to provide guidance to their citizens 

travelling abroad. We also acknowledge the recent meeting between Presidents Ramaphosa and Trump 

and the subsequent media coverage that has followed.

• Increased security presence in key tourism nodes, supported by trained Tourism Monitors stationed 

at popular attractions and visitor hotspots:

• Ongoing collaboration between government law enforcement and the private sector to ensure 

proactive safety monilonng and swift incident response

South Africa remains one of the most sought-after and rewarding travel destinations in the world — known 

for its natural beauty, cultural diversity and the warm hospitality of its people While challenges such as 

crime exist, as they do in many countries globally, the overwhelming majority of international visitors travel 

safely and leave with positive, enriching experiences

However, it is important to offer broader context and reaffirm our unwavering commitment to ensuring the 

safety comfort and enjoyment of all visitors to our country

Vite are engaging closely with the Minister of International Relations and Cooperation on this matter and 

wish Io reassure all travellers that South Africa remains open, welcoming and committed to ensuring a 

safe and pleasurable journey for all who visit.

Ms. Patricia de Lille. MP 

Minister for Tourism

Visitor safety is. and continues to be. a national priority It is actively addressed through a range of 

coordinated efforts between government, law enforcement, the tourism sector and local communities Our 

tourism infrastructure remains robust and resilient, with several established safety measures including

MEDIA STATEMENT

Minister of Tourism Responds Io Updated U.S Travel Advisory 

Pretoria 4 June 2025

Wfe understand that travellers may have concerns, and we encourage all visitors to exercise the same 

level of vigilance and awareness they would v.'hen visiting any international

destination. We also call on media outlets and government agencies globally to report on South Africa with 

accuracy and balance, recognising the distinction between isolated incidents and lhe broader reality 

experienced by millions of safe and satisfied travellers.

II is worth highlighting that travel demand from the United States remains robust. In 2024. arrivals from the 

U.S. returned to pre-pandemic levels and the United States surpassed lhe United Kingdom as South 

Africa's largest source market. In the first four months of 2025 alone. South Africa welcomed 111.491 

visitors from the USA— reaffirming the destination's enduring appeal and strong market confidence.

I

X
\

&

As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America maintained active 
comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators. In early 
June, we shared the media statement released by the Department of Tourism, in which Minister de Lille responded to the updated US travel advisory issued by the US
Department of State. The Minister's statement provided important context following the recent meeting between Presidents Ramaphosa and Trump, and reaffirmed
South Africa's unwavering commitment to ensuring the safety, comfort, and enjoyment of all visitors to our country.
• High level KPI -> email distributed to 14,824 trade from our CRM database, including travel agents, tour operators & MICE recipients
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Localized marketing campaigns to increase demand
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As part of our localized marketing campaigns to increase demand, SAT North America was invited to join a panel of travel industry PR/ Marketing experts to discuss 
the evolution of PR/journalist/influencer relationships in a rapidly changing communications world and share our best practices for successful collaborations between 
PR professionals and travel writers. Presented by FINN Partners marketing and communications agency, the media in attendance included members of the New York 
Travel Writers Association and the Society of American Travel Writers who contribute to a broad range of media, including major consumer and trade magazines, 
newspapers, guidebooks, digital platforms, radio, and television. It was a great opportunity to connect with these valuable members of the media, build relationships 
for the future, and share a bit about how we are collaborating with media to amplify our latest campaign.
• High level KPI -> 35 media attended, with an additional 15 PR/ marketing industry pros in attendance
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Localized Marketing Campaigns Executed 
FINN Partners Industry Panel, Insights on a Changing Media World - June 2025
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As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America leveraged our
agreement with Tourism Cares to distribute an email and social campaign to their exclusive database announcing the launch of our Meaningful Travel Map of South
Africa. This new digital platform connects the travel trade and conscious travelers to sustainable tourism experiences across the country, reinforcing South Africa's

>5commitment to community empowerment, environmental responsibility, and cultural preservation. The Map features a curated selection of impactful offerings
across the country, including eco-lodges, indigenous cultural tours, conservation programs and social enterprises. It spotlights local changemakers and inviting visitors

SOUTH AFRICAN TOURISMto experience South Africa in a more meaningful and responsible way.

