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SAVE THE DATE: BE PART OF THE UNIQUE RHYTHM & TEMPO OF THE 

CARIBBEAN DURING CARIBBEAN WEEK NEW YORK FROM 1-8 JUNE 2019

NEW YORK, NY (22 Jan. 2019) - Caribbean flair, pulsating energy and colourful 

sounds will captivate The Big Apple during Caribbean Week New York, taking place 1-8 June 

2019. In celebration of the region’s distinct characteristics, diverse backgrounds and standout 

cultural traditions, the week’s electrifying activities will reflect the Caribbean Tourism 

Organization’s (CTO) theme for 2019, the “Year of Festivals.” With vibrant colours, the tastes 

and spices of the Caribbean, cultural history and the region’s rich heritage, Caribbean Week New 

York is a must for the Caribbean tourism industry, the Caribbean diaspora and other consumers 

as well as businesses interested in forming relationships focused on developing the region.

Organised by CTO-USA, Inc., the Caribbean Week New York programme takes place 

throughout New York City, with key business meetings held at the Wyndham New Yorker 

Hotel. The week is designed to raise awareness of the Caribbean’s diverse tourism industry and 

further enhance the Caribbean region’s cultural tapestry. Combining exciting consumer-oriented 

and informative business sessions with Caribbean-inspired cuisine, lively entertainment,
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authentic cultural experiences and networking opportunities, Caribbean Week New York is the 

largest Caribbean tourism activity in the city.

Culinary delights from the region are at the forefront of Caribbean Week. Let your taste 

buds explode with authentic Caribbean cooking demonstrations prepared by the region’s 

celebrity chefs at department stores around New York City.

The annual Rum & Rhythm Benefit™, a major fundraiser for the CTO Foundation, is an 

elegant Caribbean cultural and gastronomic experience which brings consumers, travel industry 

professionals and other officials on a magical cultural journey through the Caribbean by 

experiencing the eclectic cuisines, pulsating rhythms, camaraderie and quintessential experiences 

the Caribbean offers.

The Caribbean Students Colloquium serves as a catalyst for creativity while bringing 

together students enrolled in tourism and hospitality programmes that have a devotion to the 

Caribbean and are eager to make a contribution to its sustainable development. The event 

challenges students to present well-researched, practical and financially viable sustainable 

tourism projects.

Additional Caribbean Week highlights include Media Marketplace, which offers 

member destinations the opportunity to promote their latest news and connect with leading travel 

writers, top-tier news and features editors and key photojoumalists from the New York area, and 

gives the opportunity to get up close and personal to maximise opportunities for stories, press 

trips and relationships, while The Caribbean Tourism Industry Awards programme honours 

individuals across the industry who have published captivating and influential stories that 

effectively communicates the allure of the Caribbean.

Participants in Caribbean Week include creative artistes, dynamic performers, celebrity 

chefs, the Caribbean Diaspora community, important investors, Caribbean ministers and 

directors of tourism, government officials, tourism stakeholders and the media.

For more information on attending any of the Caribbean Week events, contact the 

Caribbean Tourism Organization at 212-635-9530 or visit www.caribbeanweek.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English,
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French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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CARIBBEAN TOURISM ON THE UPSWING

~ CTO Projects Six to Seven Percent Growth in 2019 Following Better-Than-Predicted

Performance Last Year ~

BRIDGETOWN, Barbados (13 Feb. 2019) - The Caribbean tourism sector is projected 

to record strong growth in 2019 on the heels of a stronger-than-expected performance last year.

The Caribbean Tourism Organization (CTO), the authority on regional tourism statistics 

and performance, is forecasting six to seven percent growth this year, continuing an upward 

trend which began last September.

“We are projecting that tourist arrivals will increase by between six and seven percent in 

2019, as the damaged infrastructure in the hurricane-impacted destinations returns to capacity. 

Similarly, cruise arrivals should expand by a further four to five percent,” Ryan Skeete the 

CTO’s acting director of research revealed at the Caribbean Tourism Performance Review 

news conference at the CTO’s headquarters this morning.
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Skeete did caution of possible “significant headwinds to navigate,” including the outcome 

of the Brexit negotiations in the UK, the ongoing trade war between the United States and China 

and potential extreme weather events in the destinations and marketplaces.

Still, he said, with global demand for international travel expected to remain strong, 

underpinned by healthy economic activity, and with improved air connectivity helping to boost 

arrivals, the outlook for Caribbean tourism in 2019 was cautiously optimistic.

The CTO research director revealed that a robust 9.8 percent growth during the 

September to December period last year, led to a stronger-than-projected performance. It was a 

significant turnaround from the previous eight months of decline.

“Even the destinations that were severely impacted by the 2017 hurricanes, despite 

registering overall double-digit declines last year, experienced a significant turnaround during 

the last four months, registering triple-digit increases during this period,” Skeete told the 

briefing, which was streamed ‘live’ to an international audience.

The 29.9 million tourist visits in 2018 represented the second highest number of visitors 

to the Caribbean on record, surpassed only by the 30.6 million who visited in 2017. And while 

this represented a 2.3 percent decline overall, it was better than the anticipated three percent to 

four percent fall-off.

“With a strong performance during the last four months of 2018, including a robust 

showing by countries impacted by the 2017 hurricanes, the evidence suggests that Caribbean 

tourism is on the upswing,” Skeete declared.

According to information compiled from CTO member countries, Canada was the 

strongest performing market - its 3.9 million visits represented a 5.7 percent rise. The intra- 

Caribbean market had its best performance ever, reaching two million visitors, while South 

America produced 1.9 million tourist visits, representing a 3.6 percent increase. Arrivals from 

Europe grew by a modest 1.3 percent, with UK arrivals remaining flat at an estimated 1.3 

million.

However, the United States, which remains the region’s leading market, was down, with 

the 13.9 million American tourist visits representing a 6.3 percent fall. This was due mainly to 

steep declines in arrivals to popular destinations impacted by the hurricanes, such as Puerto Rico, 

which was down by 45.6 percent, and St. Maarten, which fell by 79 percent.
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This notwithstanding, there was a healthy 28 percent rise in arrivals from the U.S. in the 

fourth quarter, reflecting the strong turnaround during this period.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@caribtourism.com:

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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CTO Caribbean Tourism Performance Report 2018 & Outlook for 2019

Presented by

Ryan Skeete, Director of Research & IT (ag)

February 13, 2019 

CTO Headquarters,

Warrens, St. Michael, Barbados

Overview:

With a strong performance during the last four months of 2018, including a robust showing by 

countries impacted by the 2017 hurricanes, the evidence suggests that Caribbean tourism is on 

the upswing.
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Having registered declines duringthe first eight months of the year, signs of a rebound 

emerged in September when the region recorded a 3% rise. The numbers in October confirmed 

the recovery, with a healthy 11.8% growth, and by the end of the year tourist arrivals in the last 

four months were up 9.8%.

Even the destinations that were severely impacted by the 2017 hurricanes, despite registering 

overall double-digit declines last year, experienced a significant turnaround during the last four 

months, registering triple-digit increases during this period.

Overall, the Caribbean received 29.9 million tourist visits in 2018, the second highest on record, 

surpassed only by the 30.6 million who visited in 2017.

However, last year's arrivals numbers represented a 2.3% fall, a much better performance than 

the 3% to 4% falloff we had anticipated. This was the first decline in annual tourist arrivals in 

nine years, and with global growth in international trips increasing by 5.6%, the Caribbean 

market share of global visits in 2018 shrank by 0.2 percentage points, to 2.1% of the market.

Total visitor spending also declined slightly by approximately 1% to US$38.3 billion, although 

tourists spent slightly more per trip than they did in 2017 - US$1,177 per trip compared to 

US$1,171 in 2017. Among the destinations, tourist arrivals showed uneven growth. Several 

countries reported double-digit increases in 2018 such as Guyana (15.9%), Belize (14.6%), the 

Cayman Islands (10.7%), The Bahamas (10.5%) and Grenada (10.0%), while the hurricane- 

impacted countries recorded double-digit declines.
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The contributing factors to the excellent performances in the countries not impacted by the 

hurricanes included sustained targeted marketing, upgraded tourism infrastructure, additional 

rooms and enhanced airlift.

Regarding the major Caribbean sub-regions, the U.S. Territories, the Organization of Eastern 

Caribbean States (OECS), and the Dutch Caribbean reported declines of 29%, 7.6% and 7%, 

respectively.

In contrast, the grouping dubbed "Other Caribbean," comprised of Cancun, Cozumel, Cuba, the 

Dominican Republic, Haiti and Suriname, which accounts for almost half of all arrivals to the 

region, recorded an increase of 1.8%, while the Caricom sub-region recorded an increase of 

4.5%.

Market Trends

While the United States remains our largest market, it was Canada that outperformed all other 

markets last year with 5.7% growth or 3.9 million visits. This was due to its strong economic 

performance and increased seat capacity to the region.

Intra-regional travel had its best performance ever, reaching a record two million visits, 

representing a strong 5.3% rise. It was followed closely by South America, which produced 1.9 

million visits, representing a 3.6% increase.

Arrivals from Europe improved modestly by an estimated 1.3%, partially reflecting the fact that 

more UK tourists were switching to domestic holidays attributed to the continuing Brexit
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negotiations, the related uncertainties and a weaker pound. UK arrivals remained flat at an 

estimated 1.3 million.

On the other hand, the 13.9 million American tourist visits last year represented a 6.3% fall. This 

was due mainly to steep declines in arrivals to popular destinations impacted by the hurricanes, 

such as Puerto Rico, which was down by 45.6%, and St. Maarten, which fell by 79%.

However, the rebound that we experienced during the September to December period last year 

was quite evident in the U.S. market, which saw fourth quarter growth of 28%.

Hotel Trends

In line with the overall decrease in arrivals to the region, hotel occupancy fell by 0.8 percentage 

points, according to STR Inc (formerly Smith Travel Research), a U.S. company that tracks supply 

and demand data for the hotel industry. However, the average daily room rates increased by 

1.7% to US$207.61, while revenue per available room grew by 0.6% to US$135.46.

Aviation Trends

Data from OAG, the leading provider of air travel data, indicates that air capacity in the region 

for 2018 decreased by 3.4%, while the number of flights declined by 4.3%. However, as with 

arrivals, there was a reversal of these numbers in the fourth quarter, with seat capacity rising 

by 5.3%, while frequency grew by 5.2%.

Cruise Trends

The cruise sector had its best performance ever last year, demonstrating a rapid recovery from 

the 2017 hurricanes. The number of cruise passenger visits reached an estimated 28.9 million, 

up by 6.7%.
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Cruise activity was subdued in the first four months after which there was sustained month- 

over-month growth as cruise ships returned to the ports and hubs which were rebuilt after the 

hurricanes.

Outlook

The outlook for Caribbean tourism in 2019 is cautiously optimistic. Global demand for 

international travel is expected to remain strong, underpinned by healthy economic activity. 