Localized marketing campaigns to increase demand
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Localized Marketing Campaigns Executed
Co-Op Email & Social Campaign with Tourism Cares, Introducing the Meaningful Travel Map of South Africa - June 2025

View the Full Map
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Check out South Africa s Meaningful Travel tvlap featured partners and connect with them 

directly to build your next itinerary

Check out South Africa’s Meaningful Travel Map featured partners and connect with 

them directly to build your next itinerary. https://hubs.ly/Q03sCH6b0

A.

Tourism Cares is proud to work with South African Tourism to launch the new Meaningful 

Trave! M.ip o' Souih ~’nca! This dynamic digital resource connects the global travel trade 

and mindful travelers to South African tourism experiences that are rooted in sustain ability, 

cultural preservation, and community empowerment.

This launch highlights South African Tourism’s long-standing dedication to a holistic 

approach Io tourism - one that supports biodiversity conservation, respects cultural 

heritage, and uplifts local communities. With over 21 national parks, 12 UNESCO World 

Heritage Sites, nearty 2.000 miles of coastline, and a deeply ingrained tradition of warm 

hospitality, the country offers an extraordinary canvas for responsible travel.

I * 
I *
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Tourism Cares is proud to work with Visit South

Africa to launch the Meaningful Travel Map of South

Africa - a digital resource that connects the global 

travel trade and mindful travelers to South African 

tourism experiences that are rooted in sustainability, 

cultural preservation, and community empowerment.

Check out South Africa's Meaningful Travel Map 

featured partners and connect with them directly to 

build your next itinerary: https://hubs.ly/Q03sCDKw0

jl

The Meaningful Travel Map of South Africa showcases the country’s commitment Io 

sustainable tourism by featuring a curated selection of community-based tourism 

initiatives, social enterprises, conservation programs cultural heritage experiences and 

sustainable accommodations Each listing has been thoughtfully evaluated for its positive 

impact, offering travelers an opportunity to engage more deeply and travel more 

meaningfully.

This launch highlights South African Tourism's long-standing dedication to a holistic 

approach to tourism - one that supports biodiversity conservation, respects cultural 

heritage and uplifts local communities. With over 21 national parks 12 UNESCO 

World Heritage Sites nearly 2.000 miles of coastline and a deeply ingrained 

tradition of warm hospitality, the country offers an extraordinary canvas for 

responsible travel.

tourismcares Tounsm Cares is proud to work with South African 
Tourism (©visitsouthafrica) to launch the Meaningful Travel Map 
of South Africa - a digital resource that connects the global 
travel trade and mindful travelers to South African tourism 
expenences that are rooted in sustainability, cultural 
preservation, and community empowerment.

Check out South Africa’s Meaningful Travel Map featured 
partners and connect with them directly to build your next 
itinerary! Link in bio.

id Monkeybiz SA 
id J - Maboneng Township Arts Experience 

id?- Klein Goederust Winery

W?- Shamwari Private Game Reserve

This launch highlights South African Tourism’s long-standing 
dedication to a holistic approach to tourism - one that supports 
biodiversity conservation, respects cultural heritage, and uplifts 
local communities. With over 21 national parks. 12 UNESCO 
World Heritage Sites, nearly 2.000 miles of coastline, and a 
deeply ingrained tradition of warm hospitality, the country offers 
an extraordinary canvas for responsible travel.

This launch highlights South African Tourism's long­

standing dedication to a holistic approach to tourism 

- one that supports biodiversity conservation, 

respects cultural heritage, and uplifts local 

communities. With over 21 national parks, 12 

UNESCO World Heritage Sites, nearly 2,000 miles of 

coastline, and a deeply ingrained tradition of warm 

hospitality, the country offers an extraordinary 

canvas for responsible travel.
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High level KPI -> email distributed to 13,000 subscribers to the Tourism Cares database, amplified on social via their platforms with a combined reach of 27,000
Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

■ 111 Ion Io Cultural Vii;age

• Juma Art Tours

■ Maboneng Township Arts Experience

I

■ Awelani Lodge

■ Monkeybiz South Afriea

■ Township and Village (Pty) Ltd

■ Witsieshoek Mountain Lodge

■ IXaus Lodge

thejustinbarnette zazaza
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s Liked by thejustinbarnette and 15 others 

5 days ago

Bf- ©monkeybizcape
Bt- ©maboneng_arts
B ?- ©klein.goederust 
Bf- ©shamwariprivategamereserve 
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Tourism Cares
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Tourism Cares is a 501(c)(3) U.S.-based non-profit dedicated 

to the travel industry's long-term survival by advancing its

positive social,, environmental, and economic impact to help 

people and places thrive. Learn, more at

www.touri5mcares.org.
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visitsouthafrica We are proud to spotlight the remarkable 
efforts of some local tourism changemakers and invite the 
world to experience South Africa in a more conscious and 
meaningful way. #comefindyourjoy

1h Reply
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• Panthera Africa NPC

■ Shamwari Private Game Reserve
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Tourism Cares is proud to work with South African Tourism to launch the 
Meaningful Travel Map of South Africa - a digital resc-rce that connects the global 

travel trade and mindful travelers to South African tourism expenences that are 

rooted in sustainability. cultural preservation and community empowerment.
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To explore the full Meaningful Travel Map of South Africa click here.

1

As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America maintained
active comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators.
In late June, we announced the launch of our Meaningful Travel Map of South Africa in collaboration with Tourism Cares. This rollout encouraged the trade to >5incorporate featured sustainable experiences, such as eco-lodges, cultural tours, and conservation initiatives, into their South Africa itineraries, aligning with growing
consumer demand for responsible travel. SOUTH AFRICAN TOURISM

High level KPI -> email distributed to 14,765 trade from our CRM database, including travel agents, tour operators & MICE recipients
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Localized Marketing Campaigns Executed
Trade Email Campaign, Introducing the Meaningful Travel Map of South Africa - June 2025
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The Meaningful Travel Program by Tourism Cares equips tourism professionals with tools, education, and 
real-world examples that demonstrate how sustainable travel practices can drive development, strengthen 
communities, and protect cultural and natural assets.

Check out South Africa's Meaningful Travel Map featured products and experiences and connect with 
them directly to build your next itinerary.

Showcasing Impactful Travel Experiences
The Meaningful Travel Map of South Africa features a curated selection of community-based tourism 
initiatives social enterprises conservation programs, cultural heritage projects, and sustainable 
accommodations Each experience has been carefully evaluated for its positive social environmental, and 
cultural contributions

Travelers can discover everything from wildlife rehabilitation centers and indigenous-led cultural tours to 
eco-lodges that reinvest in community development and organizations focused on preserving South 
Africa's pristine coastlines The Map encourages travelers to move beyond traditional itineraries and form 
deeper, more impactful connections with the people and places of South Africa.

South Africa s landscapes wildlife and cultures are among the richest and most diverse in the world and 
we recognize the importance of safeguarding them for generations to come? said Darryl Erasmus Chief 
Operations Officer at South African Tourism ‘The launch of the Meaningful Travel Map of South Africa 
allows us to spotlight the remarkable efforts of local tourism changemakers and invite the world to 
experience South Africa in a more conscious and meaningful way ’

A Shared Commitment to a Sustainable Future
South African Tourism has long championed a holistic model of tourism that supports biodiversity 
conservation, respects cultural heritage, and uplifts local communities. With over 21 national parks, 12 
UNESCO World Heritage Sites, nearly 2.000 miles of coastline, and a deeply ingrained tradition of warm
hospitality, the country offers an extraordinary canvas for responsible travel.