Global economic growth is expected to continue, though at a slower rate, and oil prices are 

expected to remain similar to 2018 prices. Additionally, improved air connectivity should help 

to boost arrivals.

Of course, we must recognise that there are significant headwinds to navigate. These include, 

but are not limited, to the outcome of the Brexit negotiations, the on-going trade war between 

the US and China and potential extreme weather events in the destinations and marketplaces.

Consequently, we are projecting that tourist arrivals will increase between 6% and 7% in 2019, 

as the damaged infrastructure in the hurricane-impacted destinations returns to capacity. 

Similarly, cruise arrivals should expand by a further 4.0% to 5.0%.

###

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New York 
and London and representation in Canada, is the Caribbean's tourism development agency 
comprising membership of the region's finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO's 
vision is to position the Caribbean as the most desirable, year round, warm weather 
destination, and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One 
Caribbean.
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Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, and event planning & execution and research & information 
technology.

The CTO's Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 22026; 
Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO's New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: Tel: 
(212) 635-9530; Fax: (212) 635-9511; E-mail: CTOny@caribtourism.com;

The CTO's London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: Oil 44 208 948 0057; Fax: Oil 44 208 948 0067; E-mail: 
CTOIondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.

MEDIA CONTACT:

Johnson JohnRose - CTO

Tel: (246) 427-5242

Email: iiohnrose@caribtourism.com

Theresa M. Oakes

Tel: (516) 594-4100

Email: T.Oakes@KTCpr.com
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CTO FOUNDATION EXPANDS PROGRAMME WITH INDUSTRY- 

SPECIFIC SCHOLARSHIPS FOR CARIBBEAN NATIONALS

~ New categories have been added providing greater options to those wishing to pursue 

further studies. Applications close on Friday 19 April, 2019 ~

BRIDGETOWN, Barbados (25 Feb. 2019) - In an effort to provide more opportunities 

for Caribbean nationals pursuing higher education and careers in the tourism industry, the 

Caribbean Tourism Organization (CTO) Scholarship Foundation has enhanced and expanded its 

programme.

With the support of partners in the private sector, the foundation is this year introducing 

scholarships of up to US$5,000 in public relations and communications; tourism education or 

human resources development; hotel, resort, or villa development, design and/or planning; and 

aviation or air transport technologies. In addition, the Arley Sobers Memorial Scholarship for 

those seeking to enhance their skills in tourism research or statistics is being doubled from 

US$2,500 to US$5,000, while a master’s degree scholarship of no less than US$5,000 is being 

offered for studies in tourism-related disciplines, including language, agriculture, fisheries,
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horticulture, event management, interior design, medical tourism, architecture, sports, culture 

and heritage, environmental protection and preservation.

The foundation is also offering a US$5,000 scholarship to Caribbean nationals interested 

in pursuing a first degree in tourism management or marketing, as well as study grants of 

US$2,500 to those seeking to improve their skills in any tourism-related field of study that will 

enhance the development of a sustainable tourism industry and boost service excellence in the 

region.

“By expanding the programme to include financial support for study in this wide range of 

tourism-related subjects, the CTO Scholarship Foundation seeks to meet its objective of ensuring 

that the brightest and the best are attracted to careers in the tourism sector or in areas that impact 

tourism, thereby helping to build a Caribbean tourism industry that is globally competitive and 

sustainable,” says Jacqueline Johnson, the foundation’s chairman. “The foundation is profoundly 

thankful to our partners who have come on board to make these industry specific scholarships 

possible, and we look forward to welcoming other partners in the future.”

The private sector partners financing various scholarships include Zelman Style Interiors 

which is funding the hotel, resort, or villa rental scholarship, and Delta Air Lines which funds the 

aviation and air transport technologies scholarship.

The full list of scholarships and grants, along with criteria for qualification, can be found 

at https://bit.lv/2JhVfQ3. Applications are currently being accepted and the deadline for 

submitting entries is Friday, 19 April 2019 at 11:59 p.m. Pacific Time. All applications must 

be submitted online at https://bit.lv/2VeNOUX. Applications will not be accepted via mail, email 

or fax. The Foundation selects individuals who demonstrate high levels of achievement and 

leadership both within and outside the classroom and who express a strong interest in making a 

positive contribution to Caribbean tourism.

Individuals who wish to make a contribution to the CTO Foundation can do so via its 

GoFuneMe page at https://www.gofundme.com/cto-scholarship-foundation.

The CTO Foundation is a 501 (C)(3) entity established in 1997 with the aim of training 

and developing future leaders for the Caribbean tourism industry by funding studies in tourism 

and tourism-related subjects, hospitality and language. Since its inception, the foundation has 

raised over US$1 million in scholarship funds and has provided over 280 grants and 

scholarships.
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About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@canbtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail: 
CT01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook. Twitter. Instagram and Linkedln to be 
part of the conversation.
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TOP INFLUENCERS TO BE RECOGNISED AT THE CARIBBEAN TRAVEL 

MEDIA AWARDS PROGRAMME DURING CARIBBEAN WEEK NEW YORK 

~ The ‘I Have Influence ’ award is the newest social media category to be added to the 

programme which celebrates the very best in US and Caribbean travel journalism ~

BRIDGETOWN, Barbados (5 March. 2019) - For the first time since its introduction in 

2003, influencers will be able to compete for an award in the Caribbean Tourism Organization 

(CTO) travel media awards programme this year.

In keeping with social media trends and the organisation’s objective of recognising all 

media, the CTO has added the T Have Influence’ award to the contest in recognition of the 

growing number of influencers who contribute to telling the Caribbean’s story.

The ‘I Have Influence’ award will be given to the influencer judged to have executed the 

best campaign that has delivered results based on agreed objectives. Entrants will be required to 

submit a summary of the brief, the objectives and goals of the campaign or activity, any key 

performance indicators agreed to measure the success of the campaign, how the campaign was 

planned and what collaboration took place, any research undertaken, tools and technologies used
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and challenges that were overcome, the methodology used use executing the campaign, and how 

it satisfied the performance indicators.

It was only last year that the CTO introduced two social media categories to the contest - 

the ‘Up the Social Ladder’ category for the best social media marketing campaign by a CTO 

member country and ‘Look, I’ve Gone Social’ for the most outstanding social media coverage of 

an event or activity by a journalist. Both categories will be part of this year’s awards programme.

There are twelve categories altogether for this year’s awards, which will be presented at 

the Travel Industry Awards Dinner on Thursday 6 June during Caribbean Week New York. The 

deadline for the receipt of entries is Friday 5 April 2019.

For further details, including the categories, the rules governing the contest and 

guidelines for submission, as well as to submit entries, visit www.onecaribbean.org or click on 

the following link: https://bit.lv/2XCqIlw.

Organised by CTO-USA, Inc, Caribbean Week New York will take place from 1-8 June 

with a programme throughout New York City that includes key business meetings held at the 

Wyndham New Yorker Hotel. The week is designed to raise awareness of the Caribbean’s 

diverse tourism industry and further enhance the Caribbean region’s cultural tapestry. Combining 

exciting consumer-oriented and informative business sessions with Caribbean-inspired cuisine, 

lively entertainment, authentic cultural experiences and networking opportunities, Caribbean 

Week New York is the largest Caribbean tourism activity in the city.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;
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The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOny@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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CTO NAMES GILMAN FIGARO, FOUNDER OF THE SUNSHINE AWARDS, 
AS ITS 2019 DISTINGUISHED CARIBBEAN CITIZEN

BRIDGETOWN, Barbados (14 March 2019) - The Caribbean Tourism Organization (CTO) will 
present its “Distinguished Caribbean Citizen Award” to Gilman Figaro, founder and chairman of 
the SUNSHINE Awards, for promoting the Caribbean’s culture around the globe by gripping 
audiences with exciting and entertaining art forms, including dance, music and poetry.

Figaro will be honoured during the Caribbean Tourism Industry Awards programme which 
recognises excellence in promoting the Caribbean and honours individuals whose outstanding, 
passionate and dedicated work has contributed to the development of the region. The esteemed 
awards dinner takes place on Thursday, 6 June, during Caribbean Week New York, when the Big 
Apple is captivated with Caribbean flair, pulsating energy and colourful sounds.

“The Caribbean Tourism Organization recognises Gilman Figaro’s drive for promoting 
Caribbean culture through the creative arts,” said Sylma Brown, Director, CTO-USA. “His 
untiring hard work, dedication and commitment to positioning the Caribbean as an important 
region for all art forms are praiseworthy and for that reason we will honour him with the 
Distinguished Caribbean Citizen Award.”

Figaro was bom in Trinidad and migrated to the United States two years after graduating high 
school. His determination to enhance the integrity and global awareness of Caribbean art forms
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led him to create the SUNSHINE Awards. This organisation recognises excellence in the 
performing arts, education, science and sports of the various Caribbean countries.

Always placing a great emphasis on education, Figaro established the SUNSHINE Awards 
Student Recognition Programme which, annually, recognises and applauds the scholastic 
achievements of the top students from selected Caribbean island.

Figaro also co-authored “Song for Montserrat”, which brought together an ensemble of 119 top 
performing artistes from across the Caribbean in a fundraising concert for families in Montserrat 
who had lost their homes during the volcanic eruption of 1995.

Figaro also scripted and composed the First Annual Indo-Caribbean Music Awards for Jamaica 
Me Crazy Records for which he adopted a format comparable to the Grammy Awards. He 
produced and penned the Brooklyn Center for the Performing Arts at Brooklyn College’s First 
Annual Steelband Festival titled “The Pride of the Caribbean,” leading Figaro to subsequently 
create four shows for well-known pianists, as well as other successful musical endeavours.

Driven by his passion for the Caribbean and its art forms, Figaro has received multiple awards 
highlighting his dedication to the performing arts, music and Caribbean communities.

About Caribbean Week New York:
Organised by CTO-USA, Inc., the Caribbean Week New York programme takes place 
throughout New York City. The week is designed to raise awareness of the Caribbean’s diverse 
tourism industry by providing a platform for all CTO member countries to promote their product. 
Combining exciting consumer-oriented and informative business sessions with Caribbean- 
inspired cuisine, lively entertainment, authentic cultural experiences and networking 
opportunities, Caribbean Week New York is the largest regional tourism activity in the city.
With vibrant colours, the tastes and excitement of the Caribbean and a showcase of the region’s 
rich heritage, Caribbean Week New York is a must for the Caribbean tourism industry, the 
Caribbean diaspora, travel consumers as well as businesses interested in forming relationships 
focused on developing the region.

Caribbean Week is supported by: Academy Engraving, Barbados, Bedessee Imports, Inc., 
Cholula, Cititech Solutions, Cool Tech Air Conditioning and Refrigeration LLC, Grenada, 
JetBlue, The Wyndham New Yorker Hotel.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.
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Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@caribtourism.com:

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook. Twitter. Instagram and Linkedln to be 
part of the conversation. For more information on Caribbean Week, visit 
www.caribbeanweek.com
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SAINT LUCIAN TAXI COMPANY FIRST OF ITS KIND TO RECEIVE 

INTERNATIONAL SERVICE EXCELLENCE CERTIFICATION

~ Holiday Taxi Limited is among several tourism enterprises to be Hospitality Assured certified, 

positioning them to strengthen their business performance and overall competitiveness ~

BRIDGETOWN, Barbados (25 March 2019) - A Saint Lucian taxi firm has become the 

first tourism taxi company in the Caribbean to be Hospitality Assured (HA) certified, an 

international certification programme for service excellence.

Holiday Taxi Limited is among a number of tourism enterprises in member countries of 

the Caribbean Tourism Organization (CTO) that recently completely the rigorous qualifying 

process towards certification.

The taxi company reported that the certification process significantly improved the 

knowledge and skills of its employees, who are now much better placed to strengthen its 

performance and overall competitiveness through service excellence.

“I would recommend [Hospitality Assured] to anybody,” said Holiday Taxi’s Lucien

Joseph.
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The Castries-based ground transportation firm was one of four tourism service providers 

whose participation in the HA certification process was funded by the Caribbean Development 

Bank (CDB) through a US$265,000 grant to train key HA support personnel and to fund the 

participation of 30 tourism micro, small and medium enterprises in the programme. The others 

businesses are Sunbreeze Hotel in Belize - the first hotel on the island of Ambergris Caye to be 

HA certified - as well as Grand Coastal Inn and Old Fort Tours in Guyana, both of which said 

they are now better prepared to introduce a culture of service excellence in all aspects of their 

businesses.

Hospitality Assured promotes and rewards the highest standards of service excellence in 

the hospitality sector and is seen as the standard for service and business excellence in the 

industry. It provides nine key performance indicators - customer research, the customer service 

promise, business leadership and planning, operational planning and standards of performance, 

resources that are required to deliver customer service standards, training and development, 

service delivery, service recovery and customer satisfaction improvement - against which an 

organisation can continually evaluate and measure its performance with respect to service 

quality, while promoting an organisational climate of continuous improvement.

To facilitate the certification process the CTO assigns a business advisor to each 

enterprise to help the companies meet the minimum requirements on the nine steps of the 

Hospitality Assured standard. Certification is for a two-year period and there must be continuous 

improvement in order for a business to be recertified.

Ninety-one companies from fourteen CTO member countries have signed on to the 

programme, with thirty-nine currently possessing certification. The businesses involved are 

mainly in the accommodation sub-sector, but there are also several sites and attractions, 

restaurants and coffee houses, tour and transportation companies, a retail store and a hospitality 

training institute.

Hospitality Assured is a service quality management certification owned by the Institute 

of Hospitality in the United Kingdom, managed and operated by the Hospitality Limited, U.K. 

and developed specifically for the tourism sector, to promote and reward the highest levels of 

service and business excellence. Hospitality Assured in the Caribbean is managed and promoted 

by the CTO. Any hospitality, leisure, tourism or service-oriented organization is eligible for
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Hospitality Assured certification, be they large or small, single or multi-operational. For more 

information on the programme please visit https://www.hospitalityassuredcaribbean.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@caribtourism.com:

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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CTO SCHOLARSHIP FOUNDATION ANNOUNCES THE 

BONITA MORGAN MEMORIAL SCHOLARSHIP

~ Honours the memory offormer director of resource mobilisation and development for her

passion, impact on tourism education ~

BRIDGETOWN, Barbados (26 March 2019) - The Caribbean Tourism Organization 

(CTO) programme which supports Caribbean students pursuing studies in tourism and related 

subjects has announced the Bonita Morgan Memorial Scholarship in honour of its former head of 

human resources.

In a tribute to Morgan, who passed away in April 2018 after serving 22 years as the 

CTO’s director of human resources and later, the director of resource mobilization and 

development, the CTO Scholarship Foundation is offering up to US$5,000 to Caribbean 

nationals currently employed by national tourism organisations seeking to strengthen their skills 

in tourism education or human resources development.

Received by NSD/FARA Registration Unit 08/26/2019 3:55:16PM



Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM

“Bonita Morgan dedicated her career to the development of Caribbean people through 

education and professional training, and her passion guided her work within the CTO. She held 

the belief that the region needed to develop leaders for this critical industry and so she developed 

programmes to teach Caribbean students, at an early age, the importance of the industry to the 

economic well-being of the region, with the expectation that they would pursue a career in 

tourism,” said Sylma Brown, director of CTO-USA and treasurer of the CTO Scholarship 

Foundation. “She was a driving force behind the foundation, therefore, it is fitting that we should 

honour her memory and the work she did to develop a world-class tourism workforce in the 

region, by introducing this scholarship in her name.”

The Bonita Morgan Memorial Scholarship is one of several new scholarships introduced 

this year in an enhanced and expanded programme, which includes scholarships of up to $5000 

in public relations and communications; tourism education or human resources development; 

hotel, resort, or villa development, design and/or planning; and aviation or air transport 

technologies.

The full list of scholarships and grants, along with criteria for qualification, can be found 

at https://bit.lv/2JhVfQ3. Applications are currently being accepted and the deadline for 

submitting entries is Friday, 19 April 2019 at 11:59 p.m. Pacific Time. All applications must 

be submitted online at https://bit.lv/2VeNQUX. Applications will not be accepted via mail, email 

or fax. The foundation selects individuals who demonstrate high levels of achievement and 

leadership both within and outside the classroom and who express a strong interest in making a 

positive contribution to Caribbean tourism.

Individuals who wish to make a contribution to the CTO Foundation can do so via its 

GoFundMe page at https://www.gofundme.com/cto-scholarship-foundation.

The CTO Foundation is a 501 (C)(3) entity established in 1997 with the aim of training 

and developing future leaders for the Caribbean tourism industry by funding studies in tourism 

and tourism-related subjects, hospitality and language. Since its inception, the foundation has 

raised over US$1 million in scholarship funds and has provided over 280 grants and 

scholarships.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency
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comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOny@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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SOCIAL ENTERPRISE AWARD ADDED TO THE CTO’S SUSTAINABLE
TOURISM AWARDS PROGRAMME

~ Tourism enterprises that address social problems through innovative development ideas

qualify for this award ~

BRIDGETOWN, Barbados (29 March 2019) - Caribbean enterprises that act as social 

change agents through tourism innovation will be recognised by the region’s tourism 

development agency.

The Caribbean Tourism Organization (CTO) this year, is introducing the Tourism 

Social Enterprise award to its sustainable tourism awards programme to demonstrate in a 

tangible way its support for businesses or individuals that use creative ways to show how 

tourism can support societal development.

“Social entrepreneurship is exemplified when an enterprise’s core business activity has 

positive spin-off benefits to solve or bridge community-based problems. This business 

development approach is highly progressive and one which the CTO seeks to promote, as it 

focuses on creating positive changes in society through innovation,” said Amanda Charles, the 

CTO’s sustainable tourism development specialist.
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“The award will recognise and validate the efforts and contribution of business ventures 

that are making a dedicated and tangible commitment to community development as an 

expression of their corporate social responsibility policy. It seeks to identify entities that are not 

just in the business of tourism, but rather those that have gone further to leverage tourism as a 

strategic means of addressing distinctive challenges faced by people in society,” Charles added.

This Social Enterprise award is being introduced in collaboration with the Compete 

Caribbean Partnership Facility - a partnership between the Caribbean Development Bank, the 

Inter-American Development Bank, the Government of Canada and the UK Department for 

International Development - which supports innovative and practical solutions that stimulate 

economic growth and increase productivity in micro, small and medium enterprises.

The new award is open to public and private sector entities, tourism enterprises, 

communities or individuals that seek to address specific social ills and unmet needs while 

generating widespread benefits via tourism business activities. It is one of eight categories of 

awards to be presented at the CTO’s Sustainable Tourism Conference scheduled to be held in 

St. Vincent and the Grenadines in August.

Applicants may also submit entries in the following categories:

• Excellence in Sustainable Tourism Award
• Destination Stewardship Award
• Sustainable Accommodation Award
• Community Benefit Award
• Culture and Eleritage Protection Award
• Nature Conservation Award
• Agro-Tourism Award

The closing date for receipt of applications is 16 June, 2019. For more information, 

including entry guidelines, click on the following link: https://ctostawards2019.pgtb.me/rTV0cJ.

CTO’s sustainable tourism awards programme has been in existence for 15 years and 

recognises unique and innovative tourism products that embrace sustainable tourism concepts 

and core values, and help to enhance tourism product offerings. A panel of experts selected by 

the CTO, representing various sectors of the tourism industry at the national, regional and 

international levels, will judge the awards.
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About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@canbtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail: 
CT01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook. Twitter. Instagram and Linkedln to be 
part of the conversation.
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HUGH RILEY RETIRES AS CTO SECRETARY GENERAL AFTER TEN

YEARS AT THE HELM

~ The region’s top tourism official has proceeded on pre-retirement leave until his departure

in June ~

BRIDGETOWN, Barbados (23 April, 2019) - The region’s 

tourism development agency is to begin the search for a new 

secretary general to replace the departing Hugh Riley (pictured 

below).

Riley, who was appointed to the top post at the Barbados- 

headquartered Caribbean Tourism Organization (CTO) in August 

2009 after acting for a year, has gone on pre-retirement leave ahead 

of his departure at the end of June this year. The organisation’s 

director of finance, Neil Walters, will act in the position until a 

successor is appointed.
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The secretary general is the public face and chief spokesperson of the CTO, and provides 

the organisation with visionary leadership, strong direction and clarity to its policy development. 

The holder of the post is responsible for implementing the vision of the organisation based on the 

strategic direction set by the council of ministers and commissioners of tourism and the CTO 

board of directors.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 

York and London and representation in Canada, is the Caribbean’s tourism development agency 

comprising membership of the region’s finest countries and territories including Dutch, English, 

French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 

vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 

and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 

assistance in sustainable tourism development, marketing, communications, advocacy, human 

resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 

22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 

Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 

Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:

CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.
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For more information on the Caribbean Tourism Organization, please visit 

www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 

part of the conversation.
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DISTINGUISHED JOURNALIST GAY NAGLE MYERS TO RECEIVE CTO’S 
AWARD OF EXCELLENCE AT INDUSTRY GALA DURING CARIBBEAN WEEK

NEW YORK, NY (24 April 2019) - The Caribbean Tourism Organization (CTO) will present its 
“Award of Excellence” to Gay Nagle Myers, senior editor for Travel Weekly, for her compelling 
and influential stories that effectively communicate the allure of the Caribbean. The prestigious 
award recognises journalists and travel writers whose coverage of the region over an extended 
period has been par excellence.