South African Tourism and U.S -based global non-profit Tourism Cares are proud to announce the launch 
of the Meaningful Travel Map of South Africa a dynamic digital resource that connects the global travel 
trade and mindful travelers to tourism experiences rooted in sustainability, cultural preservation, and 
community empowerment

Cultural Preservation
Indlondio Cultural Village 
Juma Art Tours
Mabonenq Township Arts Experience

Environmental Responsibility
Klein Goederust Boutique Winery 
Panthera Africa NPC
Shamv.'ari Private Game Reserve

Community-Based Tourism
Awelani Lodge 
Monkevbiz South Africa 
Township and Village I Pty) Ltd 
Witsieshoek Mountain Lodge 
IXaus Lodge
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Advancing Responsible Travel
Tourism Cares is proud to welcome South Africa to our global family of destination partners," said Greg 
Takehara. CEO of Tourism Cares. “South Africa's leadership in responsible tourism — from its early 
conservation initiatives to its continued focus on cultural preservation and community upliftment — aligns 
perfectly with the vision of our Meaningful Travel Program. We are thrilled to welcome the first Meaningful 
Travel Map in Africa and are committed to working with South African Tourism to build a future where travel 
leaves a positive, lasting impact."
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Localized Marketing Campaigns Executed
Media Release, Meaningful Travel Map of South Africa Launch - June 2025
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South African Tourism and Tourism Cares Launch Meaningful 

Travel Map for Sustainable Experiences

South Africa now Launches ‘Meaningful Travel Map’
Providing Surge in the Tourism Sector: Discover of the 

New Authentic and Better Sustainable Experiences 

Across Cape Town, Durban and Beyond

Tourism Cares announces major expansion of its 

Meaningful Travel Map

JR -

South Africa Launches Travel Map to Boost 
Sustainable Tourism Growth
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South African Tourism and Tourism 

Cares Launch First-Ever Meaningful 

Travel Map of South Africa
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As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America worked with
Tourism Cares to distribute a media release announcing the launch of our Meaningful Travel Map of South Africa. The release included a quote from the COO, as well as
links to the map profiles of each of the 11 sustainable, community-led organizations, products, and accommodations featured on the Map. Nine media outlets have
picked up the story so far, amplifying the project's reach and impact. I
• High level KPI -> Based on standard industry estimates using 25-50% of each outlet's UVPM, this coverage represents an estimated 220,376 to 440,749 I

impressions; The Compass (UVPM: 320,910), Pride Journeys (UVPM: 10,000), Insider Travel Report (UVPM: 14,408), Travel Market Report Canada (UVPM: 88,98oJOUTHAFRICANTOURISM

Travel and Tour World (UVPM: 66,366), Virtuoso (UVPM: 77,500), Travel Daily News (UVPM: 38,024), TravelAge West (UVPM: 106,310) and TBO Academy (UVPM:
159,000).
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Introducing the Meaningful
Travel Map of South Africa
By South African Tourism 123-Jun-2O251 Article <132947

South Africa Tourism Joins Tourism Cares’ 
Rapidly Growing Meaningful Travel Map
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Tourism Cares Adds Eight 
Partners to Meaningful Travel
Map, Including First African
Destination
Jun 20.2025
Africa Sustainability Travel News UK USA Tourism Cares
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ê



News of the Week - Jun 14

E*3 Reply Reply Allo Forward

Sat 6/14/2025 6:38 AM

IQ) Destinationsi j
Qpowered by to CONNECT

#1 Weekly Readership

LCruise ResourcesMy ITR Tours Destinations Hotels Transportation Travel Advisors Technology Videos

Insider Travel Report

By O Sherman Dejon, Jun 23,2025, (post a comment) (0 comments) X
Carnival Marks 35 Years at Port Canaveral With

si
Celebration and Future Plans

rites
■»

Alan Fine, Jt 09,2025
#2 Weekly Readership

Virtual Roadshow: How to Choose the Right Place to Stay for Your Luxury Clients
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South Africa awaits
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Targeted Promotion based on your Specialty
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How New U.S. Travel Bans May Affect Travel Advisors

£7South Africa Awaits - Come Find Your Joy!