Myers will be honoured during the Caribbean Tourism 
Industry Awards gala which recognises exceptionalism 
in promoting the Caribbean and honours individuals 
whose outstanding, passionate and dedicated work has 
contributed to the development and success of the 
region. The esteemed awards dinner takes place on 
Thursday, 6 June from 7-10 p.m. at the Wyndham 
New Yorker (481 Eighth Avenue) during Caribbean 
Week New York (#CWNY2019), when the Big Apple 
is captivated with Caribbean flair, pulsating energy 
and colourful sounds.

“I am humbled and honoured to be receiving this Award of Excellence from CTO. The 
Caribbean region is near and dear to my heart and continues to play a major role in my career as
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a journalist,” said Myers. “I’m grateful to CTO for its role in my Caribbean coverage over the 
years. CTO continues to be a source of news and interviews, always responsive to my questions 
and helpful with the answers. I am thankful for CTO’s continued support and professional staff, 
many of whom I consider as friends.”

Myers is the Caribbean editor for Travel Weekly and has been with the publication longer than 
most of the hotels she writes about have been welcoming guests. She reports on, and travels to, 
sun, sand and sea destinations on the tourist circuit and off the beaten path. Myers joined Travel 
Weekly in 1985 after several years as a writer and publisher for other leading travel publications.

“It is with both respect and admiration that the Caribbean Tourism Organization recognises Gay 
for her drive and commitment to positioning the Caribbean as a charming and important region,” 
said Sylma Brown, director, CTO-USA. “This is just a small way of saying ‘thank you’ for the 
contributions she has made over the years, bringing the region to readers through her creative 
writing pieces,” she added.

In addition to the Award of Excellence, CTO will present the Caribbean Travel Media Awards, 
the CTO Allied Awards comprising of the “Jerry”, the Allied and a Special Recognition Award, 
the Diaspora and Lifetime Achievement awards, as well as the Jamaica-sponsored Marcia 
Vickery-Wallace and Marcella Martinez memorial awards.

Tickets for the dinner can be purchased online only via
https://www.caribbeanweek.com/events/caribbean-tourism-industry-awards-dinner/.

About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area. 
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grace, Grenada, Half Moon, Haiti, Jamaica, James Beard Foundation, 
JetBlue, La Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. Vincent 
and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, Williams- 
Sonoma.
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To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call +1212-636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOny@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.

###

-ends-
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All of the materials are distributed by the Caribbean Tourism 
Organization USA. Inc., on behalf of Caribbean Tourism 
Organization, and additional information is on file with the 
Department of Justice, Washington, District of Columbia.
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FOR IMMEDIATE RELEASE

MEDIA CONTACT:
Johnson JohnRose - CTO
Tel: (246) 427-5242
Email: jiohnrose@caribtourism.com

Theresa M. Oakes
Tel: (516) 594-4100
Email: T.Oakes@KTCpr.com

FORMER MINISTER, TWO DIRECTORS OF TOURISM AMONG 

RECIPIENTS OF CTO ALLIED MEMBERS AWARDS

~ The allied members will honour six people at the travel industry awards dinner on 

Thursday, 6 June, for their contributions to regional tourism ~

NEW YORK, NY (6 May 2019) - Former Grenada Tourism Minister Brenda Hood is 

among six stalwarts of Caribbean tourism to be honoured by the Caribbean Tourism 

Organization (CTO) allied membership at the Travel Industry Awards Dinner during Caribbean 

Week New York (#CWNY2019) next month.

Hood is the chairman of the Grenada Tourism Authority, and has served at various stages 

during her career on the CTO’s human resources technical committee, and the boards of the then 

Caribbean Disaster Emergency Response Agency (now the Caribbean Disaster Emergency 

Management Agency) and the Inter-Parliamentary Forum of the Americas.
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She, along with Colin Janies, chief executive officer of the Antigua & Barbuda Tourism 

Authority, will receive the Allied Award for outstanding contributions to the region’s 

development.

The Allied Award was established in 2005 to recognise individuals within the CTO 

family - government, airline, cruise line, allied and affiliate members and CTO staff - who have 

done an extraordinary job of contributing, in a tangible way, to the sustainable development of 

the region.

Tourism Director of the Cayman Islands, Rosa Harris, along with Laura Davidson, 

president and founder of Laura Davidson Public Relations, will be celebrated with the Jerry 

Award for the passion with which they serve the region.

Established in 1997 in memory of the late Jerry Magit who represented the allied 

members on the CTO’s board of directors, the Jerry Award recognises people who demonstrate a 

passion for the region and have dedicated time, energy, financial, and other personal and 

professional resources to its development.

Meanwhile, Noel Mignott, president and chief executive officer of The PM Group, and 

Annette Stowe, internet and conference administrator at CTO-USA, Inc., will receive the Special 

Recognition Award. This award honours high-performance individuals whose contributions, 

particularly in the last year, have truly made a difference among the region or Caribbean 

community and/or industry. It is not limited to service directly in the travel arena, but for service 

in any ancillary industry that supports tourism and brings continuous positive recognition to the 

region.

In addition to the CTO allied membership awards, CTO will announce the winners of the 

travel media awards and will present its Lifetime Achievement Award, its Distinguished 

Caribbean Citizen Award and its Award of Excellence, among others, while Jamaica will present 

the Marcella Martinez and the Marcia Vickery-Wallace awards.

The Travel Industry Awards Dinner will take place on Thursday, 6 June from 7-10 p.m. 

at the Wyndham New Yorker (481 Eighth Avenue). Tickets for the dinner can be purchased 

online only via https://www.caribbeanweek.com/events/caribbean-tourism-industry-awards- 

dinner/.
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About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area. 
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed 
Reservation system, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call +1212-636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;
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The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.

###
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CTO EXPANDS BLACK TIE AWARDS GALA TO HONOUR INFLUENCERS 
ALONG WITH JOURNALISTS DURING CARIBBEAN WEEK NEW YORK

Caribbean Tourism Industry Awards Gala held at Wyndham New Yorker
Hotel on 6 June, 2019

BRIDGETOWN, Barbados (13 May, 2019) - The Caribbean Tourism 
Organization (CTO) has announced the finalists for the Caribbean Travel 
Media Awards, which will be held at the Wyndham New Yorker on 6 
June during Caribbean WeekNewYork (#CWNY2019). It is the second 
incarnation of the expanded media awards programme which the CTO has 
staged for the past two decades to honour travel journalists and other 
professionals whose exceptional work has raised the profile of the 
Caribbean brand and helped the region achieve its tourism goals.

V

New in 2019, the CTO has added the ‘I Have Influence’ award to the contest in recognition of 
the growing number of influencers who contribute to telling the Caribbean’s story.
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A distinguished panel of media and industry judges led by veteran travel journalist Mark Orwoll 
(pictured right) were enthusiastic about the quality of work represented, indicating that the 
prestigeous competition attracts a higher calibre of submissions each year.

“The Caribbean has long inspired artists, designers, and vacationers of all sorts with its vibrant 
culture and laid-back atmosphere. The media entries our committee reviewed make it abundantly 
clear that the region is also a powerful muse for the journalists, photographers and influencers 
who motivate travel decisions and contribute to the Caribbean’s status as the world’s leading 
warm weather destination,” said Orwoll.

A contest in which readers can select the winner for the Oh My Word, I Blogged! Best Caribbean 
Travel Blog Posting will continue to allow voting through 18 May, 2019.

For the remaining categories, the following finalists have been selected:

I Couldn’t Have Written It Better Myself: Best Feature Article in a U.S.-based Consumer 
Newspaper

♦♦♦ Kristin Emery: “Paradise Found: Unspoiled and Undeveloped in St. Kitts.” - Observer- 
Reporter (Southwestern PA)

♦♦♦ Lawrence Millman: “Mayaguana, a World Away and Worth the Trip.” - Boston Globe 
♦♦♦ Christopher Muther: “How Martinique’s Rum Became Certifiably the Best in the 

Caribbean” - Boston Globe

Been There, Wrote That: Best Feature Article in a U.S.-based Consumer Magazine

♦♦♦ Emma Glassman Hughes: “Artists in Barbados Reveal the Beauty of Negative Space” - 
Here Magazine

♦♦♦ Larry Olmsted: “Catch It If You Can” - Celebrated Living
♦♦♦ Tony Perrotett: “The Martinique Mystique: Why Americans Are Suddenly Flocking to This 

Gorgeous Caribbean Island?” - Travel + Leisure

Inner Circle King/Queen: Best Feature Article in a U.S.-based Trade Publication

♦♦♦ Gay Nagle Myers: “Romantic Escape at Sandals Royal Barbados” - Travel Weekly 
♦♦♦ David Swanson: “Visiting a Sandals Resort as an LGBT Couple” - TravelAge West 
♦♦♦ Ed Wetschler: “Jamaica: News for Travel Agents” - Recommend

Oh Snap! Best Photograph in Conjunction with a Feature Article
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♦> Raymesh Cintron: photo accompanying “We Want to Show the Islands as They Have 
Never Been Sceen Before” - Cacique

*t* Brian Finke: photo accompanying Marta Cerda’s “Razing Cane: To Taste Haiti’s Small 
Batch Rum is to Cut to the Heart of What Makes the Island Worth Exploring”-AFAR 

*t* Jeff Mayers: photo accompanying Marshelle Haseley’s “Trinidad Carnival.. .More Than 
Meets The Eye” — Panache

Golden Mic\ Best Feature Broadcast

❖ Jason Kidd: “Live from Sandals Grenada with Ria Murray” - WRQXMix 107.3
*t* Donna Perkins: Episide on Negril, Jamaica -Andiamo Uptown
*t* Ryan Seacrest: Segment on The Bahamas - Live with Kelly and Ryan

Virtual Visitor Award: Best Feature in an Online Publication (not including blogs)

*t* Sarah Greaves-Gabbadon: “This All-Inclusive Resort in Jamaica Offers Unlimited Spa 
Treatments” - Islands, com

*t* David Molyneaux: “Barbados Offers Beaches, Cricket Matches, Local Rums and a Glimpse 
of Jewish History” -MiamiHerald.com

*t* Tik Root: “How One Country Is Restoring Its Damaged Ocean” -NationalGeographic.com

I Have Influence: Best Executed Influencer Campaign That Delivered Results Based On Agreed 
Objectives

*t* Silvia Lawrence: Guyana
*t* Francesca Murray: Jamaica Food and Drink
*t* Enocha Tellus: Pure Grenada

Up the Social Ladder: Best Social Media Marketing Campaign by a CTO Member Country

*t* Bahamas: #NoFilter infuencer campaign by Bahamas Ministry of Tourism
*t* Jamaica: #JoinMeInJamaica digital marketing campaign by Jamaica Tourist Board
*t* Martinique: #MakeItMartinique campaign in conjunction with Uncommon Caribbean

Look, I've Gone Social: Most Outstanding Social Media Coverage of an Event or Activity (by a 
journalist or influencer)

*t* Chelsea Davis: Barbados Crop Over Festival 
*t* Lebawit Girma: Barbados Food & Rum Festival 
*t* Francesca Murray: Grenada Chocolate Festival