Diana Ross Named Godmother of Star of the Seas

KI EJ ®
RESOURCE DIRECTORY

A"iWl •vjl
LATEST NEWS

As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America maintained
active comms with the travel trade via our program with taCONNECT to keep destination SA top of mind for American and Canadian travel agents and tour operators.
In June, we conducted a B2B banner campaign on Insider Travel Report's homepage and newsletter to promote brand awareness and drive traffic to our destination
portal where trade can engage with recent news, destination information and travel advisor sales and marketing resources.

SOUTH AFRICAN TOURISMHigh level KPI -> 327,483 agent views; 248 agent clicks
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Localized Marketing Campaigns Executed
Insider Travel Report Banner Campaign, Portal Promotions - June 2025
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-♦ South Africa Awaits, Come Find Your 

Joy

As 2025 Sales Expectations Shift, Travel Advisors Adjust 

to Budget-Conscious Clients

Advisors affiliated with TRAVELSAVERS and NEST are reporting notable shifts in 

dient behavior and booking trends heading into summer and 2025. A recent 

internal survey revealed that concerns ab...Read More

Travel Advisors Win Reprieve as Sales Tax on Services Is 

Rejected

South African Tourism is the national agency responsible for marketing South Africa as a premier

destination for both leisure travel and business events

All of this comes with exceptional value, whatever your clients' budget, you’ll find South Africa delivers 

unforgettable moments worth every second and every penny

□
□□

Travel advisors in Nebraska will not face a new state sales tax on the services they

provide or on travel packages they se Read More

Travel Advisors Win Reprieve as Sales Tax on Services Is 

Rejected

Certares Takes Full Ownership of Avoya Travel After Three 

Generations of Andersons

Royal Caribbean has named musical legend Diana Ross as the godmother of 

Star of the Seas, the cruise line s second Icon Class ship set to debut in Aug.

2025 from Port Canaveral. Ross will ...Read More

How to Explore the World by Private Jet in 2026 with TCS 

World Travel

VISIT OUR INSIDER 

TRAVEL PORTAL FOR 
EXCLUSIVE RESOURCES

Marketing Manchester and independent travel specialist Avanti Destinations
are rolling out a joint campaign to educate adv..Read More

Travel advisors are being urged to review client itineranes and alert travelers from 

nearly 20 countries to sweeping new ...Read More

Avanti, Marketing Manchester Team Upto Promote Custom 

FIT Summer Vacations

Carnival Cruise Line marked 35 years of operations from Port Canaveral with an 

onboard celebration aboard Mardi Gras, highlighting the cruise line's long-term 

partnership with the Central ...Read More

Our country offers an extraordinary range of experiences, all within close proximity

• Wildlife safaris across 19 national parks

• Stunning and diverse natural scenery

• Vibrant, cosmopolitan cities

• A spectacular 2,500 km coastline with numerous Blue Flag beaches

• Inspiring hentage and cultural journeys

• Exhilarating adventures and active holidays

Our destination offers a wide variety of experiences in close proximity including wildlife safaris in 19 

national parks, breathtaking diverse scenic outdoor spaces, vibrant modern designer cities, an amazing 

2,500 km coastline with Blue Flag beaches, inspiring heritage and cultural journeys, as well as active 

adventure experiences and holidays offering impressive value for time and money at any budget

From breathtaking landscapes and sun-soaked coastlines, to thnlling wildlife encounters and 

adrenaline-pumpmg adventures, from the dynamic energy of our cities to the warmth and cultural 

diversity of our people, South Africa is not just a destination, it’s a soul-stirring experience that awakens 

your spirit and leaves lasting joy

Latest News - Resource Directory - Direct Line to Trade Contacts - 

Discover Destination Experiences

to buaget-conscious Clients

Advisors affiliated with TRAVELSAVERS and NEST are reporting notable shifts in

client behavior and booking trends heading .. .Read More

The Bahamas Steps Up to the Plate With New 2025 

Yankees Partnership

The Bahamas is teaming up with the New York Yankees in a newly announced 
partnership designed to inspire travel and b...Read More

InsiderTravelReport <yournews@insidertravelreport.com> 

To Luxury Shaun

InsiderTravelReport <yournews@insidertravelreport,com> 

To heather@travelrelations,com

/
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Virtual Roadshow Recap &... 

MUKj Read More

TCS World Travel outlined details for its 2026 schedule of private jet expeditions and previewed select itineraries for 2027. The

2026 offerings include nine immersive, all-inclusive journeys visiting six continents, including the debut of "Grandeur of the 

Mediterranean," which features lesser-traveled destinations in Montenegro, Croatia, Tunisia and Egypt.

Travel advisors in Nebraska will not face a new state sales tax on the services 

they provide or on travel packages they sell, following the conclusion of the 

state's latest legislative ses.Read More

VISIT OUR INSIDER TRAVEL PORTAL FOR EXCLUSIVE RESOURCES

Latest News - Resource Directory - Direct Line to 
Trade Contacts - Discover Destination Experiences

SOUTH AriBCAN TOURISM

VISIT OUR INSIDER TRAVEL RESOURCE DIRECTORY
A Searchable Database of Curated DMCs. Tour Operators.
Hotels, Lodges and Unique Experiences

VISIT OUR INSIDER TRAVEL PORTAL FOP EXCLUSIVE RESOURCES

Latest News - Resource Directory - Direct Line to 
Trade Contacts - Discover Destination Experiences
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VISIT OUR INSIDER TRAVEL PORTAL FOR EXCLUSIVE RESOURCES

Latest News - Resource Directory - Direct Line to
Trade Contacts - Discover Destination Experiences SOUTH AFRICAN TOURISM

The new itinerary blends iconic landmarks with lesser-known coastal and historic sites. It reflects the company's focus on

culturally rich trips defined by geographic diversity, rare access and in-depth discovery.

Latest News - Resource Directory 

Direct Line to Trade Contacts
Discover Destination Experiences

Sponsored Video: Rental Escapes offers over 1900 of 
the finest villas in the Canobean where your clients 
can create unforgettable memories. Rental Escapes: 
More Than Just Vilas. An Expenence.
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“For over three decades, TCS World Travel has created transformative journeys that combine the thrill of global exploration witf 

the ease and comfort of traveling by private jet," said Shelley Cline, president of TCS World Travel. “Our 2026 schedule offers a 
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Let's inspire your clients to Come And Their Joy in South Africa.

Inspire Your Clients to Come
Find Their Joy in South Africa
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Your clients can expect:
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SOUTH AFRICAN TOURISM

High level KPI -> email distributed to 15,000 Signature Travel Network travel advisors
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Localized Marketing Campaigns Executed
Co-Op B2B Spotlight Email Campaign with Signature Travel Network, Come Find Your Joy-June 2025
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Become a South Africa Specialist
4.

1

South Africa Microsite

Signet Profile Preferred Partners
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There are two courses:

SA Specialist: Essentials | SA Specialist: Experiences

The world's most inspiring travel experiences await your clients in South Africa, a 

land where vibrant culture, extraordinary wildlife, and breathtaking landscapes 

come together to spark joy and discovery.

Emotionally Resonant Wildlife Experiences: Witness the magic of wildlife 

up close, whether it's tracking rhinos, spotting elusive leopards, or birdwatching 

in diverse habitats.

South Africa's many Signature Preferred Partners, from land suppliers to 

destination specialist to preferred hotel partners are ready to help you create 

journeys that deliver on your clients' dreams, whether they seek adventure, 

relaxation, cultural enrichment, or a meaningful connection with nature.

Authentic Local Encounters: Engage with warm, welcoming communities, 

experience rich traditions, and savor cuisine inspired by diverse cultures.