Me Too! I Rediscovered Home! Best Feature by a Diasporan Journalist in U.S. or Caribbean 
Media
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♦> Kevin Williams: “Rum Making with Appleton Estate’s Master Blender” - Caribbean Life

NoAnansi Story! Best Feature by a Caribbean-based Journalist (that appeared in Caribbean- 
based media)

*t* Catherine Morris: “Soufriere Models Community Tourism” - St. Lucia Star 
♦> Ricqcolia Phillip: “UberSoca Cruise: The CARICOM of the Soca Experience” -Loop 
*t* Leisha Wong & Janeen Johnson: “Island Inspired” - Cayman Airways Skies

CTO assembled a panel of expert media and travel industry judges to review submissions and 
determine the award-winners, led by head judge Mark Orwoll:

■ Mark Orwoll is a veteran travel journalist who was on the staff of Travel + Leisure for 
29 years, including stints as managing editor and international editor. As a staff writer, he 
wrote scores of articles for the print edition, as well as a daily online travel advice 
column for travelandleisure.com. As an editor, he has worked with such travel writing 
luminaries as Bill Bryson, Paul Theroux, and Jan Morris. Mark is also well known for his 
hundreds of broadcast appearances as a travel expert on NBC's Today, CBS's Early Show, 
ABC's Good Morning, America, and numerous other local, national, and international TV 
programs. Mark has taught feature writing at Media Bistro, and for many years was an 
adjunct professor in the NYU master's in publishing programme. He is a member of the 
Society of American Travel Writers and the New York Travel Writers Association. As an 
independent journalist, he has written for CondeNast Traveler, United Airlines' 
Hemispheres, Frommer's Travel, The Travel Channel, Robb Report, Town & Country, 
and numerous other print and online publications. In his free time, Mark plays lead guitar 
in a rock band and tends the fish in his backyard koi pond.

■ Tiffany Dowd, Founder and president, Luxe Social Media, advises luxury travel brands 
on social media marketing and online strategy and was recognised among the “25 Best 
Luxury Digital Experts To Follow.”

■ Tony Fraser is a veteran journalist with over 40 years of experience, a graduate in 
journalism, history, sociology, politics and economics, and international affairs, and part- 
time lecturer in journalism at the University of the West Indies, St Augustine campus.

■ Pauline Frommer is the Co-president of Frommer Media LLC with her father Arthur 
Frommer. She is the publisher of both the Frommer Guidebooks and Frommers.com, and 
the co-host of the Frommer Travel Show on both WABC and Radio America.

■ Terry Gallagher is president of Lou Hammond Group, New York, a destination 
marketing leader with over 30 years’ experience planning and implementing strategic 
campaigns in the travel industry that have resulted in award-winning placements.
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■ Fran Golden is an award-winning travel writer. She is a frequent contributor to 
Bloomberg Pursuits, Virtuoso Life and Conde Nast Traveler, among other publications, 
and co-author of several cruise travel books including Frommer’s Easy Guide to Alaskan 
Cruises and Ports of Call and Frommer’s EasyGuide to River Cruising.

■ Mark Edward Harris is the award-winning photographer behind books such as “The 
Way of the Japanese Bath” and “Inside North Korea” as well as a travel/documentary 
photojoumalist whose work appeared in Vanity Fair, Conde Nast Traveler, National 
Geographic Traveler, Islands, Marie Claire and The New York Times.

■ Josh Kahn is a well-respected tourism industry consultant and public relations specialist 
at award-winning boutique agency KTCpr as well as immediate past chairman for the 
prestigious New York Chapter of the Pacific Asia Travel Association (PATA).

■ Norie Quintos is an award-winning journalist and editor at large for National 
Geographic Travel Media. She also helps destinations and travel companies find and tell 
their stories as a consultant on communications strategy, media relations, custom content 
and messaging.

■ James Shillinglaw, founder and editor-in-chief of Insider Travel Report, has been 
covering the travel industry for nearly 30 years for a number of trade publications. His 
new online newsletter delivers an insider perspective on the travel industry. He’s also a 
highly sought after industry speaker and panel moderator.

Winners will be announced at the Caribbean Tourism Industry Aw ards Gala during 
Caribbean Week New York, an elegant awards ceremony and dinner on Thursday, 6 June, 2019.

Tickets are available for $300 per person or $2,750 for a table seating 10 persons.

About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area. 
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.
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Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed 
Reservation system, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call (212) 636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.
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For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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AWARD-WINNING JOURNALIST BRENDA BLACKMON TO RECEIVE 
CTO’S ‘DISTINGUISHED FRIEND OF THE CARIBBEAN’ AWARD

~Award to be presented at Caribbean Tourism Industry Awards gala on 6 June~

NEW YORK, NY (15 May 2019) - The Caribbean Tourism Organization (CTO) will present its 
“Distinguished Friend of the Caribbean” award to Brenda Blackmon, current anchor at WPIX11 
in New York, for her passion for the Caribbean as well as her untiring dedication in supporting 
CTO with numerous key events.

Always ready to assist, Blackmon has played an integral role in the State 
of the Tourism Industry Conference (SOTIC) in Barbados, the 
Conference on Sustainable Tourism Development, important keynote 
speaker at countless functions on the Caribbean and host of the elegant 
CTO Governments of the Caribbean State Ball on multiple occasions.

Blackmon will be honoured during the Caribbean Tourism Industry 
Awards gala which recognises excellence in promoting the Caribbean and 
honours individuals whose outstanding, passionate and dedicated work 
has contributed to the development and success of the region. The 
esteemed awards dinner takes place on Thursday, 6 June from 7-10 p.m. 
at the Wyndham New Yorker (481 Eighth Avenue) during Caribbean
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Week New York (#CWNY2019), when the Big Apple is captivated with Caribbean flair, 
pulsating energy and colourful sounds.

“I just want to be a friend you can continue to count on. One Caribbean - the places of my 
fondest memories,” said Blackmon. “I am so grateful for being presented with the ‘Distinguished 
Friend of the Caribbean’ award by the CTO.”

Blackmon, a five-time Emmy award-winning journalist, has been nominated for 16 additional 
Emmys and more than a dozen Associated Press awards. She was a longtime anchor for New 
York City’s WWOR-9 and is the recipient of two Edward R. Murrow awards for broadcast 
excellence. Founder of the Kelly Fund for Lupus, Inc, she authored two books that help raise 
funds and educate about lupus and serves on the national board of directors of Lupus Research 
Alliance. A staunch supporter of education, she is an adjunct professor at Fairleigh Dickinson 
University and serves on the board of directors.

“I am pleased that the Caribbean Tourism Organization has chosen to recognise Brenda for her 
devotion and affection toward the region,” said Sylma Brown, Director, CTO-USA. “Whenever 
CTO needs a helping hand, Brenda readily and quickly commits her time and talent. She truly 
embodies the spirit of the Caribbean.”

In addition to the “Distinguished Friend of the Caribbean” award, CTO will present the 
Caribbean Travel Media Awards, the CTO Allied awards comprising of the “Jerry,” the Allied 
and a Special Recognition Award, the Distinguished Caribbean Citizen award, among others, as 
well as the Jamaica-sponsored Marcia Vickery-Wallace and Marcella Martinez memorial 
awards.

Tickets for the dinner can be purchased online only via
https://www.caribbeanweek.com/events/caribbean-tourism-industry-awards-dinner/.

About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area.
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed
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Reservation system, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call (212) 636-
9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail: 
CT01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter. Instagram and Linkedln to be 
part of the conversation.

###
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SKINNY FABULOUS TO UNLEASH THE POWER OF SOCA 
ON RUM & RHYTHM™ BENEFIT

The Vincentian artiste and Trinidad Carnival road march winner will headline the Ultimate 
Caribbean Food and Rum Experience at Capitale during Caribbean Week New York ~

NEW YORK, NY (17 May 2019) - The leading Caribbean food and rum event in New York will 
be rocking under the power of Skinny Fabulous, the leading Vincentian 
soca artiste and Trinidad Carnival 2019 road march winner, during 
Caribbean Week New York (#CWNY2019).

“Skinny,” whose real name is Gamal Doyle, will unleash his infectious 
energy and mesmerising performance skills on Rum & Rhythm™, The 
Ultimate Caribbean Food and Rum Experience, at Capitale (130 
Bowery in Manhattan) on Friday, 7 June 2019 from 6:30 p.m. - 11 p.m.
It is this same versatility, incredible talent and ability to create a perfect 
marriage between soca and dancehall that led him to create history by 
becoming the first non-Trinidadian to win the road march title in the 
twin island republic.

“Skinny Fabulous is an internationally and regionally acclaimed soca 
artiste, who has penned, produced and performed several hits including 
the 2019 Trinidad Carnival road march hit, Famalay,” said Glen 
Beache, chief executive officer of the St. Vincent and the Grenadines

A
x--.
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Tourism Authority. “Having him represent St. Vincent and the Grenadines at Rum & Rhythm, 
will enhance the mandate of the tourism authority of attracting increasing exposure to our 
destination. Skinny’s presence as an official cultural ambassador will also serve to highlight a 
major component of our culture, namely our premiere festival ‘Vincy Mas,’ which takes place 
annually, culminating with two weeks of fun and frolic beginning the last Friday in June.”

Skinny Fabulous joined forces this year with Trinidadian titans Machel Montano and Bunji 
Garlin for the massively popular song “Famalay,” produced by Dominica’s Krishna ‘Dada’ 
Lawrence. This infectious song with its catchy phrasing has been ripping up the airwaves 
regionally and internationally. It was the first soca track to ever hit No. 1 on the iTunes Reggae 
Charts.

In addition to his many accolades as a singer, the skilled artiste has delved into philanthropy. He 
founded a scholarship for grade six students and masterminded a school’s talent search which 
targeted young singers from secondary schools nationwide. He has also launched The Dazzle 
Magazine, which provides exposure for young professionals, entrepreneurs and established 
businesses.

“CTO is honoured to have Skinny Fabulous showcase the authentic, complex but complementary 
nature of the Caribbean at Rum & Rhythm,” said Sylma Brown, director CTO-USA. “Skinny 
Fabulous’ music continues to motivate audiences throughout the Caribbean, and now, during 
Caribbean Week, in the spirit of our yearlong theme Festivals of the Caribbean, his artistry will 
inspire travel to our region.”

Rum & Rhythm is an event where memorable experiences are made. Recognised as the most 
exclusive and exquisite Caribbean food and rum affair in New York City, the event brings 
consumers, travel industry professionals and tourism officials on a magical cultural journey 
through the Caribbean by experiencing the eclectic cuisines, pulsating rhythms, camaraderie and 
quintessential experiences the region offers.

While the Rum & Rhythm represents the refined Caribbean cultural and gastronomic experience 
that the region is well known for, the event is also a major fundraiser for the CTO Scholarship 
Foundation, a charitable organisation that provides scholarships to Caribbean nationals desirous 
of pursuing studies in tourism and tourism-related subjects, who, without this assistance, could 
not pursue their dream of a career in the tourism industry.

Tickets are $150 each and can be purchased here. For more information about Rum and Rhythm 
Benefit and Caribbean Week New York, visit https://www. caribbeanweek. com.

About the Caribbean Tourism Organization Scholarship Foundation
The CTO Foundation, a 501(c)(3), was established in 1997 to provide scholarships and grants to 
deserving Caribbean nationals to study tourism and languages with the objective of building 
capacity and developing a cadre of industry professionals that will lead Caribbean tourism into 
the future.
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About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area. 
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed 
Reservation System, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call (212) 636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.
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CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Finkedln to be 
part of the conversation.
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AUTHENTIC CARIBBEAN CULTURAL EXPERIENCES ARE 
DRIVING INFLUENCES FOR TRAVELERS’ VACATION PLANS

Caribbean Tourism Marketing Conference 5 June to Explore Leveraging Influences for region’s benefit

NEW YORK, NY (31 May 2019) - Today’s traveler demands a more authentic cultural 
experience and are exploring destinations that highlight artistic, musical, culinary, literary, 
social, religious and political attributes. Countries in tune with the trends will amplify its appeal 
and increase market share and revenue.

The Caribbean Tourism Organization’s (CTO) Tourism Marketing Conference will feature a 
line-up of some of the most innovative minds who will address ways of “Leveraging the Cultural 
Excitement of the Caribbean” so that countries develop tourism-specific plans enveloping the 
centuries-old history of Caribbean culture and ultimately moving the region to the forefront of 
this burgeoning market trend.

Scheduled during Caribbean Week New York (#CW2019), the event will take place on 
Wednesday, 5 June 2019, 8:30 - 2 p.m. at WyndhamNew Yorker (481 Eighth Avenue). The 
conference, which targets Caribbean tourism leaders, marketers and practitioners, is organized by 
the CTO allied members and will be moderated by Colin C. James, CEO of Antigua & Barbuda 
Tourism Authority.

Presenting the keynote address, John Peters, founder of Mind Mashery, will speak about 
“Culture Tourism and Investment.” A panel discussion will follow Peters’ keynote presentation 
and will feature:
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• Jason Fitzroy Jeffers, co-executive director, CaFA/Third Horizon, will be speaking about 
The Magic of Film around the Caribbean.

• Maria Atanasov, brand director, MSC Cruises, will discuss the topic Cultural Heritage 
and its Impact on Tourism Dollars.

• Russell Zingale, president, eastern region, USIM, and Eran Goren, president, digital 
media/executive vice president communications, USIM will speak about The 
Programmatic and Retargeting Brief.

The Caribbean Tourism Marketing Conference includes breakfast and lunch and is open to the 
public. Tickets range from $295-$595 each and can be purchased at: 
https://www.caribbeanweek.com/events/caribbean-tourism-marketing-conference-includes- 
breakfast-and-luncheon/.

John Peters is the founder of Mind Mashery, a solutions-oriented consulting firm focused on the 
travel, hospitality and travel tech industries for both startup and established companies. Prior to 
forming Mind Mashery, Peters was the president of Travel Media Group at USA Today and led 
the team efforts around developing and implementing the company’s digital transformation 
strategy. He also served as the senior vice president of digital strategy and business development 
for Rand McNally and launched many successful programs. Peters has been recognized by the 
U.S. Travel Association, the Hospitality Sales and Marketing Association International 
(HSMAI), is a frequent speaker and moderator at international conferences and has appeared 
numerous times in a variety of publications, including The New York Times, ABC News, MSNBC 
and The Wall Street Journal.

Jason Fitzroy Jeffers is co-executive director at CaFA/Third Horizon, a Miami-based collective 
of Caribbean filmmakers, musicians and artists. As a writer, Jeffers has covered arts, lifestyle, 
and local politics in South Florida and the Caribbean for publications such as The Miami Herald 
and American Way Magazine. As a filmmaker, he wrote and produced the award-winning short 
film “Papa Machete,” which explores the esoteric martial art of Haitian machete fencing. The 
film world premiered at the 2014 Toronto International Film Festival and had its U.S. premiere 
at the 2015 Sundance Film Festival. It has since screened at more than 30 film festivals around 
the world and has garnered coverage from NPR, Al Jazeera and the Associated Press. The film is 
currently featured on NationalGeographic.com and TheAtlantic.com and has been viewed more 
than one million times.

Maria Atanasov is the brand director for MSC Cruises. Significantly contributing to the 
journalism field, Atanasov was a contributing editor at BBC Capital', news editor for the Wall 
Street Journal and a reporter for Fortune Magazine.

Russell Zingale brings a wealth of experience to USIM as president of the eastern region. He 
has spent the majority of his career developing strategy and running media planning teams, 
including management positions at Western International Media/Initiative Media, planning 
positions at Backer, Spievogel Bates, and Wells, Rich and Greene and as director of business 
development for Carat USA. Throughout his 20-plus years in the media industry, Zingale has
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worked with clients ranging from Proctor & Gamble, Land O’Lakes and Applebee’s to 
Enterprise Rent-A-Car, Marriott International, Aruba Tourism and Blooming Brands.

Eran Goren is responsible for leading USIM’s integrated strategies, innovation and digital 
operations as president of digital media/executive vice president of communications. He 
combines experience and leadership in marketing and analytics with a deep understanding of 
how technology is changing the way businesses acquire, retain and service customers. During the 
past 20 years, Goren has held several senior executive positions. Most recently, he founded and 
led the rapid growth of enCircle Media, launched and managed media agency sourceOut and 
directed the sales and marketing team at iVenturi, a software company spun off from Dow 
Chemical and Andersen Consulting. He serves on the board of the YPO Orange County Chapter 
and multiple company boards.

About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area.
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed 
Reservation System, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call (212) 636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM



Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook. Twitter. Instagram and Linkedln to be 
part of the conversation.
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CLIMATE RISK AND OTHER PRESSING ISSUES TO BE FOCUS OF 

UPCOMING SUSTAINABLE TOURISM CONFERENCE

~ First international conference to be hosted by St. Vincent and the Grenadines to be held 

27-29 August at Beachcombers Hotel in St. Vincent ~

BRIDGETOWN, Barbados (31 May 2019) - The Caribbean Tourism Organization 

(CTO), in partnership with the St. Vincent and the Grenadines Tourism Authority (SVGTA), 

will be providing a platform for the region to address some of the most pressing issues facing 

Caribbean tourism at the region’s premier conference on sustainable tourism development in 

August.

In what will be the first international tourism conference hosted in St. Vincent and the 

Grenadines (SVG), the 2019 Caribbean Conference on Sustainable Tourism Development, 

otherwise known as the Sustainable Tourism Conference (#STC2019) is slated for 27-29 

August at the Beachcombers Hotel in St. Vincent.
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Under the theme “Keeping the Right Balance: Tourism Development in an Era of 

Diversification,” industry experts will address the urgent need for a transformational, 

disruptive, and regenerative tourism product to meet the ever-rising challenges.

“Caribbean economies are facing tremendous pressure to respond to changes that are 

impacting the business of tourism and innovations are required to address urgent matters such 

as climate risk, waste reduction, community involvement and the so-called internet of things,” 

says Amanda Charles, the CTO’s sustainable tourism development specialist. “STC 2019 will 

be pivotal in bringing to the fore such issues that impact on the future sustainability and growth 

of Caribbean tourism.”

St Vincent and the Grenadines will host STC amidst an intensified national thrust 

towards a greener, more climate resilient country, including the construction of a geothermal 

plant on St. Vincent to complement the country’s hydro and solar energy capacity and the 

restoration of the Ashton Lagoon in Union Island.

CEO of the S VGTA Glen Beache notes the importance of hosting the conference at a 

time when the United Nations is painting a grim picture of the earth’s natural life support 

systems, including its ocean life and natural ecosystems.

“The need for Caribbean destinations to find development models that lean heavily 

towards destination sustainability is essential and so we must pay careful attention to the way 

we plan, manage and market our destinations’ tourism development,” Beache said. “St. Vincent 

and the Grenadines is pleased to be hosting STC 2019, at a time when we are seeking to 

maintain the balance and maintain SVG’s reputation as an unspoilt destination.”

A primary concern and priority for the Caribbean is enforcing greater preparedness and 

resilience to climate change. Of equal importance are the changes in consumer consciousness 

which require the region’s tourism sector to be more astute as it relates to tourism planning and 

the management of resources.

Regional benchmarks and best practices in community-based tourism, financial 

technologies for medium, small and micro enterprises, business innovation and destination 

competitiveness will be in focus during the two days of discussion. Participants will also 

experience a full day of study tours to immerse themselves in local communities.

Speakers will address ways the region can respond to challenges and opportunities 

presented by increasing competition, shifts in consumer demands and purchasing preferences

Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM



Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM

driven by social media and networking platforms, the sharing economy, and financial 

technologies.

The experts will explore how this can be done in a way that enhances local livelihoods 

through the creation of new, varied, and innovative tourism experiences using the natural and 

man-made assets of Caribbean society.

About the Caribbean Conference on Sustainable Tourism Development
The Caribbean Conference on Sustainable Tourism Development is part of the information 
dissemination and regional awareness component of CTO’s strategy for sustainable tourism. It 
looks at how member states can design and implement sustainable tourism policies and 
programmes, offering a regional forum for information exchange on the successes and pitfalls of 
national, regional and international initiatives.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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THE CARIBBEAN RECORDS ROBUST GROWTH IN THE FIRST QUARTER OF 2019 
~ Highlights include 24 per cent increase from U.S. market and record-breaking cruise

passenger traffic ~

NEW YORK, NY (6 June, 2019) - Spurred on by a 24 per cent rise in arrivals from the United 
States, the Caribbean recorded a healthy 12 per cent increase in tourist arrivals during the first 
quarter of 2019, according to statistics compiled by the Caribbean Tourism Organization (CTO).

In updating the media on the region’s performance at a news conference this morning hosted at 
the Wyndham New Yorker Hotel as part of Caribbean Week New York (#CWNY2019), CTO 
chairman Dominic Fedee revealed that between January and March this year there were 9.1 
million international tourist trips to the region, up by 970,000 over the corresponding period last 

year.

The arrivals boom extended to the cruise sector as well, with a record 10.7 million cruise 
passengers visits, an increase of 9.9 per cent or 900,000 more cruise arrivals when compared to 
the same period in 2018.
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Due to its bullish economy, high consumer confidence and the strength of the U.S. dollar against 
global currencies, the United States was the strongest performinig market during the first quarter, 
with 4.5 million tourist visits, while Canada’s 1.5 million tourist visits to the Caribbean 
represented a strong four per cent rise.