Sustainability and Diversity: South Africa leads in responsible tourism, 

supporting conservation and community initiatives that preserve both our natural 

and cultural heritage.

From our iconic Big Ave safaris to the 

rich cultural tapestry of our vibrant 

cities, from the spectacular coastlines 

to the lush winelands, South Africa 

offers an immersive experience that 

stirs the soul.

Watch our latest video below and share it with your clients to showcase how 

South offers a world of wonder, warmth, and accessibility, beyond stereotypes 

and barriers, into a space where joy is real and within reach.

Immersive Landscapes: Explore the vastness of the Kruger National Park, the 

dramatic beauty of the Garden Route, or the sweeping vistas of the Drakensberg 

Mountains.

Signature Travel Network

390 North Pacific Coast Highway, Suite 3200 

El Segundo, California 90245 

Phone: 310-574-0883

Email: info@siqnaturetravelnetwork com 

Signature Travel Network Website

I

We're thrilled to introduce our new global brand campaign, South Africa Awaits - 

Come Find Your Joy. This campaign highlights the Rainbow Nation as the perfect 

destination for travelers seeking more than just a vacation, offering personal 

transformation, authentic connections, and unforgettable moments.

All of those and more are waiting for 

them in South Africa, a place to 

reconnect with freedom, meaning, 

and awe.

SIGNATURE TRAVEL NETWORK

T-

l

SA Specialist is an interactive online learning programme 

that will improve your knowledge of South Africa.

It will equip you with the skills to better sell South Africa as a 

tourist destination.

WHAT IS

I SA SPECIALIST?

Inspiring new ways

« ABOUT COURSES WHY SA SPECIALIST CERTIFICATE STATS GETTING STARTED CERTIFIED SA SPECIALIST LOGIN-

SA Specialist
The official specialist programme

!■ I-.

As part of our localized marketing campaigns to increase demand, and in service of building brand affinity to increase conversion, SAT North America followed up our 
participation in the Signature Travel Network Regional Travel Exchange with a B2B Spotlight email campaign to their exclusive network of travel advisors who have 
opted in to receive destination emails. This emailer was focused on the "South Africa Awaits — Come Find Your Joy!" campaign and included the TVC as well as links 
to the SA Specialist program for destination training, as well as the Signature South Africa microsite.
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South Africa Awaits, Come Find Your Joy ®
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Localized Marketing Campaigns Executed
Organic Social Media Campaign on SAT NA-owned Platforms - June 2025

08:43 08:22 08:33 V ■::

za.pinterest.com

a ©< < Back ThreadFollow

rican visitsouthafrica !8h

South African food hits different. 4
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Limpopo, 

South Africa

Visit South Africa
2.1k followers

One plate, many cultures that make up the taste of 

Mzansi

As part of our localized marketing campaigns to increase demand, SAT North America maintained an active organic social media presence to inspire and educate U.S. 
and Canadian consumers. Our June content continued amplifying the "South Africa Awaits — Come Find Your Joy!" campaign. Top-performing posts spotlighted a 
range of experiences, from culinary delights and safaris to immersive cultural encounters.
• High level KPI -> Impressions: 11,537; Reach: 7,138; Engagements: 704; Engagement Rate per Impression: 5.47%

Feel the heartbeat of the wild. Touch the timeless 

beauty of South Africa. This is where your forever 

memories begin.

#SouthAfricaAwaits #ComeFindYourJoy

:: <? • >

I

From birds singing beautiful melodies to the lions 

roaring with African pride, the national parks to the 

scenic route, it's a lasting memory written in nature's 

own ink.