On the other hand, the performance of the European market was less encouraging, with arrivals 
up marginally by 0.6 per cent. Of the 1.6 million tourist arrivals from Europe during the first 
quarter, 300,000 came from the United Kingdom (up 0.1 per cent), while arrivals from Germany 
fell by 8.1 per cent to 200,000 tourist visits. The Caribbean (up 1.8 per cent) and Latin American 
(up 1.6 per cent) markets also recorded growth, although at a much slower pace that the major 
markets.

The overall healthy growth in both stayover and cruise visits, coupled with a 1.4 per cent rise in 
available airline seats during first quarter of 2019, bringing to 12.4 million the number of 
international seats attracted to the region during the period, the CTO is bullish in its forecast for 
the year, predicting an eight per cent to nine per cent increase in tourist arrivals, along with 5.5 
per cent to 6.5 per cent growth in cruise arrivals.

“Overall, a statistical analysis of the first quarter gives us much to celebrate as substantial 
numbers indicate healthy economic conditions in key source markets and a strong resurgence of 
tourism in destinations impacted by the 2017 hurricanes,” Fedee told the news conference.

Visit www.OneCaribbean.org more information on the performance of the region.

About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area. 
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters,
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Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four 
Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed 
Reservation system, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel ^Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com; email Caribbeanweek@caribbeanweek.com or call (212) 636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membership@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook. Twitter. Instagram and Linkedln to be 
part of the conversation.

-ends-
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All of the materials are distributed by the Caribbean Tourism 
Organization USA. Inc., on behalf of Caribbean Tourism 
Organization, and additional information is on file with the 
Department of Justice, Washington, District of Columbia.
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FOR IMMEDIATE RELEASE

MEDIA CONTACT:
Johnson JohnRose - CTO
Tel: (246) 427-5242
Email: jiohnrose@caribtourism.com

Theresa M. Oakes
Tel: (516) 594-4100
Email: T.Oakes@KTCpr.com

CTO SCHOLARSHIP FOUNDATION IS NEW NAME 

FOR CARIBBEAN EDUCATION CHARITY

NEW YORK, NY (17 June 2019) - The Caribbean Foundation, originally launched in 1989, 

has been officially renamed the “CTO Scholarship Foundation.”

“We renamed the Foundation to clarify the organization’s purpose in the public eye so 

that everyone will understand the goal of the Foundation is to provide scholarships to Caribbean 

nationals who are seeking to advance themselves in the various fields associated with tourism in 

the Caribbean,” said Sylma Brown, CTO Director USA and Treasurer for the Foundation.

The CTO Scholarship Foundation is a 501(C) 3 approved charity in the United States and 

“we wanted to ensure that potential donors knew that contributions are tax deductible under U.S. 

IRS laws,” Brown added.

The CTO Scholarship Foundation has the expressed aim of training and developing 

future leaders for the Caribbean tourism industry by funding studies in tourism and tourism- 

related subjects, hospitality and language. Since its inception, the foundation has generated over
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US$1 million in scholarship funds and has provided over 280 grants and scholarships. The 

money spent thus far has been raised from various fundraising efforts and through the very 

generous support of a few major corporations.

All money generated through fundraising is used for scholarships. The Foundation is 

managed by a Board of Directors, comprising private and public sector individuals, who dedicate 

their time and talent to support and guide the efforts of the Foundation.

“We have been providing study grants and scholarships for more than 20 years and are 

very proud that the CTO Scholarship Foundation has made a difference in the lives of many 

Caribbean youth and working professionals and their respective families,” said Jacqueline 

Johnson, CTC, Chairperson of the CTO Scholarship Foundation and President of Global Bridal 

Group.

“As we further the education of Caribbean nationals in the tourism industry we equip 

them to lead their countries to greater prosperity in the future as tourism is the leading driver of 

GNP in the Region, Johnson said, adding: “There is nothing more important that one can do 

today than prepare for tomorrow.”

The Foundation provides financial assistance to Caribbean nationals interested in 

pursuing studies in tourism and hospitality, and supports tourism employees wanting to improve 

their foreign language skills. Study grants are provided to persons studying at any level of 

certification and scholarships are provided to persons studying at a Master’s (post graduate) 

level. Persons granted these awards and scholarships must demonstrate academic excellence and 

leadership potential.

The Bonita Morgan Memorial Scholarship, named for the woman who was a driving 

force behind the Scholarship program for 20 years, is one of several new scholarships introduced 

this year in an enhanced and expanded programme, which includes scholarships of up to $5,000 

in public relations and communications; tourism education or human resources development; 

hotel, resort, or villa development, design and/or planning; and aviation or air transport 

technologies.

Individuals who wish to make a contribution to the CTO Foundation can do so via its 

GoFundMe page at https://www.gofundme.com/cto-scholarship-foundation. Corporations 

interested in participating with the Scholarship program should contact Sylma Brown at CTO 

directly: Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com.
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About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail: 
CT01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook. Twitter. Instagram and Linkedln to be 
part of the conversation.

###
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All of the materials are distributed by the Caribbean Tourism 
Organization USA. Inc., on behalf of Caribbean Tourism 
Organization, and additional information is on file with the 
Department of Justice, Washington, District of Columbia.

*2*

*°0IH SW

FOR IMMEDIATE RELEASE

MEDIA CONTACT:
Johnson JohnRose - CTO
Tel: (246) 427-5242
Email: jiohnrose@caribtourism.com

Theresa M. Oakes
Tel: (516) 594-4100
Email: T.Oakes@KTCpr.com

SOCIAL MEDIA PRACTITIONER COPS TWO AWARDS, VETERAN WRITER 
WINS TOP PRIZE AT CARIBBEAN TRAVEL MEDIA AWARDS IN NEW YORK
~ The Caribbean Tourism Organization presented over a dozen media awards at its Caribbean 

Tourism Industry Awards dinner at Wyndham New Yorker Hotel ~

NEW YORK, NY (June 17, 2019) - A young blogger and influencer has had a big night at the 
Caribbean Tourism Organization (CTO)’s travel media awards, with two winning entries. 
Francesca Murray of One Girl One World won the best social media and influencer awards for 
her coverage of the Grenada Chocolate Festival and the Jamaica Food and Drink Festival 
respectively, on a night when the CTO honoured travel writers, 
photographers, social media practitioners and influencer for 
outstanding coverage of the Caribbean. Additionally, a Travel +
Leisure article on Martinique by Tony Perrotett was selected as 
the best overall submission, also securing him two awards at an 
elegant gala ceremony hosted by the iconic Janelle Commissiong 
(pictured right), chairman of Tourism Trinidad Limited and the 
first black woman to be crowned Miss Universe in 1977.

“The Caribbean has long inspired artists, designers and 
vacationers of all sorts with its vibrant culture and laid-back
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atmosphere. The region is also a powerful muse for the journalists, photographers and 
influencers who motivate travel decisions and contribute to its status as the leading warm 
weather destination,” said veteran travel journalist and chief judge Mark Orwoll.

“The journalists and bloggers being honoured here tonight have 
produced amazing work of the highest calibre. The entries in all 
the categories were uniformly superb,” noted Orwoll during his 
remarks at the 2019 Caribbean Tourism Industry Awards at the 
Wyndham New Yorker hotel.

Tony Perrotett’s A-Z analysis of “The Martinique Mystique: Why 
Americans Are Suddenly Flocking to This Gorgeous Caribbean 
Island” for Travel + Leisure won the “Best of the Best” award 
after taking home the honour for Been There, Wrote That - Best Feature Article in a U.S.-based 
Consumer Magazine.

r~TF

“It’s a great honor to win amongst so many extraordinary writers who are enchanted by the 
Caribbean. It’s also a wonderful thing for Martinique, I believe. The island is all but unknown to 
Americans, but has now ‘arrived’ -1 hope I did my small part to make people aware of how 
fantastic a destination it is. As they say, Martinique... c'est magnifique!,” said Perrotett, whose 
work has also appeared in publications such as Smithsonian Magazine, The New York Times and 
Conde Nast Traveler.

Perrotett shared the spotlight with Francesca Murray (pictured right) whose promotion of the 
Grenada Chocolate Festival gardnered top marks in the category for Look, Ive Gone Social - 
Most Outstanding Social Media Coverage of an Event or Activity, while her coverage of the 
Jamaica Food and Drink Festival won the award for I Have Influence - Best Executed Influencer 
Campaign That Delivered Results Based On Agreed Objectives.

“It’s an honor to be nominated,” said Murray. “My mission is to use my influence to inspire 
travelers to embrace Caribbean culture, enjoy authentic food and engage with locals as they 
travel. We all know the beaches are amaziong, but I find that people are the most engaged when I 
show them the culture and what it’s like to truly be immersed.”

The award for Inner Circle King/Queen - Best Feature Article in a U.S.-based trade publication 
went to David Swanson for “Visiting a Sandals Resort as an FGBT Couple,” a TravelAge West 
piece in which the author’s personal investment strengthens the article’s impact while it arms
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travel agents with talking points and a much-needed perspective on selling Sandals Grenada, and 
Sandals vacations in general, to this increasingly important market segment.

&
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David Swanson accepts an award for his Travel Age West 
article on “Visiting a Sandals Resort as an LGBT Couple”

The Boston Globe's Christopher Muther clinched the award for I Couldn ’t Have Written It 
Better Myself- Best Feature Article in a U.S.-based Consumer Newspaper for his feature, “How 
Martinique’s Rum Became Certifiably the Best in the Caribbean,” a sugar cane saga that clearly 
benefited from hours of investigative reporting, while Tik Root’s thought-provoking 
NationalGeographic.com article on “How One Country Is Restoring Its Damaged Ocean” 
secured the Virtual Visitor Award for Best Feature in an Online Publication with its introspective 
look at Belize’s efforts to combat climate change and pollution.
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For Oh Snap/ - Best Photograph in Conjunction with a Feature Article, Jeff Mayers’ depiction 
of Trinidad’s Carnival (pictured right) in Panache achieved top honours by compelling readers 
into the jump-up zone with an image so vibrant one can’t help but feel the infectious soca beat, 
while Donna Perkins’ Andiamo Uptown episode on Jamaica beat out the competition for 
Golden Mic - Best Feature Broadcast with its in-depth look at Negril’s active pursuits and 
culinary highlights.

The Me Too! I Rediscovered Home! - Best Feature 
by a Diasporan Journalist in U.S. or Caribbean 
Media award went to Kevin Williams for his 
molasses-fermented Caribbean Life article on 
“Rum Making with Appleton Estate’s Master 
Blender,” Jamaica’s Joy Spence, while a.Loop 
Magazine article on “UberSoca Cruise: The 
CARICOM of the Soca Experience” penned by 
Ricqcolia Phillip impressed its way to a victory 
for No Anansi Story! - Best Feature by a 
Caribbean-based Journalist.