Visit South Africa
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Localized marketing campaigns to increase demand
COME fFnD

Localized Marketing Campaigns Executed
BranchUp Social Media Campaign - June 2025
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Some places don't just take your breath away. They give it back. Stand at Blyde River Canyon, 

watch two oceans meet at Cape Point, walk Durban's beaches, or breathe in ... See more
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South African Tourism
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Yesterday at 9:24 AM • 0

South Africa's coastline stretches for miles, and joy rides every wave. Surf Jeffreys Bay, watch 

the Wild Coast sunrise, stroll with dolphins on the Garden Route, or ju... See more

Travel Solutions 

June 12 at 9:22 AM 0
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Travel Solutions

June 19 at 10:26 AM 0
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As part of our localized marketing campaigns to increase demand, SAT North America launched our new campaign with BranchUp to seed destination content within 
the social media feeds of up their network of travel advisor subscribers wherein the content shared via their social platforms will reach their consumer followers 
consistently and engagingly, creating actionable inspiration that has the potential to trigger consideration/ conversion with the travel advisor. All leads go directly to 
the travel advisor who can follow up with the consumer to discuss trip planning and potential booking. In June, the the culture-focused post resonated most with the 
USA audience, while in Canada the beach adventures post had the highest engagement.
• High level KPI -> USA Impressions: 5.5 million; Reach: 148,273; Engagements: 6,568; Clicks: 1,167
• Canada Impressions: 551,489 million; Reach: 35,033; Engagements: 696; Clicks: 161

Received by NSD/FARA Registration Unit 07/31/2025 12:35:06 PM

From Jozi's art scene to Cape Town's cool to Durban's coastal vibes, South Africa's cities 

celebrate life. Explore Jozi's street art, savor Cape Town's food, ride Durba... See more
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June 5 at 9:33 AM 0

In South Africa, culture isn't observed, it's felt. Ferry to Robben Island, taste a township braai, 

and stand at the Cradle of Humankind. From ancient art to bold desig... See more
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As part of our distribution channel initiatives to build brand affinity and increase conversion, SAT North America traveled to Canada to participate in Virtuoso On Tour 
Vancouver. The team engaged in one-on-one appointments and networking events with the goal of keeping South Africa top of mind among advisor members of this 
influential consortia. These sales and networking meetings provided an opportunity for the team to build new relationships and introduce the destination's diverse 
tourism offerings and affordable luxury value proposition to advisors who are new to selling South Africa. The team also strengthened existing connections and 
answered specific questions from advisors already familiar with the destination.
• High level KPI -> 78 one-on-one meetings with travel advisors
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Brand affinity to increase conversion
Distribution Channel Initiatives Implemented 
Virtuoso On Tour Vancouver - April 2025
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As part of our distribution channel initiatives to build brand affinity and increase conversion, SAT North America traveled to Canada to participate in Virtuoso On Tour 
Toronto. The team engaged in one-on-one appointments and networking events with the goal of keeping South Africa top of mind among advisor members of this 
influential consortia. These sales and networking meetings provided an opportunity for the team to build new relationships and introduce the destination's diverse 
tourism offerings and affordable luxury value proposition to advisors who are new to selling South Africa. The team also strengthened existing connections and 
answered specific questions from advisors already familiar with the destination.
• High level KPI -> 104 one-on-one meetings with travel advisors
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Brand affinity to increase conversion 
Distribution Channel Initiatives Implemented 
Virtuoso On Tour Toronto - April 2025
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Brand affinity to increase conversion
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Distribution Channel Initiatives Implemented
Signature Travel Network Regional Travel Exchange - June 2025
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As part of our distribution channel initiatives to build brand affinity and increase conversion, SAT North America participated in the Signature Travel Network's
Regional Travel Exchange in Fort Lauderdale. The team kicked off the event with a mainstage presentation to all delegates that introduced the "South Africa Awaits — 
Come Find Your Joy!" campaign and launched the Meaningful Travel Map of South Africa in collaboration with Tourism Cares. This was followed up with one-on-one 
appointments and networking sessions where the team highlighted South Africa's diverse tourism offerings and its position as a meaningful and transformative travel 
destination. The team also strengthened existing relationships and inspired new interest among advisors looking to expand their South Africa expertise.
• High level KPI -> 300 advisors engaged through mainstage presentation, 69 one-on-one meetings with travel advisors on the exploration & expedition track
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