/r/y

/i
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A contest in which readers selected the winner for the Oh My Word, I Blogged! - Best Caribbean 
Travel Blog Posting crowned Kered ‘Kiki’ Clement for her Kiki’s Blog story on “D Real 
Bamboo Bar” on Grenada’s north coast, while the Jamaica Tourist Board’s #JoinMeInJamaica 
digital marketing campaign edged out finalist entries from the Bahamas and Martinique to win 
Up the Social Ladder - Best Social Media Marketing Campaign by a CTO Member Country.

.BARBOOS
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Kevin Williams (left), Ricqcolia Phillip (center) and the Jamaica Tourist Board (right) are honoured for their work

The winners were selected by a distinguished panel of expert media and travel industry judges 
led by chief judge Mark Orwoll:

Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM



Received by NSD/FARA Registration Unit 08/26/2019 3:55:16 PM

Mark Orwoll is a veteran travel journalist who was on the staff of Travel + Leisure for 
29 years, including stints as managing editor and international editor. As a staff writer, he 
wrote scores of articles for the print edition, as well as a daily online travel advice 
column for travelandleisure.com. As an editor, he has worked with such travel writing 
luminaries as Bill Bryson, Paul Theroux, and Jan Morris. Orwoll is also well known for 
his hundreds of broadcast appearances as a travel expert on NBC’s Today, CBS's Early 
Show, ABC's Good Morning, America, and numerous other local, national, and 
international TV programs. Orwoll has taught feature writing at Media Bistro, and for 
many years was an adjunct professor in the NYU master's in publishing programme. He 
is a member of the Society of American 
Travel Writers and the New York Travel 
Writers Association. As an independent 
journalist, he has written for Conde Nast 
Traveler, United Airlines' Hemispheres,
Frommer's Travel, The Travel Channel, Robb 
Report, Town & Country, and numerous other 
print and online publications. In his free time,
Orwoll plays lead guitar in a rock band and 
tends the fish in his backyard koi pond.

J *!
Tiffany Dowd, Founder and president, Luxe 
Social Media, advises luxury travel brands on social media marketing and online strategy 
and was recognised among the “25 Best Luxury Digital Experts To Follow.”

■ Tony Fraser is a veteran journalist with over 40 years of experience, a graduate in 
journalism, history, sociology, politics and economics, and international affairs, and part- 
time lecturer in journalism at the University of the West Indies, St Augustine campus.

■ Pauline Frommer is the Co-president of Frommer Media LLC with her father Arthur 
Frommer. She is the publisher of both the Frommer Guidebooks and Frommers.com, and 
the co-host of the Frommer Travel Show on both WABC and Radio America.

■ Terry Gallagher is president of Lou Hammond Group, New York, a destination 
marketing leader with over 30 years’ experience planning and implementing strategic 
campaigns in the travel industry that have resulted in award-winning placements.

■ Fran Golden is an award-winning travel writer. She is a frequent contributor to 
Bloomberg Pursuits, Virtuoso Life and Conde Nast Traveler, among other publications, 
and co-author of several cruise travel books including Frommer’s Easy Guide to Alaskan 
Cruises and Ports of Call and Frommer’s EasyGuide to River Cruising.

■ Mark Edward Harris is the award-winning photographer behind books such as “The 
Way of the Japanese Bath” and “Inside North Korea” as well as a travel/documentary 
photojoumalist whose work appeared in Vanity Fair, Conde Nast Traveler, National 
Geographic Traveler, Islands, Marie Claire and The New York Times.
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■ Josh Kahn is a well-respected tourism industry consultant and public relations specialist 
at award-winning boutique agency KTCpr as well as immediate past chairman for the 
prestigious New York Chapter of the Pacific Asia Travel Association (PATA).

■ Michael Luongo is an award-winning journalist and author who has taught writing at 
NYU, University of Michigan, UCLA and is currently Writer-in-Residence at Lingnan 
University in Hong Kong. He often reports on LGBT tourism and tourism redevelopment 
in conflict zones for outlets including The New York Times, Washington Post and CNN.

■ Norie Quintos is an award-winning journalist and editor at large for National 
Geographic Travel Media. She also helps destinations and travel companies find and tell 
their stories as a consultant on communications strategy, media relations, custom content 
and messaging.

■ James Shillinglaw, founder and editor-in-chief of Insider Travel Report, has been 
covering the travel industry for nearly 30 years for a number of trade publications. His 
new online newsletter delivers an insider perspective on the travel industry. He’s also a 
highly sought after industry speaker and panel moderator.

The Caribbean Travel Media Award winners were announced at the Caribbean Tourism 
Industry Awards Gala during Caribbean Week New York, an elegant awards ceremony and 
dinner held at NYC’s Wyndham New Yorker Hotel on June 6, 2019.

Learn more about the awards programme, additional media finalists and other industry 
stalwarts recognized for their contributions to Caribbean tourism by viewing the 2019 
Caribbean Tourism Industry Awards publication.

About Caribbean Week New York:
Caribbean Week New York is the largest regional tourism activity in the New York area. 
Artistes, performers, celebrity chefs, the Diaspora, investors and other strategic partners join 
government officials and the media for a week of festivities designed to raise awareness of the 
Caribbean’s diverse tourism industry and provide opportunities for member destinations to 
promote their individual products and services, participate in meetings, seminars and other 
business development activities to further enhance the Caribbean brand, and provide updates and 
critical support to travel agents and the media who influence key travel demographics.

Caribbean Week is supported by: Academy Engraving, American Express, Antigua and 
Barbuda, Barbados, Bedessee Sports, The British Virgin Islands, Bloomingdale’s, Blue Waters, 
Calabash Cove Resort & Spa, Cayman Islands, Cititech Solutions, Coyaba Beach Resort, Cool 
Tech Air Conditioning and Refrigeration LLC, Delta Airlines, Dominica, Doctor’s Cave, Four
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Season Resort Nevis, Grenada, Jamaica, James Beard Foundation, JetBlue, Lightspeed 
Reservation system, Martinique, Ocean Terrace Inn, Round Hill Hotel and Villas, Sandals, St. 
Vincent and The Grenadines, Saint Lucia, The Wyndham New Yorker Hotel, Travel+Leisure, 
Williams-Sonoma.

To participate in, or sponsor any Caribbean Week New York event, visit 
www.caribbeanweek.com: email Caribbeanweek@caribbeanweek.com or call (212) 636-9350.

CTO members receive special concessions when they participate in Caribbean Week New York. 
To find out more about membership visit http://bit.lv/alliedmembers or email 
membershin@caribtourism.com.

About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados, offices in New 
York and London and representation in Canada, is the Caribbean’s tourism development agency 
comprising membership of the region’s finest countries and territories including Dutch, English, 
French and Spanish-speaking, as well as a myriad of private sector allied members. The CTO’s 
vision is to position the Caribbean as the most desirable, year-round, warm weather destination, 
and its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical 
assistance in sustainable tourism development, marketing, communications, advocacy, human 
resource development, event planning & execution and research & information technology.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 
22026; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com;

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: 
Tel: (212) 635-9530; E-mail: CTOnv@caribtourism.com;

The CTO’s London office is located at Suites 52A & 53, 5th Floor AMP House, Dingwall Road, 
Croydon CRO 2LX, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
CT 01ondon@caribtourism.com.

CTO has representation in Canada; Tel: (905) 857-1986; Email: droletn@caribtourism.com.

For more information on the Caribbean Tourism Organization, please visit 
www.OneCaribbean.org and follow CTO on Facebook, Twitter, Instagram and Linkedln to be 
part of the conversation.
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Biking

Bird Watching

Body Surfing

Camping

Carnival/Festiva!

Casino

Cave Exploration

Peep Sea Fishing

Duty Free Shopping

Golf

Hiking

Helicopter Tours

Histoncai/Heritaoe Tours

Horseback Riding

Kayaking

Music Festival

Nightlife

Parasailino

Pleasure Boat Tours

Rainforest Tours

River Rafting

Rock Climbing

Sailing

Scuba Diving

Snorkelinq

Spas and Wellness

Submarine Tours

Tennis/Squash

Tubing

Turtle Watching

Volcano Excursions

Waterskiinq

Weddinqs/Honeymoons

Whale/Dolphin Watching

Windsurfinq/Kitesurfinq

Zip-line/Treetop Touring
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80 Broad Street, Suite 3302, New York, NY 10004 • Phone: 212-635-9530 • Email: CTOny@caribtourism.com
www. OneCaribbean. ors • www. Caribbean Travel, com

Caribbean Week is the largest most engaging, regional tourism activity in the New York area and typically 
attracts thousands of participants. Extensive media coverage of the various events reaches local, national 
and international audiences in the millions. This year, Caribbean Week in New York will take place June 3-8, 
2018

Caribbean Week in New York showcases the sights, sounds, color, culture and unique vacation experiences 
of the Caribbean. Caribbean tourism officials, the media, artists, performers, celebrity chefs, fashion 
designers, models, investors and other strategic partners converge on New York for a week that highlights 
the diversity and vibrancy of the authentic Caribbean and offers vacations at super special prices available 
only during Caribbean Week.

Organized by the Caribbean Tourism Organization, Caribbean Week in New York combines business sessions 
and consumer-oriented events with food, fashion, entertainment, sales and networking opportunities! It 
creates awareness of the Caribbean's diverse product offerings and showcases its desirability through 
business development opportunities, consumer engagement and authentic cultural experiences.

In brief, Caribbean Week in New York:
• Provides a platform for the sale of Caribbean vacations;

• Delivers events that attract significant positive media attention for the Caribbean;

• Provides opportunities for all 30 government members and the large number of private sector 
to promote their individual products and services to consumers in our major source market;

• Engages the Caribbean Diaspora.

There is something for everyone during Caribbean Week:

■ PUBLIC EVENTS
There are several public events taking place during Caribbean Week. Should you need information on 
the ones below, please let us know. Be advised that all events are available for sponsorship support and 
we are counting on your assist and you increase participation as well as sponsorship support.

• Rum and Rhythm™ Benefit*

• Caribbean Students Colloquium

• Caribbean Marketing Conference

• Caribbean Industry Awards Dinner

• Tourism Industry Workshop

June 1-9, 2019
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■ PRIVATE AND EXCLUSIVE EVENTS FOR A SELECT FEW
• CTO Board of Directors Meeting

• CTO Board of Directors Meeting

• CTO Ministers and Commissioners of Tourism Meeting

• Caribbean Media Marketplace

• CTO Executive Committee Meeting

• CTO Foundation Board Meeting

■ SIGNATURE EVENTS:
• Rum & Rhythm™ Benefit

• Caribbean Media Marketplace

For more information on Caribbean Week in New York, please contact:
Caribbean Tourism Organization
80 Broad Street, Suite 3302 | New York, NY 10004
Tel: 212-635-9530 | CaribbeanWeek(5)caribtourism.com | www.Caribbeanweek.com *

*Rum and Rhythm™ Benefit and CAFE@CTOF are fundraisers for the CTO Foundation. The CTO Foundation is a 501(C)3 
charity established in the State of New York. Support for the CTO Foundation is tax-deductible to the full extent of the 
law.
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